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PLAN EARLIER 1937 SHOWS 


Sparks 


Twenty Long Years 
From Small Beginnings 
Surprise at Pines 
Cotton at Home 


By 


Chris Sinsabaugh 


HE OTHER NIGHT in Ken- 
osha Charley Nash stood up 
ore his fellow townsmen and 


ved their congratulations and | 
the Nash Motors Co. here Wed- 


tations over the fact that 
Nash Motors Co. had with- 

i the strife and competition 
two decades and today is one 
of the leading “independents” of 


the automobile industry. with a| 


bank roll of more than $28,000,000 | 
|400 attended the latter function, 


| this limit having been set because 


with which to face the future. A 
man who resigned the presidency 
of General Motors to go into busi- 
ness for himself, Nash may well 
be styled the grand old man of 
this big and glorious business of 
ours. He has reached the heights 
and it must have been particu- 
larly gratifying to him to have 
the toastmaster at this anniver- 
sary banquet, tendered by the 
Chamber of Commerce, 


Nash had been responsible for 
the distribution of more than a 
billion dollars in the state of Wis- 
consin alone in the way of wages, 
taxes and the like. 

* a * 

AS I LOOKED at this stalwart 
old oak, in his 73rd year, and 
brimming over with youthful en- 
thusiasm about his business, I 
looked back with him over the 
years—a man who had worked 
on a farm until 1889, when he be- 
came a grocery store clerk, but 
who got a job in 1891 in a car- 
riage factory operated by J. D. 
Dora and W. C. Durant. That 
was his springboard, for in 1910 
he was drafted by Buick, who 
needed the clear head, the busi- 
ness acumen and the know-how 
of a Charley Nash. That he was 
the right man in the right place 
was demonstrated in 1916, when 
he was chosen president of Gen- 
eral Motors. But Nash wasn’t 
satisfied with this—he wanted his 
own business so he looked around 
for a place to light. 

* oa * 

SCANNING the automobile 
horizon, his eye fell on Kenosha, 
Wis., where was located the Jeff- 
ery plant, which indirectly had 
pioneer blood in its veins. Orig- 
inally the company had built the 
Rambler automobile, under the 
zuidance of Thomas B. Jeffery, 
who, with R. Philip Gormully, had 

anufactured the famous Ram- 

ler bicycle, as well as the G&J 
‘-e, Jeffery died in 1910 and his 

1, Charles T., took over the 

usiness and changed the car’s 
1ame from Rambler to Jeffery. 

a * * 

THE CHRONOLOGY of the 
transactions that led to the for- 
mation of Nash Motors shows the 
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declare | 


that in his 20 years at Kenosha | Charles W. Nash, chairman of the 


| board. 








Industry Honors Nash 


Brass Hats F lock|n 
To Kenosha for 
Co’s 20th Birthday 


By MEL ADAMS 
KENOSHA, Wis. — What was | 
planned as a celebration by the 
“home folks” grew into a testi- 
monial by the automotive indus- 


}try on the occasion of the 20th 


anniversary of the founding of 


nesday. 

It was officially a public holi- 
day in this city, touched off with 
a parade, and winding up with a 
banquet that taxed the seating ca- 
pacity of the Elks’ Club. Some 


the banquet hall wouldn’t hold 
more. In other words, a line 
necessarily had to be drawn when 
it came to the issuing of invita- 
tions. 

As would be expected, eyes and 
enconiums were centered through- 
out the proceedings upon one man 

the figure who founded the com- 
pany and whose name it bears, 


The occasion was also marked 
by the presentation of a plaque to 
Nash Motors from the citizens of 
the city through the Kenosha 
Chamber of Commerce. The 
plaque, accepted for the company 
by E. H. McCarty, president, ex- 
pressed gratitude and apprecia- 
tion for the “contribution of the | 
Nash Motors Co. to the success | 
and well being” of the home town. | 

A momento, described by the 


(Continued on Page 2, Col. 1) 


De Soto Factory 
Inspected by All 
Regional Mers. 


DETROIT.- All U. S. De Soto} 
regional managers were in De- 


troit last week for their first view ||| 


of the new $5,000,000 plant which 


Chrysler Corp. will open this fall ||| 
to manufacture De Soto cars. The ||| 


new property gives De Soto for 
the first time an exclusive plant 
of its own. 

The regional managers were 
guests of the factory for a special 


program of inspection tours and | || 


business meetings. 

Acting as hosts during their | 
visit here were L. G. Peed, vice- 
president, 
general sales manager. 

Other factory officials accom- 
panied the group on a tour of | 
inspection of the new 40-acre| 
plant at Wyoming and McGraw, 
in the 





southwest section of De-| 


troit. Peed conducted the official ||| 


party through the two main) 
buildings on the grounds. 
One of the structures is com- | 


(Continued on Page 38, Col. 1) 


and J. B. Wagstaf,, | || 


A SCROLL OF 400 signatures of guests attending the 20th Birth- 


Willys Shifts Facilities 


TOLEDO, O.—A gigantic game | increased 
of checkers with factory buildings when the proposed reorganization 
covering 119 acres 
|more than 6,000,000 square feet | completed. 


Ward Canaday 


production this fall 


and providing of the company is expected to be 


D. R. Wilson 


of floor space has been completed 
| by Willys-Overland Co. officials 
|here to make ready for greatly | 





Passenger 


as Reported in A 
1936 —— 
Pos. Make 
1—525,651 Chev. 
2—413,753 Ford 
—258,325 Plym., 


5—108,216 Olds. 
6— 91,284 Pont. 
7J— 81,493 Buick 
8— 55,011 Huds. 
= 
10— 


"Includes Terraplane. 


1,843,236 


1935, pages 20 and 21, 





4—129,986 Dodge 


35,268 Stude. 
30,497 Chrys. 


The Top Ten 


Cars 


First Ten in Registrations 


DN Today. 


1935 
Pos. 


310,782— 2 
486,986— 1 
212,260— 3 
96,586— 4 
80,174— 5 
74,857— 6 
33,953— 8 
* 40,349— 7 
20,996—10 
23,973— 9 


Total All Makes 


1,456,551 


See Total Registrations to Date, 1936- 


this issue. 


| according to the R. L. Polk & Co. | 





The reorganization plan, 


on file in federal court here where | and 


| it will be given a hearing Aug. 21, 
|ealls for the manufacture 


name of Willys-Overland Motors, 
|Inc., by which the new company 
will be known. 


tors, Inc., 
(Continued on Page 12, Col. 1) 


| 
j 
| 
| 


registrations for the first 
months in 1936 totaled 1,853,081, 


| This compares with 1,461,936 new 
passenger cars registered in the 
similar period of last year. Regi- 
strations for June, the final month 
in the half, reached 369,423 units | 
as against 280,360 units in June, | 
1935. 

Leader in the registration race 
for the first six months is Chev- 
rolet which rang up a score of 
528,300 for the half and 102,949 in 
June. Last year in the similar 
| periods Chevrolet registered 312,- 
1164 and 66,054. 





| months’ score of 415,777 and a 
| June total of 80,527. Last year 
| the Ford registrations were 488,- 
| 468 for the half and 83,273 for 
June. 


Ford is number | 
|two on the roster with a six-| 


Managers Urge 
Arranging Dates 
Over Longer Time 


Recommend Moving 


NADA Headquarters 
To Detroit 


MONTREAL.—A move to 
start the 1937 United States 
automobile shows in Octo- 
ber and spread them out 


over a longer period of time, 
as in the past, was heartily ap- 
proved by members of the Auto- 
motive Trade Assn. Managers, an 
American organization, at their 
annual mid-summer convention, 
in session here this week at the 
Mount Royal Hotel. 

The approval was given after 
considerable criticism of this 
year’s shows, described by mem- 
bers as having been “too bunched 


| together,” had taken place. 


day Party of the Nash Motors Co. was presented to Charles W. Nash, | 
chairman of the board (center), by R. S. Kingsley of Nash (left) and 
H. C. Hyslop, president Kenosha Chamber of Commerce, Wednesday. 


| Automobile 


Another important recommen- 
dation from the show managers 
was their suggestion that the 
headquarters of the National 
Dealers Assn. be 


| moved from St. Louis to Detroit. 


| Their 


suggestion for moving 


| NADA headquarters will receive 


now | association ideas. 


|70,000 cars next year under the| tion and other subjects, 


The new Willys-Overland Mo-| 
with capital of 350,000/ deal 


| 


registration 





| In third position is Plymouth 


Anticipating Big Out put | serious consideration at the next 


| NADA general manager, told the 


board meeting, E. M. Benson, 
convention. 

Benson declared that NADA 
wants to be guided in fu- 
ture policies by local and state 
He said local 
state associations will be 
utilized as fact finding agencies 


of|in such matter as labor, legisla- 


in 1937. 
Benson pointed out that the local 
associations can work better 
along these lines than can the 
national organizations. A great 
of concentrated work was 
(Continued | on Page 14, Col. 1) 


Ist Half Registrations Gali 
391,145 Cars Over 1935 


DETROIT.—New passenger Car | car | with 260,010 for the six-months’ 
six| period and 54,009 for June. 


This 
compares with Plymouth’s 213,057 
and 40,263 during the _ similar 
periods of 1935. Fourth in the 
race comes Dodge 
|which tallied 130,593 for the first 
half and 26,841 in June. . Last 
year in the same periods Dodge 
registered 96,923 and 18,693. 

Number five spot goes to Olds- 
mobile which rang up 108,742: for 
the first six months and 21,556 
during June. In 1935 Oldsmobile 
registrations for the same period 
totaled 80,440 and 16,421. Sixth.on 
the list is Pontiac, which reached 
a total of 91,849 during the first 
half and 19,537 during June. This 
compares with 75,124 for the first 
six months last year and 14,978 
for June, 1935. 

Buick registrations for the first 
six months reached 82,000 bring- 

(Continued on Page 5, Col. 5) 





Industry Hon 


Brass Hats Gather at Kenosha 
To Help Celebrate Occasio 


(Continued from Page 1) 


recipient as highly prized, went;Motors was mentioned by C. H. 
to Nash personally in the form/| Bliss, vice-president in charge of 
of a book containing autographs 
of everyone in attendance at the| upturn in sales this year. It was 
dinner. also brought out that whereas 

Conspicuous among those of the | 8,000 cars annually was peak pro- 
industry at the jubilee were exec- duction, attained only once by the 
utives of automotive concerns; Thomas B. Jeffery Co., that num- 
which have served Nash Motors| ber of cars has been built in a 
over a period of years. Glimpsed/single month by its successor, 
at the head table and in the ban-| Nash Motors, which has manu- 
quet hall were such prominent|factured and sold over 1,100,000 
personages as: 

C. O. Miniger, Auto-Lite, Toledo; 
D. H. Kelly, USL Battery, Ni- 
agara Falls; Bennett Chapple, 
American Rolling Mills, Middle- 
town, O.; Frank B. Willis, Bendix 
Products, South Bend; E. L. 
Casey Jones, Eaton Mfg. Co., 
Cleveland; F. W. Judson, Pitts- fed 
burgh Plate Glass, Pittsburgh; LOS ANGELES.—The checkered 
John Victor, Victor Mfg. &/) fag in the June race for Nash 
Gasket, Chicago; J. A. Gelzer,/ retail deliveries was flashed in 
Wagner Electric, St. Louis; C. L.|honor of Thompson Nash Motor 
Coughlin, Briggs & Stratton, Mil-|Co, Los Angeles, which topped 
waukee; C. M. Kaltwasser, Marvel | 4}) other Nash distributors in the 
Carburetor, Flint; C. H. Paxton, | country for the first time by a 
CIT, Chicago; Fred Cast, Fire-| comfortable margin, according to 
stone, Akron; Fred Lockwood, | information released by the fac- 
Borg-Warner, Chicago; H. H. and tory at Kenosha. 

Irving Seaman, Seaman Body,| President of the company is C. 
Milwaukee; E. R. Zabriskie, Doeh- | w. Thompson, veteran of the auto- 
ler Die Castings, Toledo; C. L.| mobile business, who has had the 
Brackett, National Machine Prod-| Nash franchise in Los Angeles 
ucts, Detroit, and others. |since 1930. However, it was no 

The chief introductory address /|veteran’s strategy that put the 
of the evening was delivered by|Los Angeles organization in first 
Michael J. Cleary, president of the place among Nash-LaFayette deal- 
Northwestern Mutual Life Insur-|ers, Thompson was far away in 
ance Co., and a lifelong friend of |South Dakota while his son 
the hero of the occasion. |Homer Thompson, general man- 

In his comments before those| ager of the company, remained at 
who honored him, Nash _ dis-| the controls. 
claimed much of the credit for| Not only did young Thompson 
the success that has come to him| pilot his organization into first 
and passed it on instead to his| place but at the end of the big- 
organization, with particular) gest retail month in 
praise for the men in the shops.|the Thompson Nash Motor Co. 
In part, he said: | had a used car inventory that was 

“I do not think that one could| some $16,000 less than at the be- 
well occupy the position I do to-/| ginning of the month. 
night without feeling somewhat - 

Car 


Sees bece acchen catenay '1| 0rd Small 
Rumor Baseless 


n 


| $1,067,000,000 since it began busi- 
ness 20 years ago. 


‘Nash Honors Go 
'To Los Angeles 


have had but a small part to play | 
in the success of the Nash Motors | 
Co. 
Z 

What I mean is that the man| ppTROIT. — Reports circulated 
who is left at home—the man who| in New York Friday to the effect 


carries the dinner pail—is the one| that Ford Motor Co. had intro-| 


who never receives just credit for | quced a new light car priced un- 
the great part he plays in this| ger $500 were not based on offi- 
game we have been playing for! cia} announcement from the com- 
20 years. [ | pany, it was learned here. While 

I appreciate that we have an /no official statement of company 
organization, a company that! plans has been given it is gener- 


bears my name. A large majority| ally felt here that nothing in the| 


of them were there 20 years ago| way of a $400 car will be brought 


when we arrived on the scene. | oyt by that company in the near | 


They have carried on and helped | ¢ytyre. 

to make this institution and this} Rymors 
city what it is. 
that we dropped in at the right| work which has been going on at 


on this subject have 


sales, when he pointed to a sharp | 


| automobiles with a sales value of | 


| P-A Chief Says 


Co. 


its history, | 


It just happened | heen rife because of experimental! | 
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the Ford plant for some time past. 
This, however, is not unusual in 
|itself as the Ford Motor Co., in 
past years has experimented with 
and built thousands of parts for 
|smaller cars but never placed 
|them in volume production, Such 
a situation is believed to exist to- 
| day. 

It is generally felt that prepara- 
tions for 


| be completed this year. 


Fine Car Sales 
| Stage Comeback 


large-scale production | 
| of the rumored $400 car could not | 


ors C. W. Nash on Co’s 20th Birthday - 


[ 





| BUFFALO, N. Y.— Reflecting | 


jthe improvement 
Arrow’s sales 
ithe first of several caravans of 
|new 12s and eights began a trip 
last week from the Pierce-Arrow 
factory in Buffalo to Oklahoma 
City. Led by J. F. Kinnebrew, 
|who heads the Pierce-Arrow dis- 
|tributing organization in Okla- 
|homa City, eight drivers piloted 
|new cars out of the driveway at 


| 
| 


ithe Pierce-Arrow plant and 


| started west. 
Kinnebrew’s success 
|homa, according to Paul 


in Okla- 


dent in charge of sales, is being 
duplicated in almost every terri- 
tory in the country. 


in Pierce- | 
in the southwest, | 


Fitz- | 
patrick, Pierce-Arrow’s vice-presi- 


LEFT TO RIGHT: H. C. Hyslop, president Kenosha Chamber of 
| Commerce; R. S. Kingsley, publisher, Kenosha Evening News, toast- 

master, at the banquet honoring C. W. Nash (extreme right) on the 
| 20th birthday of Nash Motors Co., Kenosha. The third man from the 
| left is James Wilson, Nash distributor. 





“The fine car definitely is stag- | 


ing a steady comeback,” said Fitz- 
patrick. “What is even more 
gratifying to us, however, is the 
fact Pierce-Arrow is steadily in- 
creasing its share of the fine car 
business. August promises to be 
our best month of the year thus 
far and, looking toward the fu- 
ture, we can find nothing but op- 
timism in the picture for the fine 
car in general and, more particu- 
larly, for Pierce-Arrow and those 
dealers and distributors who have 
cast their lot with us.” 


W. Barret Hankins 
DETROIT.— W. Barret Hankins 
died at his home here Wednesday 
morning, after a long illness. 
Hankins was born in Richmond, 
| Va., in and was educated in 
the Fishburn Military Academy, in 
Virginia, and at Washington 
ber of Phi Delta Theta 
Hankins, who was widely 
in advertising circles, first entered 
that field as advertising manager of 
| the old Pope-Toledo Auto Co. Later 
the Willys-Overland Co. He 
lived in Detroit for about 
of acentury. Illness forced his retire- 
ment from 
ago. 
and Mrs. 


children, William 





Trittipo. 





time. 

“I do not believe any institu-| 
tion should be measured by the 
dollar sign. 
of that in this world. If a man| 
has genuine American blood in 
his veins he is just as good as I| 
am and as you are. Treat the| 
other fellow as you would like to| 
be treated as you go along, and| 
I believe you will come out all 
right. That is our religion.” 

Nash was visibly affected as he 
delivered his sentiments extem-| 
poraneously upon being intro-| 
duced. His address of thanks} 
came as the concluding talk of | 
the evening, following others who | * °K state. 
lauded him, his place in the in-| The corporation has been cre- 
dustry, his accomplishments from | @ted for the purpose of effecting 


the days when the automobile|the transfer of the long idle 
was in its swaddling clothes, and| Franklin industry from Franklin 
the code principles of business | Motors, Inc., to the Brandt-Glancy 
ethics he has stood for. interests of Detroit. 

In addition to Ralph S. Kings-| Early next week, it is expected, 
ley, Kenosha publisher, who was |the Brandt-Glancy group will pay 
toastmaster, and Cleary, who de-| Franklin Motors, Inc., the balance 
livered the principal address pre- | 0f the purchase price agreed upon 
ceding the one by Nash, the other | for the acquisition of the Frank- 
speakers included McCarty, and} lin industry, whose assets, includ- 
H. C. Hyslop, president of the|ing the Franklin Automobile Co., 


step toward the promised reopen- 


cuse for the manufacture of auto- 
mobiles priced in the 
brackets, the Olympic Motor Car 
Co., Inc., has just been incorpo- 
rated under the laws of New 


SYRACUSE, N. Y.—As a further | 


ing of the Franklin plant in Syra- | 


lower | 


chamber of commerce. 


will then be turned over to the 


There is too oe Transfer ot Franklin Co. 


To Detroiters Speeded 


to take place in Toledo, the home 
of Ward M. Canaday, president 


Corp., who, it is generally under- 
| stood in Syracuse, financed Frank- 
|lin Motors, Inc., which purchased 
the notes of the old H. H. Frank- 
lin Mfg. Co. and bid in the prop- 
erty 
Dec. 9, 1934. 

A. J. Brandt, Inc., 


of Bloomfield Hills, Mich., the lat- 
ter a former vice-president of 
General Motors, exercised an op- 
tion for the purchase of the 
Franklin assets last March, and 
have since been working on plans 
for reopening the plant for the 
| production of low-priced cars, in- 
cluding an air-cooled line. It is 
said that the engineering, produc- 


tion and marketing details have 
been virtually completed, and that LEFT TO RIGHT: Lloyd Maxwell, Roche, Williams and Cunnyng- 


of the United States Advertising | 


in bankruptcy proceedings, | 


of Detroit, | 
associated with Alfred R. Glancy | 


LEFT TO RIGHT: Hascall Bliss, vice-president in charge of sales, 
Nash, and Harold Seaman, president of Seaman Body Co. 


and | 
Lee University, where he was a mem- | 
fraternity. 
known | 


had | 


a quarter | 
business several months | 
Surviving are his wife, Anna; two | 


Roy | 
Albercht, and a sister, Mrs. Maurice 


LEFT TO RIGHT: Casey Jones, Eaton Mfg. Co., Cleveland; C. O. 
| Miniger, chairman of the board, Electric Auto-Lite Co., Toledo, O.; 
J. A. Gelzer, Wayne Electric Co. 





favorable progress is now being| ham, Chicago; Frank B. Willis, vice-president, Bendix Products Corp,, 
made on the financial program.| South Bend; C. L, Coughlin, pres., Briggs and Stratton, Milwaukee. 





One of the reasons why the oc-|Olympic Motor Car Co., Inc. 
casion was a happy one for Nash The actual transfer is scheduled 
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plete, and is now being remodeled 
and equipped as the assembly 
plant. The other is an entirely 
new press building, for sheet 
metal stampings, on which con- 
struction crews are working night 
and day to complete this unit in 
time to start production this fall. 
When completed, the new De 
Soto factory is expected to pro- 
duce approximately 500 cars a 
day and provide additional em- 
ployment in Detroit for about 
1,750 employes. 

In announcing plans for the 
new plant, K. T. Keller, president 
of Chrysler Corp., said: 

“The completion of this new 
plant represents more than an 
expansion of the corporation’s 
production. It indicates the con- 
fidence of the corporation man- 
agement in the continuing growth 
of the De Soto business and our 
expectation of an expanding 
volume of sales that will justify 
the investment we are making. 

Sales Up 60% 

“Under the direction of Byron 
Cc. Foy, De Soto president, this 
division of the corporation in- 
creased its unit sales this year by 
‘bout 60 per cent, as compared 
with last year. The dealer or- 
/ ganization has grown to nearly 
_ 3,000 dealers, whose sales in 1936 
‘of De Soto and Plymouth cars 
will total approximately 190,000 


’ units. 


“Practically everything in the 
De Soto plant will be new. When 
it is completed, it will be one of 
the most modern automobile 
plants in the country, with high 
ceilings and glass roofs giving an 
unusual degree of natural light 
for press and assembly opera- 

. tions. The layout of the new 
equipment to be installed has 
been designed for the most di- 
rect and efficient movement of 
sheet metal from railway cars to 
and from the presses, of parts, 
sub-assemblies and bodies to the 
assembly line and of finished cars 
to inspection lines and thence to 
shipment. 

Good Location 


“The plant also is ideally lo- 
cated from the standpoint of dis- 
posing of finished cars for rail or 
boat shipment or for drive-aways. 
The plant is located on a plot of 
40 acres at Wyoming and Mc- 
Graw, in the southwest section of 
Detroit. The car assembly plant 
provides 452,000 square feet of 
floor space, part of the building 
being two stories high and part 
of it three stories high. It is 


1,260 feet long, half of its length | 


being about 80 feet wide and half 
of its length 240 feet wide. The 
press plant will be 660 feet by 237 
feet, providing 200,000 square feet 
of floor space. The whole site 
affords an unusually convenient 
and efficient layout for conduct- 
ing all of the operations of a 
modern car assembly plant.” 


L-O-F to Expand 
Plate Glass Div. 


TOLEDO.—An expansion pro- 
gram at its plate glass plant here 
which will involve more than 
$750,000 and include a dozen 
factory buildings and additions 
has been announced by John D. 
Biggers, president of the Libbey- 
| Owens-Ford Glass Co. Rapid ex- 
’ pansion of the building industry 
and home construction is believed 
in large measure responsible for 
the plate glass plant additions to 
be started at once. 

Recent additions have been 
made to the safety glass plant 
here and the plant at Ottawa, 
Tll., handling safety glass has 
also been rehablitated. The com- 
pany also has doubled its invest- 
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Regional Managers See $5,000,000 De Soto Plant 


Sales Heads Get First Peek 
At Recently Acquired Home 





ment in a Japanese company 
participating in the construction 


of a new plate glass unit in the | 


Orient, 

In view of the earnings of $5,- 
102,971 for the first half of the 
year the directors have voted a 
$1.25 dividend on shares of the 
company payable Sept. 15 to hold- 
ers of record Aug. 31. 


Studebaker Net 
Hits $900,000 


SOUTH BEND, Ind—The 
Studebaker Corp. had net earn- 
ings of $900,174.76, after all 
charges including normal federal 
income tax, in the second quarter 
compared with a loss of $119,- 
510.72 in the second quarter 
of 1935, according to profit and 
loss statement and balance sheet 
released today by Paul G. Hoff- 
man, president. This brings net 
earnings for the half year to 
$1,004,829.44, equivalent to 46% 
cents per share on the 2,159,717 
shares of common stock out- 
standing. 

Current assets, including cash 
of $8,375,618.27, amounted to $13,- 
826,897.29 against current liabili- 
ties of $4,503,191.34 a ratio of 3.07 
to 1 compared with 2.01 to 1 on 
Dec. 31, 1935. 

Sales for the 


quarter were 


26,394 passenger cars and trucks | 
including parts | 


for $19,422,067.24 
and accessories, compared with 
15,831 for $12,012,778.90 
same period of 1935. 


Al Sieasion Sadia 
to Timken-Detroit Post 


DETROIT. Timken - Detroit 
Axle Co., has appointed Al Strat- 
ton as southwestern representa- 


tive, with head- | 
quarters in Kan- | speaker, 


Mo. | 


has} 
| signs in slogan form, that Chev- 


sas City, 
Stratton 
been associated 
with the south- 
western 
motive equip- 
ment trade for 
many years and 
will cover 
southwest in the 
interest of vehi- 
cle manufactur- 


Stratton ‘ 
ers and Timken 


Al 


distributors. 


in the | 
| markable testimonials to an in- 


auto-| 





the | 


THE ASSEMBLY UNIT of De Soto’s new $5,000,000 manufacturing and assembly plant, to start 
production of 1937 De Soto cars this fall. On the other side of the building shown here, construction 


crews are working night and day to complete the press plant for sheet metal stampings. 


The factory 


will occupy a 40-acre plot at Wyoming and McGraw, in the southwest section of Detroit. 


Chicago Chevrolet Dealers |Many Notables 
Give W. E. Holler Testimonial 


CHICAGO.—By way of giving 
recognition to William E. Holler, 
vice-president and general sales 
manager of Chevrolet Motor Co., 
and the records made this year 
under his merchandising leader- 
ship, more than 250 Chevrolet 
dealers in the Chicago area gath- 
ered Wednesday at the Palmer 
House from noon throughout the 
evening. 

It was one of the most re- 


dividual that the trade here has 
participated in. Throughout the 


| grand ball room appeared “Wel- 


come Bill Holler’ signs. In re- 
turn, Holler offered up a number 
of prizes to those assembled and, 
as the chief luncheon and dinner 
he told of results 
achieved and work to be done, 


Holler made it clear, as did 


rolet was perhaps a bit more 
proud over its used car than its 
new car sales, although the latter 
have hit the 750,000 mark since 
Jan. 1. 

Along with celebration over 
sales landed, the signs in the 
banquet hall bore timely advice 
to dealers, such as the wisdom of 
20-day turnover of used automo- 


biles and a policy of retaining 





no used car 
days. 

In the course of his talk to the 
Chicago organization, Holler said: 

“Our high point in new car 
sales was April, with 133,632. June 
marked the high point in used 
car sales, with 239,000. 

“From the buying during the 
first six months and from the 
outlook for the immediate fu- 
ture, it is conservative to predict 
that the automobile industry in 
1936 will enjoy its largest volume 
of business since 1929,” 

G. I. Smith, Great Lakes re- 
gional manager, was host to the 
dealers and presided at the meet- 
ings. 


George W. Derr Resigns 
Post with National Assn. 
ST LOUIS, Mo.—George W. 

Derr, who has been connected with 

the National Automobile Dealers 

Assn. since 1927, is resigning ef- 

fective Aug. 1, to enter a com- 

mercial enterprise with head- 
quarters in Chicago. 

During the many years that he 
has been with NADA, Derr has 
devoted most of his time and 
effort in membership campaigns 
and in promoting the organiza- 
tion of state and local dealer 
associations. 


DE SOTO REGIONAL MANAGERS from all over the U. S. were in Detroit this week for their first 
view of the new $5,000,000 De Soto factory to begin production this fall. L. G. Peed, De Soto vice-presi- 
dent (center, pointing), and J. B. Wagstaff, general sales manager (extreme left), are here showing 


progress to date on construction. 


in stock over 30) 





Among “Safest 


Driver” Judges 


WASHINGTON. — The list of 
judges for the national contest to 
select the representative safe 
driver in each of the 48 states and 
the District of Columbia looks as 
if the names might have been 
lifted from the pages of Who’s 
Who in America. 

In every section of the U. S., 
declares the American Automo- 
bile Assn., co-sponsors of the con- 
test with the C.1.T. Safety Foun- 
dation, outstanding public of- 
ficials, civic leaders, editors, and 
heads of women’s organizations 
will pick the state winners in this 
unique safety movement. 

Included in the roster of state 
judges, said the national motor- 
ing body, are: Gov. Floyd B. 
Olson of Minnesota; Gov. Tom 
Berry of South Dakota; Charles 
W. Bryan, former governor of 
Nebraska and _  vice-presidential 
candidate in 1924, now mayor of 
Lincoln; Mrs. W. D. James, presi- 
dent California Federation of 
Women’s Clubs; Lt. Col. Paul G. 
Kirk, Massachusetts commis- 
sioner of public safety; William 
H. Vanderbilt of Rhode Island; 
Prof. Charles J. Tilden of Yale 
University; Charles A. Harnett, 
New York’s commissioner of mo- 
tor vehicles and Maj. John A. 
Warner, superintendent of state 
police; Gen. Milton R. McLean, 
adjutant general of kansas; Wal- 
ter Williams, chief of state police, 
Illinois; Clark Howell, noted 
Georgia publisher; Earl Snell, 
Oregon’s secretary of state, and 
hundreds of other prominent 
Americans. 


Campbell, Wyant, Cannon 


Earnings Nearly Double 


MUSKEGON, Mich. — Greatly 
increased production for the first 
six months of 1936 and particu- 
larly for the last three months 
nearly doubled the earnings of 
the Campbell, Wyant and Cannon 
Foundry Co. for the half year 
ended June 30, 1936 over the fig- 
ures for the corresponding period 
for last year. 

Directors declared a _ regular 
quarterly dividend of 25 cents a 
share payable Aug. 30 to stock- 
holders on record Aug. 8. 


Earnings after all charges in- 
cluding provision for normal Fed- 
eral taxes plus a reserve for pos- 
sible additional Federal taxes, 
including taxes on undistributed 
profits for the first six months 
this year amounted to $534,914.34, 
equal to $1.53 a share on 348,000 
shares of common stock out- 
standing. 





93 in May and 76 in June’35 


WASHINGTON.—The value of 


retail sales of new passenger au- 
tomobiles, according to the pre- 
liminary adjusted index figure, 
shows a marked increase from 
May to June, the Bureau of For- 
eign and Domestic Commerce dis- 
closed this week. 

This index, which makes allow- 
ance for the number of days as 
well as for seasonal movements 
was 109.0 in June, on the basis of 
the 1929-1931 average as 100, com- 
pared with 93.0 in May and 93.5 





in April. 
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Walue of New Car Retail Sales Rises Sharply 1 in June 
Index Reaches 109 Against [ 


Sales in June, according to 
these preliminary figures, were 33 
per cent higher than in June, 
1935, and 65 per cent greater than 
in June, 1934. Daily average sales, 
without seasonal adjustment, in- 
creased about 1 per cent from 
May to June. The aggregate value 
for the first six months of this 
year was about 24 per cent above 
that for the corresponding period 
of last year and 75 per cent high- 
er than the first six months of 
1934. 


Index of the Dollar Value of Retail Sales of New Passenger 
Automobiles 1929-1931 — 100 


Without Seasonal Adjustment 
1935 
51.5 
72.7 

100.2 
116.7 
98.4 
104.9 
89.1 
80.2 
50.1 
53.3 
96.0 
90.6 
83.8 


January 
February 


September 
October 
November 
December 
Annual Index 


*Revised. tPreliminary. 


With Seasonal Adjustment 
1934 1935 1936 
33.5 75.0 102.0 
54.5 86.5 89.5 
64.5 94.5 101.0 
59.0 78.5 *93.5 
55.5 70.0 *93.0 
63.5 78.5 7109.0 
67.0 81.0 
56.0 75.0 
53.0 79.0 
59.0 82.0 
63.0 113.5 

106.5 


1936 
69.3 
65.5 
117.8 
*142.3 
*138.1 
7139.2 





Buick Retail 
Sales in July 
Running High 


FLINT.—Domestic retail sales | 
of Buick motor cars thus far in 
July have exceeded those of the 
corresponding period of June with | 
every indication that the re-| 
mainder of the month will main- | 
tain the unusually high rate, W. | 
F. Hufstader, general sales man- 
ager, has announced. 


As a result, the July volume is 
high, running contrary to the 
usual trend at this season, Huf- 
stader said. Deliveries during the 
last reporting period exceed those 
of last year by more than two 
to one. 


Sales during the second 10 days 
of July, the report says, totaled 
4,376 units, comparing with 3,988 
cars delivered in the correspond- 
ing period of the previous month, 
a gain of approximately 10 per 
cent, and with 1,969 deliveries in 
the second period of July a year 
ago, a gain of 2,407 units or 122 
per cent. 


The total for the first 20 days 
of July is 9,061 as compared with 
8,753 in the corresponding period 
of June, a 3.5 per cent rise as 
against a usual average seasonal 
decline of 13 per cent. 


Current sales continued to break 
the records of recent years, Huf- 
stader said, the volume during 
the second 10 days of July being 
the best for this period since 1929. 


Edward G. Budd Mfg. 


Co. Reports Net Profit 


PHILADELPHIA.—The Ed- 
ward G. Budd Manufacturing Co. 
Friday reported a net profit of | 
$339,585.42 for the second quarter 
of the year, after deducting all 
charges, including interest, depre- 
ciation and taxes, but not includ- 
ing any provision for the new 
Federal undistributed profits tax. 
This compares with net earnings 
of $127,394.40 in the second quar- 
ter of 1935. 

Earnings for the first six months 
of this year were $1,323,835.83, in- 
cluding a non-recurring income 
from the Budd International Corp. 
of $638,000 which resulted from 
the sale by that company of its 
interest in the British Pressed 








Steel Co. The net operating in- 
come of $685,835.83 for the first 
six months of this year compares 


with $278,983.58 in the correspond- 
ing period of 1935. 

After providing for current pre- 
ferred dividends, earnings per 
share from operation for the first 
six months of 1936 were equal to 
33 cents a share on 1,425,668 
common shares outstanding as of 
June 30. In the first half of 1935 
earnings were equal to seven 
cents a share on 1,028,208 common 
shares. 


Harvey E. Mack 
Heads Pontiac 
Retail Branch 


DETROIT. — Harvey E. Mack 
has been appointed manager of 
the retail store 
Motor Co., in 
the city of Pon- 
tiac, according 
to James A. 
Grier, zone man- 
ager. Mack suc- 
ceeds Henry 
Houston, re- 
signed. 

Mack has been 
active in the in- 
dustry for 16 
years, and for 
the pasti2years WE. Mack 
when he entered 
the employ of a General Motors 
division has managed some of the 
corporation’s largest retail activi- 
ties in Detroit and on several 
occasions has helped to launch 
new dealer enterprises. 

Several months ago he joined 
the Pontiac Motor Co. as used 
car manager of the retail store 
on Cass avenue, Detroit, where 
he has been until his present 


ogame 


promotion. 


Contineunal Gets Biggest 


Airplane Engine Order 


DETROIT.—Continental Motors 
Corp. is the recipient of an order 
for the largest number of com* 
mercial aircraft engines ever 
placed in the United States. ac- 
cording to W. R. Angell, president 
and general manager. This order, 
placed by Taylor Aircraft Co., of 
Bradford, Pa., calls for 1,050 
model A-40, 4-cylinder opposed 
type aircraft engines. These en- 
gines are for use in the Taylor 
Cub, a popular two-seated sport 
plane. Angell also reports that 
this is one of several orders re- 
ceived by Continental for aircraft 
engines, which indicate a marked 
increase in aircraft activities in 
general. 


| abled Chevrolet to produce cars 





| possible the new all-time sales 
| records 
| lished in the first six months of 


production, 


of the Pontiac| jin stock no more than a three | 
| 


| weeks’ supply of units. 











BIG CAR BUILDERS: C. S. Wetherald (seated), vice-president 
in charge of Chevrolet manufacturing, and W. C. Williams jr., super- 


visor of assembly plants, are the 


men who have enabled Chevrolet 


to set new sales records by producing cars in sufficient numbers to 
keep up with the demand. They have produced 1,000,000 units since 
Dec. 4. The 13,000,000‘h Chevrolet will be built within a few days. 


Two Men Responsible for 


Chevrolet’s Record Output 


DETROIT.—Chevrolet’s expen- | 


diture of $25,000,000 on the ex- 
pansion of manufacturing and as- 
sembly facilities during the sec- | 
ond half of 1935—the greatest 
single expansion operation that 
the industry had seen in years— 
has already proved its value, ac-| 
cording to officials. Only the in-| 
crease in output made possible by 
the gigantic expansion has en- 


in sufficient numbers to make} 


that have been estab- 





1936. Even with the stepped-up 
however, it has not 
been easy for Chevrolet to build | 
cars fast enough to keep pace 
with the dealers who now have} 


On the eve of the production | 
of the 12,000,000th Chevrolet, 
which will come off the assembly | 
line during the week of Aug. 2, | 
President M. E. Coyle, yesterday 
gave credit for the successful | 
completition of the expansion, | 
and for the record-breaking rate 
of production that has been main- | 
tained, to two men whose activi- 
ties seldom bring them to the 
attention of the public. They are 


| C. E. Wetherald, vice-president in 


charge of manufacturing, and W. 
C. Williams jr., supervisor of as- | 
sembly plants. 

Wetherald is charged with the | 
operation of all the plants in 
which Chevrolet builds its own 
units, including engines, trans- 
missions, axles, wheels, carbure- 


Studebaker Up 


04% in Truck Sale 


SOUTH BEND, Ind.—Paul G. 
Hoffman, president of the Stude- 
baker Corp. reports the sale of 
3820 trucks during the first six | 
months of 1936 compared with 
2473 in the first half of 1935—a 
gain of 54 per cent. Not only were | 
sales better than last year but | 
they exceeded by 24 per cent the 
best previous six months’ period | 
in Studebaker history—the first | 
half of 1931 when 3063 trucks | 
were sold. 


Retail deliveries of passenger 
cars and trucks by Studebaker 
dealers in the United States to- 
talled 3383 for the first 20 days 
of July, an increase of 44 per 


‘cent over the corresponding per- 


|; were: 





iod of 1935. 


and other vital elements, 
while the management of the 
plants in 10 different cities of the 
United States in which these 
units are put together in cars 


tors, 


and trucks comes under Williams. | 


Each is thus responsible for the 


employment of thousands of pro-| 


ductive workers, and, working in 
close co-ordination, for the main- 


| tenance of production at the rate 
required to meet the demands of | 
| paid when due. 
Since the manufacturing and| 


Chevrolet’s 10,000 dealers. 


assembly plants began on the 
1936 model Chevrolets, 


were set for three of the months, 
and in all but two months pro- 
duction was over the _ 100,000 


mark. In June and July the totals | 


exceeded 143,000. The 11,000,000th 


Chevrolet was built Dec. 4, 1935, | 


and the 12,000,000th is scheduled 
for Aug. 4, 1936, exactly eight 
months later. 


Traffic Deaths 
Decreased 390 


WASHINGTON. — Automobile 
deaths in 86 principal cities dur- 
ing the first 30 weeks of this year 
total 4,188 compared with 4,578 
during the corresponding period 
of 1935, it was announced this 
week by the Bureau of the 
Census. 


Fatalities for the week ending 


} July 18 totaled 148 compared with 


165 the previous week and 138 
during the corresponding 1935 
week period. No deaths were 
recorded last week in 43 of the 
86 cities. 

New York with 15 deaths com- 
pared with 19 the previous week 
lead all cities in totals. Records 
of other leading cities, compared 


| with those of the previous week, 


Chicago, 10 against 12; 
Los Angeles, 6 against 8. Newark, 
2 against 4; Philadelphia, 8 
against 3; Pittsburgh, 3 against 
3; San Francisco, 1 against 1. 


Schedule Safety Talks 

NEWARK, N. J.—Two series of 
lectures on the compulsory motor 
vehicle safety inspection regulations 
provided in the recently enacted New 
Jersey inspection status will be con- 
ducted at the Automotive Safety In- 
spection School here. The first 
series will start Aug. 3 and the 
second Aug. 10. 











in Oc-| 
tober, a total of 1,182,000 units 
have been produced. New records | 


| dated 
| Commercial Credit Co. for the six 





| | Hudson’ s Profit 


For First Half 
Best Since ’30 


DETROIT.—Hudson Motor Car 
Co. and subsidiaries report for 
the six months ended June 30, 
1936, consolidated net profits of 
$2,144,804.86, after all charges in- 
cluding depreciation but before 
provision for Federal income 
taxes. Earnings are the largest 
for any half-year period since the 
first six months of 1930, and com- 
pare with net profits of $560,977.53 
before Federal income taxes for 
the corresponding period last 
year. 


Net profits for the second quar- 
ter, before Federal income taxes, 
totaled $1,551,977.89, likewise the 
best showing for any quarter 
since the first three months of 
1930, and comparing with $592,- 
826.97, before Federal income 
taxes in the first quarter of this 
year, and $325,367.05 before Fed- 
eral income taxes for the second 
quarter of 1935. 


Commenting on the results of 
operations, A. E. Barit, president 
of the company, attributed the 
substantial improvement in earn- 
ings to a consistent increase in 
operating efficiency as sales and 
shipments gained momentum in 
the second quarter. Shipments 
for this period totaled 38,850 units 
compared with 28,764 units in the 
first quarter and 28,509 units in 
the corresponding period last 
year. This brought shipments for 
the first six months of this year 
to 67,614 units compared with 
55,686 for the first half of 1935. 


There has been no change in 
the amount of notes outstanding 
as reported in the last annual 
statement. The first maturity of 
$250,000 on Aug. 1, 1936, will be 


Continued improvement in the 
cash and working capital position 
of the company was reported by 
Barit. As of June 30, 1936, current 
assets, including cash of $14,830,- 
903.84, totaled $20,092,244.24 against 
current liabilities of $5,775,277.17, 
indicated working capital of 
$14,316,967.07. 


Commercial Credit Co. 


Has Largest Earnings 


BALTIMORE. — The consoli- 
semi-annual report of 


months ended June 30, shows a 


|record volume of purchases and 


Under 1935 Toll 


| pany’s history. 


earnings, by far the largest for 
any six months period in the com- 
Gross purchases 
of receivables for the period were 
$402,459,870, which compares with 
$267,119,272 for the same period 
of 1935. 

Net income from operations 
available for consolidated interest 
and discount charges for the six 
months period of 1936, after 
charging off, or providing ample 
reserves for doubtful items, was 
$6,953,004 compared with $4,643,- 
263 for the corresponding period 
of 1935. Consolidated interest and 
discount charges were earned 
8.21 times, compared with 6.88 
times for the same period of 1935. 
Net income from operations avail- 
able for dividends, after provid- 
ing for all Federal and other 
taxes, except Federal surtaxes or 
undistributed earnings, credited 
to earned surplus for the six 
months period of 1936, was $5,- 
077,769. This is another high 
record and compares with $3,- 
345,266 similarly credited for the 
same period of 1935. Net income 
for the six months ended June 
30th, applicable to the common 
stock outstanding at the end of 
the period, amounted to $3.60 per 
share. Net income for the twelve 
months ended June 30, 1936, ap- 
plicable to the common stock out- 
standing at the end of the period, 
was $6.70 per share. 





DETROIT.—Sixty-five thousand 
employes—54,000 of them in the | 
Detroit area—will share in the| 
second Chrysler Corp. “employes’ 
dividend” to be declared in the 
past six months when $2,000,000 
in cash is distributed among the 
workers beginning Aug. 10. 

Last Feb. 14 the corporation an- 
nounced a $2,300,000 “dividend” to 
the then 59,000 employes with a 
minimum of $30 and $2 for each 
year of service. 

In the present distribution each 
employe who was on the payroll 
during any part of the last 
quarter of 1935 will receive $25 
plus $1 a year of service with 
the corporation up to and includ- 
ing 10 years. 

Average $30.56 

The average received by each 
employe will be $30.56, officials 
said. It will be paid on the first 
regular pay day falling on or 





after Aug. 10. 

All employes, except the top ex- 
ecutives, will receive the “divi- 
dend.” 

“During the past six months 
this corporation has built and 
shipped 578,407 cars and trucks, 
the largest six months business 
in its history,” said K. T. Keller, 
president of the Chrysler Corp., 
im the formal announcement of 
the bonus to the employes. 

“The bonus is being distributed 
“in appreciation of the co-opera- 
’ tive efforts of the employes of the 
Chrysler Corp. and the successful 
results of this car model year,” 
Keller said. 

“We have planned our opera- | 
tions to make employment in our 
plants more steady. We were lead- 
ers in advocating the fall intro- 
@uction of new car models. 

“Our employes have felt the 
benefits of these policies in more 
stable employment during this 
model year. 

Hourly Rate Highest 

“Our average hourly rate is the 

highest ever paid, and we are 





British ieee 
On Tour Here, 
Visit Capital 


WASHINGTON. — Members of 
the English motor caravan, 83 in 
number, who arrived in the 
United States on the Queen 
Mary, sojourned in Washington 
this week on their way west to 
Cleveland, Detroit and other 
cities and points of interest in 
this country and Canada. 


Escorted into the national 
capital by a patrol car of the 
American Automobile Assn., the 
British motorists were enter- 
tained at a cocktail party by of- 





ficials of the AAA and attended 
several other functions arranged 
in their honor by various groups 
and societies. 

The visiting automobilists ex- 
pressed keen delight at their ex- 
periences thus far on the trip, 
and were especially taken with 
the beauty of Washington. Every 
consideration has been given to 
them by traffic officials here, and 
Inspector B. A. Lamb of the 
traffic office made only the sug- 
gestion that the visitors drive ‘on 
the right side, for their own 
safety.” 

The progress of the caravan 
through the east thus far has 
been in the nature of a triumphal 
journey, with receptions in New 
York, Princeton, Philadelphia, 
Baltimore, University of Mary- 
land, and elsewhere. The west- 
ward trip will include a stay at 
Detroit where the motorists will 
tour the automotive plants. The 
caravan comprises 40 cars, and 
reservations for the return trip 
have been made at Montreal 
for Aug. 7. 
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65,000 Share in 2nd Chrysler Employes ivideu 


$2,000,000 in 1 Cash Will be 
Distributed Starting Aug 10 


only able to attain this position 
by good loyal work on the part 
of our employes, together with 
excellent engineering, good man- 
agement, strong financial struc- 
ture, the best manufacturing fa- 
cilities, excellent sales and dealer 
organizations, good advertising 
and the close co-operation of ali 
concerned, to make Chrysler prod- 
ucts outstanding. 

“The payment of high wage 
rates, and the distribution of 
special payments such as this, are 
made possible by our policy of 
producing only the highest qual- 
ity products, and the efficient co- 
operation of all the people in the 
organization. 

“Each one of us can contribute 
to the efficiency of operation and 
to the quality which characterizes 
our products. 


Includes Foreign Plants 

“Tt is a source of great grati- 
fication to me, and to the group 
of men who constitute the man- 
agement of this corporation, that 
we can pay this substantial extra 
compensation. 

“In addition to the plants in 
Detroit, special arrangements for 
distribution will also be made in 
plants in Windsor, Ontario; 
Marysville, Mich.; Dayton, O.; 
New Castle, Ind.; 
Evansville, Ind., and Los Angeles, 
Cal., and at Chrysler Motors, Ltd., 
of London, England; Societe 
Anonyme Chrysler, Antwerp, Bel- 
gium.” 


Wagner Predicts 
Near East Boom 


SOUTH BEND, Ind.—“The re- 
cently completed Iraq pipe line is 
the forerunner of a motor vehicle 

transportation 
boom,’’ pre- 
dicted M. E. 


Wagner, Near}! 


East representa- 


tive of the) 


Studebaker Ex- 
port Corp., who 
has just com- 


pleted a hurried | 
visit to the} 


Studebaker fac- 
tory at South 
Bend. 


In the territory covered by Wag- 
ner, practically every dealer has 
shown steady increases in Stude- 
baker car and truck sales for the 
last two years. He believes that 
these gains will reach even greater 
proportions, as investors begin to 
see the possibilities of the high- 
way developments in these coun- 
tries, despite the clouds of unrest 
which have been hovering about 
the Near East in recent months. 


Hudson Sales 
For July Are 
Best Since °29 


DETROIT.—Hudson and Terra- 
plane sales for July are continu- 
ing at the highest level since 1929. 
Sales in the United States alone 
for the three weeks ended July 
25 totaled 6,742 cars as compared 
with 4,577 for the same period a 
year ago. William R. Tracy, vice- 
president in charge of sales, com- 
menting on the sales gains for 
this year states, “Our sales are 
continuing to show a substantial 
gain over 1935. Each successive 
week this month has been better 
than the preceding week and up 
to the present time July of this 
year is 45 per cent ahead of last 
July and is better than any cor- 
responding month in seven years.” 


M. E. Wagner 





Helena, Ark.; | 








KAYE DON’S FIRST baseball 


game was all new to the famous 


British sportsman. Here F. A. Berend, Pontiac advertising manager, 


is explaining why DiMaggio was 


called out on strikes. The third 


member is Wm. S. McLean, advertising manager of Fisher Body Corp. 
Don made a fast trip to Detroit by plane to deliver the Gold Cup 


trophy which he won Saturday. 
England. 


He is a Pontiac distributor in 


GM Earnings for Half Year, 
Reported by Alfred P. Sloan 


NEW YORK.—Alfred P. Sloan 
jr., president of General Motors 
Corp., has announced the fol- 
lowing: 

“Net earnings applicable to the 
common stock for the second 
quarter ended June 30, 1936 were 
equivalent to $2.00 per share on 
the average common shares out- 
standing during this quarter. 
This compares with earnings of | 
$1.17 per share for the second| 
quarter of 1935. For the six) 
months ended June 30, 1936, net | 
earnings applicable to the com- 
mon stock amounted to $3.17 per 
share on the average common | 
shares outstanding during this 
period. This compares with earn- 


ings of $1.85 per share for the six | 


months ended June 30, 1935. 


Earn $5.01 Share 


“Net earnings applicable to the 
common stock for the 12 months 
ended June 30, 1936 were equiva- 
lent to $5.01 per share on the 
average common shares outstand- 
ing during this period. 

“Net earnings available for 
dividends, including equities in 
the undivided profits or losses of 


| 420,502, compared with 





subsidiary and affiliated com- 
panies not consolidated, for the 
second quarter ended June 30, 
1936 amounted to $88,108,372, com- 
pared with net earnings of $52,- 
219,467 for the second quarter of 
1935. After deducting dividends of 
$2,294,555 on the preferred stock, 
there remains $85,813,817, being 
the amount earned on the com- 
mon shares outstanding, which 
compare with earnings on the 
common stock of $49,924,912 for 
the second quarter of 1935. 


“For the first six months of 
1936, net earnings available for 
dividends amounted to $140,572,- 
546, compared with net earnings 
of $83,729,838 for the first six 
months of 1935. After deducting 
dividends of $4,589,110 on the pre- 
ferred stock, there remains $135,- 
983,436, being the amount earned 
on the common shares outstand- 
ing, which compares with earn- 
ings on the common stock of 
$79,140,728 for the first six months 
of 1935." 

List 12-Month Earnings 

“Net earnings available for 
dividends for the 12 months 
ended June 30, 1936 amounted to 
$224,069,218. After deducting divi- 
dends of $9,178,220 on the pre- 
ferred stock, there remains $214,- 
890,998, being the amount earned 
on the common shares outstand- 
ing during this period. 

“No provision has been made 
for the federal surtax imposed 
by the Revenue Act of 1036 on 


any undistributed profits accru- 
ing after Jan. 1, 1936. 

“Cash, United States govern- 
ment and other marketable se- 
curities at June 30, 1936 amounted 
to $306,635,814, compared with 
$229,858,180 at June 30, 1935 and 
$199,435,663 at Dec. 31, 1935. Net 
working capital at June 30, 1936 
amounted to $388,890,622, com- 
pared with $340,667,357 at June 
30, 1935 and $319,961,219 at Dec. 
31, 1935. 

Sales Reported 

“Net sales of General Motors 
Corp., excluding inter-divisional 
transactions, for the second 
quarter ended June 30, 1936 
amounted to $466,114,437, com- 
pared with $343,209,087 for the 
second quarter of last year. Net 
sales for the six months ended 
June 30, 1936 amounted to $807,- 
$594,883, - 
990 for the corresponding period 
of 1935. 

“Net sales of General Motors 
Corp., excluding inter-divisional 
transactions, for the 12 months 
ended June 30, 1936 amounted to 
$1,368,178,023. 

“A detailed statement, includ- 
ing balance sheet and income ac- 
count, as well as a comparison of 
unit sales, and other comments, 
will be issued to stockholders at 
an early date.” 


Payrolls Gain 

MILWAUKEE, Wis.—Employment 
at the local plant of the Globe Union 
Mfg. Co. is nearly 100 per cent 
greater now than it was a year ago, 
according to C. O. Wanvig, presi- 
dent. The firm has 1,150 persons on 
its payroll here against 625 a year 
ago. Sharp gains in the sales of 
all its lines with the exception of 
roller skates, is responsible for the 
gain in employment. The company’s 
policy of locating automobile bat- 
tery plants in strategic sections of 
the country has been another factor 
in aiding sales. Since the opening 
of the Dallas, Tex., plant a year 
ago, sales in Texas have shown an 
80 per cent increase. Similar sales 
gains have been shown in the At- 
lanta, Ga., area since the opening 
of a new plant in Atlanta two 
months ago. 


Allis-Chalmers Reports 

WEST ALLIS, Wis.—Net income 
of the Allis-Chalmers Mfg. Co. for 
the first half of this year totaled 
$2,088,600, or $1.55 per share on 
the 1,347,736 shares of common out- 
standing. This compares with net 
income of $554,954, or 41 eents a 
share, in the first half of 1935, and 
is after all charges, including de- 
benture, interest, depreciation and 
normal federal income taxes, but is 
before provision for féderal sur- 
taxes on undistributed income, which 
the company says eannot now be de- 
termined. 


Keeshin Lines 
Separate Into 


Regional Co’s 


CHICAGO. -- Decentralization 
and reorganization into three re- 
gional companies has been deter- 
mined by the Keeshin Transcon- 
tinental Freight Lines, Inc., ac- 
cording to an announcement just 
made by John L. Keeshin, presi- 
dent. The parent company, of 
which John Hertz is board chair- 
man, will function as a holding 
company. 

Keeshin added that the new 
plan of operation calls for short 
instead of long hauls by the vari- 
ous units. He voiced his convic- 
tion that “economical and bene- 
ficial limits of operation are con- 
fined to a radius of approximately 
500 miles and an average haul of 
250 miles.” 

Set Up Eastern Unit 


The eastern unit, the Keeshin 
Motor Express Co., Inc., of New 
York, is to be headed by Leo F. 
Golden, formerly general traffic 
manager of the entire system. Its 
territory will extend from Buffalo, 
N. Y., eastward. 

Territory between Buffalo and 
Chicago will be covered by the 
Keeshin Motor Express Co., Inc., 
of Indiana, with headquarters at 
South Bend. Ross Greenwalt has 
been named as president of this 
company and Harry Gordy re- 
gional vice-president. 

Operations in the western ter- 
ritory are to be carried on by the 
Keeshin Motor Express Co., Inc., 
of Illinois, with executive offices 
at Chicago. Keeshin will serve as 
president of this unit, C. R. Olson 
as senior vice-president and J. P. 
Sedberry as regional vice- Sahel 
dent. 

Keeshin Is Chairman 

Keeshin is chairman of the 
board of the New York and In- 
diana companies. 

Under direction of Anthony 
Sicilia, simplified rates and tariffs 
are being prepared for each of 
the three regions as an aid in 
effecting “a direct tieup from the 
standpoints of unified policies, 
practices and customer relation- 
ships.” 

Trucks have the edge over rail- 
roads in economical hauling up to 
500 miles, but thereafter the ad- 
vantages of rail freight transport 
furnish competition, according to 
Keeshin. 


Registrations 


Up 391,145 Cars 
In First Half 


(Continued from Page 1) 

ing that company into seventh 
position. In June Buick registered 
16,174 units. Last year during the 
similar periods, Studebaker regis- 
trations were 21,076 and 3,966 
eighth place on the list is Hud- 
son-Terraplane with a total for 
the half of 55,252 and a total for 
June of 10,789. This compares 
with 40,488 and 7,896 for the sim- 
ilar periods last year. 

Ninth position goes to Stude- 
baker which rang up a total of 
35,464 for the first half and 7,187 
during June. Last year in the 
similar periods, Studebaker regi- 
strations were 21,076 and 3,966 
units. Tenth place is occupied 
by Chrysler, which showed a total 
of 30,627 for the first half and 
5,915 for June. Last year Chrys- 
ler registered 24,052 and 4,778 
units during the similar periods. 


To Move Two Plants 


SOUTH PLAINFIELD, N. J.—The 
Cornell-Dubilier Co. of Jersey City 
has leased a portion of the former 
Spicer Mfg. Co. plant here, where it 


will start operations by Aug. 1, in- 
cluding the manufacture of electrical 
parts for automobiles. 
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Employes’ “Dividend’’ 

F°Or the second time this year Walter P. Chrysler, head | 

of the Chrysler Corp., has “cut in” his hourly workers 
on the earnings of the company. While Mr. Chrysler did 
not term his disbursements “dividends,” they are, in 
effect, just that. Outside of just ordinary roach powder, 
we cannot think of any surer exterminator of Communists | 
than dollars in workers’ pockets. As one observer once! 
said: “I never saw a Communist with a dollar in his! 
pocket.” 
; Fundamentally, we believe, the American workingman 
is a pretty square guy. His attitude toward capital, in 
many cases, is not as intolerant as the attitude of capital 
toward him. Capital often is too inclined to associate the | 
worker with the labor agitator, the Communist and the 
Red, because these men fallaciously represent themselves | 
to capital as the representatives of labor. 


The worker we have in mind is the fellow who has a 
real interest in his job, a real love for his home, a pride in 
his accomplishments, the guy who worries when his kids 
are sick, who feels that he is somewhat to blame when 
the kids’ Christmas stockings are flat. He is the guy, 
also, who rides his out-of-town guests past his employers’ 
home and points with pride to the place his boss lives in. 
He doesn’t hate, he doesn’t carry a bomb and doesn’t want 


By the Publisher 


As a part of next 
Wednesday’s “pink 
sheet” edition you will 
receive the long- 
awaited Automotive Almanac for 
1936 and we hope you will agree 
with us that it was worth waiting 
for. This edition (which is the 
third we have published) has 
been in preparation for sev- 
eral months and is now complete, 
including registration figures for 
the first six months of 1936. When 
it became apparent that certain 
other figures which we had to 
secure from government and 
other sources would not be avail- 
able until late in June, we de- 
cided to delay in order to include 
the January to June period of this 
year. These figures are of partic- 
ular interest because they reflect 


EXPECT 
GREAT 
THINGS! 


vember showing of the new mod- 
els. Therefore, we feel that the 
timeliness and usefulness of the 
1936 Almanac will be greatly en- 
hanced by including them. 


* * 


TO OUR EDITOR, Chris Sinsa- 
baugh, must go the full credit for 
including in the new book a com- 
plete Chronology of almost all 
passenger car manufacturers in 
this country. It took a lot of 
persuasion on his part to get the 
various factories to compile from 
their dusty records the historical 
facts regarding production, mod- 
els, prices, employment and high- 
lights in their progress since their 
inception. His persistence finally 
broke down the resistance and 
the Almanac will be referred to 
in all the years to come for this 
priceless information. 


* 


* + 


YOU WILL NOTE that we are 
using a better grade of paper in 
the new edition, tougher covers 
and an improved type of ring- 
binder which lays flat, keeps the 
pages in perfect alignment with- 
out the necessity of off-setting the 
type pages. Then, too, there 
is no possibility of loose wire 
ends, which recalls to my mind 
an amusing incident which hap- 
pened to our Chicago office 


* 








to. As long as he has a decent job, reasonable pay and 
Sympathetic treatment, he doesn’t like to be dictated 
to by labor organizations any more than his boss does. 
And his sense of square treatment and his appraisal of 
his place in the picture is pretty keen. He wants to be a 
man, not a commodity. 

This type of worker, we believe, is in the majority. The 
“employes’ dividend” action by Mr. Chrysler, and the 
attitude of the industry as a whole, for that matter, does 
much to make the worker feel that he is not considered a 
commodity, but a fellow who is working with the men at 
the top to build the best automobile possible. Such action 
and such an attitude, in the long run, will end all provo- 
cative interpretations of the term “capital and labor,” and 
when that happy day comes the agitator will find it to his 
advantage to take to the road—or go to work. 


Local Associations 


A a meeting of the American Automotive Trade Assn. 
Managers in Montreal this week it was decided that 
during the coming year local and state organizations will 
devote much of their time as fact finding agencies. We 
compliment this group on this wise move. Certainly the 
retail end of our industry is very much lacking in accurate 
information of just what is going on. As a result members 
of the retail trade are swayed largely by ever present 
rumors and forebodings which breed suspicion and dis- 
trust among them. Facts would do much to end suspicions 
and facts would aid in curing actual ills. Certainly the 
local groups are in a better position to ascertain the facts 
and the national body could do real service in disseminat- 
ing them. 


Earlier Shows 


manager, Bill Cotton, when the 
last book appeared. It seems that 
one of the really big shots, whom 
Bill contacts, had been calling 
our office regularly every day or 
two for a period of what seemed 
to Bill many moons, asking 
“Where’s the book you fellows 
get out—we need it for some fig- 
ures—what’s holding it up, etc.” 


* * 


NOW, ALTHOUGH BILL, as his 
legions of friends all know, is 
normally one of the most docile, 
peace-loving and patient individu- 
als on the Boul. Mich., still inas- 
much as he was the unfortunate 
individual between the devil (his 
customer) on the one hand and 
the deep sea (his publisher) on 
the other, eventually his nerves 
were worn to rather frayed ends 
and he jumped every time the 
telephone rang. So you can im- 
agine that on the morning when 
the postman walked in with a 
bundle marked “books” from 
Detroit, Bill hardly waited to 
open the package before he 
rushed out, into a taxi, and 
straight for his tormentor’s 
office. Now it so happens that 
this particular individual has one 
of the most palatial private ‘offices 
in the windy city. It is paneled 
in walnut to the ceiling, has 
Oriental rugs tossed about as 
carelessly as towels in a Turkish 
bath, huge leather chairs into 
which you drop nearly out of 
sight, but the desk is the high- 


* 





SECOND recommendation that came out of the Mon- 
treal meeting was that show dates be moved forward 

to October. This plan should be given careful considera- 
tion. Next thing we know we will be moving forward to 


January. 


spot of it all! It is hand-carved, 
and the graining on the sides is 
so perfectly matched that it looks 
for all the world like rare tapes- 
try and the top, well it is polished 
so highly that no one ever sat on 
it for fear of breaking the glass, 


the result of the change to a No-| 
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T. Suman 
—Courtesy Gasoline Dealer 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Registrations 

I notice in the ADN of July 25 
that the new car registrations for 
June for the state of New Jersey 
are given as 11,875 for this year, 
as against 50,005 for 1935. 

These figures seem so at vari- 
ance with some other states 
(Michigan, Massachusetts and 
California for example), that I 
am wondering if there was a mis- 
print. 

If not, can you account for the 
tremendous falling off this year 
over last?—-George Pomeroy, 2125 
Douglas St., Rockford, Il. 

Editor’s Note—Polk figures sup- 
plied to ADN July 25 listed the 
six-month’s total for New Jersey 
instead of June. This was cor- 
rected in the Pink, July 29. 


Truck Dimensions 

I notice in your editorial of 
June 27, an article entitled: “De- 
ciding Truck Dimensions.” I no- 
although, of course, there was 
none there. 

- * 

WELL, BILL TORE right in, 
past the information desk and 
stopped only long enough at the 
private secretary’s desk to find 
out if Mr. So-and-so was in, then 
he pulled open the door and with 
a regular Dizzy Dean pitch sent 
the book flying right across the 
desk. There was a sound like 
only a deep scratch on highly pol- 
ished wood can sound—sort of a 
high-pitched screech that ended 
in a wail—and there, sure enough, 
it was, a nice deep scratch from 
the point where the book landed 
right across the top and into the 
astonished client’s lap. The wire 
on the spiral binding had not been 
tucked in and, as you can well 
imagine, Bill was tucked right out 
—pronto! 

* oe 

AND THAT is one of the rea- 
sons why you will find the Third 
Edition of the Automotive Al- 
manac, which you receive next 
week, has a new style of binding 
and there are probably just as 
many other good reasons for the 
many changes which we hope you 
will like in the new book. Any- 
way, we've all tried hard and we 
hope you'll like it!—G.M.S. 


tice that this matter of the right 
of the state or federal govern- 
ment to make such ratings, has 
been referred to the U. S. Su- 
preme Court. 

This is the first time I have 
heard that this action has been 
taken. Can you give me a little 
more information about it? I am 
a member of a committee who is 
studying our motor vehicle laws 
with a view of making recom- 
mendations to our next legisla- 
ture, and the matter of rating 
trucks, capacities, etc., is a live 
topic before our committee, and 
I wish to secure all possible 
information for our consideration. 
—Watt L. Moreland, president 
Moreland Motor Truck Co., Bur- 
bank, Calif. 

Epitor’s Note: This editorial was 
in error. The case has not reached 
the Supreme Court. 


Rose Smells Sweet 

In answer to your much-dis- 
cussed and cussed notion to 
change the name of the used cars, 
may I suggest that a “rose” by 
another name would smell as 
sweet. 

The main point here is that a 
used car is a used car, and is not 
to be blamed for being what it 
is. Both the dealer and the buyer 
know that it is a used car. 

What is the objection to the 
name “used car?” There is noth- 
ing wrong with the name as such, 
because it represents the article 
correctly. The objection is to the 
connotation that the name brings 
with it. 

If the dealer can say to his cus- 
tomer that the used car has been 
completely overhauled, the bad 
parts having been replaced, and 
back that up by a new-car guar- 
antee; and if the customer knows 
that the dealer has a reputation 
for making good those guaran- 
tees, then that dealer’s used cars 
can be called anything. 

On the other hand, the name 
usually carries a stigma because 
of certain practices associated 
with the name of used car. The 
dealer advertises a “used car,” 
and in the same line claims that 
“you can hardly tell it from a new 
one”; lets his imagination run 


(Continued on Page 21, Col. 5) 
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THIS BIT OF PIG WENT 


SC 


ASAAAS 


20 MAREE ix 3 


WITH A PEDIGREE 


CAREFULLY KEPT 


FROM EARTH 


Forp control of materials begins at the beginning. 


Much of the iron ore used at the Rouge Plant comes 
from Ford mines. So does a large share of the coal 
used in making coke. But whether or not materials 
come from Ford properties, they have a pedigree to 
start with. Because before they come to Dearborn, 
they must measure up to definite standards. 
Arrived at the plant, they undergo another long 
series of analyses and tests. For the Ford cycle of 
production control includes the whole long path 
from Earth to Automobile. 
Before a Ford V-8 piston, piston pin 
and connecting rod slip into a mirror- 


finished cylinder bore, they and the 


FOR D MOT O 


TO FORD V°8 


material in them have undergone scores of tests for 
quality and precision of manufacture. 

Likewise, the materials for every sort of part are 
pulled, squeezed, punched, drawn, heated, chilled, 
rubbed mercilessly —for days, even months — used 
for hours and days in operating tests — measured for 
wear in split-hair dimensions, and then broken down 
for analysis and final appraisal. 

What a career! And what an automobile grows 
out of it! Small wonder that Ford V-8 quality and 
performance are in a class alone. And it’s all part of 

the Ford plan. From Earth to Ford V-8 
there are no estimates, no guesswork. 


Things Aave to be right—they are right! 


R COMPAN Y 





SACRAMENTO, Calif.—The 
used car situation here is much 
the same as in any other city. 
Lester Motors, Ltd., Studebaker 
distributor, had a problem; to 
some extent they still have but 
the situation is greatly improved. 


The used car business of Lester, 
Ltd., has improved materially but 
it is not due to any mystic power, 
hocus-pocus, or even a dab of 
black magic. It can be attributed 
to a bit of simple reasoning and 
well focused action. 


On Mar. 1 of this year Lester, 
Ltd., reached a new high in used 
car inventory. It comprised al- 
most 90 items worth in excess of 
$23,000. The normal investment 
in such stock was considered to 
be $15,000. “Not so terrible,” will 
be your comment but the situa- 
tion wasn’t getting better. 


Rooms Remodeled 


Came a spell of brow knitting 
with Sales Manager White, Used 
Car Manager Lowden and Ted 
Lester the chief knitters. The 
diagnosis was made, the antidote 
prescribed and then—action. 


A salesroom in the main build- 
ing previously used as a whole- 
sale new car showroom where 
sub-dealers selected their wares 
became a display space for late 
model, more expensive used cars. 
The room is equal to the new car 
showroom in size and is hardly 
less attractive than its next door 
neighbor. A quiet, comfortable 
closing room was added. 


Then the lot—here is the major 
improvement—the size was 
doubled, it was leveled and paved. 
A new front was added. Not a hit 
or miss makeshift arch but a 
tailored to measure, trimmed to 
perfection sheet steel invitation 
for shoppers to drop in. A well- 
composed sales message attrac- 
tively done holds forth constantly. 
Next came the installation of 
Mr. Edison’s handy sales aid—the 
electric light. Steel poles were 
erected and powerful flood lights 
attached. Nothing in Sacramento 
approaches the brilliance of the 
Lester open air showroom; not 
even the leading theatre. If 


you’ve ever attended a first rate) 


coe 
might baseball game you can * | been asked by the state code au- 


agine the illumination. 


Entire Stock Tagged 


The entire stock was tagged, 
every car with its price in plain 
figures; a procedure recommended 
by the factory. Next came adver- 
tising. The usual, most expensive 
answer to advertising copy that 
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Applied Showmanship Moves Used Cars on Coast 


Studebaker Distributor 
“Dresses Up” Display Space 


By HIBBARD CHRISTIAN 


is not producing as it should is to 
immediately increase the budget. 
This case, however, was handled 
a little differently. 


Up to the time of the reforma- 
tion Lester advertising consisted 
of the commonplace elongated 
string of makes and prices topped 
with the usual “unusual” heading. 
The men now swiped a page from 
the handbook on baseball pitch- 
ing and “mixed ’em up.” It was 
found that the institutional type 
suggested by an occasional com- 
plete description individual ad- 
vertisement was just the ticket 
for the particular market. 


Cost Less Than $700 
The men do not claim to be 
expert copy writers but the ad- 
vertisement announcing the open- 
ing of the used car lot was some- 
thing of a masterpiece. 


The entire remodeling program 
cost slightly under $700. Since 
the opening on Apr. 1 it has more 
than paid for itself. During the 
first month of business an all- 
time record was shattered which | 
means that it was the best 30 
days in the history of the com- 
pany. At this writing the used 
car inventory is about normal or 
slightly under $15,000, with a 
healthy turnover. As set down 
earlier in this article there is still 
a used car problem in Sacra- 
mento, but Ted Lester has found 
a drugless opiate for inventory 
insomnia. 


Wisconsin Judge Denies 





APPLIED SHOWMANSHIP went into the construction of this attractive used car display of 


Lester, Ltd., Studebaker distributor in Sacramento, Calif. 


Used car 


sales were not so good until Ted 


Lester decided to use some psychology in displaying his stocks. Now they are booming and the 


“Emporium,” 


Car Sales Slowing Down, 


Dealers in 


SEATTLE.—For the first time 
this year the usual slowing up 
on both new and used car sales 
has been noted the past week or 
10 days. However, up to and in- 
cluding July 25, the month was al- 
ready ahead of any recent record 
for the entire month of July. 
Total King County passenger car 
sales, July 1 to 25, 1936, are 1,246, 
which compares to prior Julys as 
follows: 1933, 790; 1934, 833, and 
1935, 1,039. Thus the month has 
shown steady gains since 1933. 

King County seems to be strong 


for Ford, with Chevrolet ‘running 
second as a rule. This month the 





State Code Injunctions | 


JANESVILLE, Wis. — Holding 
that it is his present belief that | 
the legislature has no power to/| 
prescribe maximum or minimum 
wages under the federal consti- 
tution, Circuit Judge George 
Grimm, here, July 22, denied pre- 
liminary injunctions against eight | 
Janesville painters charged with 
violation of the industry’s code 
under the 
Act. Judge Grimm announced that 
he will make a final decision in 


the test case after a trial in the | 


near future. The injunctions had 


thority to stop cutting wage rates 
and to enforce maximum hour re- 
quirements. On July 23 Circuit 
Judge Henry Graas signed orders 
restraining 10 Green Bay painters 
from violating provisions of the 
code, at the request of the state 
trades practice commission. 


MORE PROFITABLE SERVICE with 
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Complete Accessibility 
Handle All Cars 
Drop-Away Wheel Guides 


CURTIS 


LIFTS 


Self-Leveling Platform 
4-Ton Capacity 
Oil Locked 


AIR COMPRESSORS—CAR 
WASHERS—ROTATING LIFTS 


CURTIS PNEUMATIC MACHINERY CO. 


1993 Kienlen Avenue 
NEW YORK 


ST. LOUIS, MO. 


CHICAGO SAN FRANCISCO 


Wisconsin Recovery | 


ratio is maintained, the 25-day 
irecord on the leaders following: 
|Ford, 308; Chevrolet, 292; Plym- 
outh, 190; Dodge, 83; Terraplane, 
166; Oldsmobile, 61; Pontiac, 53, | 
and Buick, 35. In truck sales the 
leaders: Ford, 51; Chevrolet, 35; 
| Dodge, 16, and International, 14. 


The outstanding recent news | 
announced is the retirement from | 
the car dealer field of A. S. (Pop) 
Eldridge, for 25 years Buick dis- 
tributor in this area, and dean of 
active dealers. 


Plans for the Seattle automobile 
show are continuing, the Novem- 
ber show this year being looked 
upon as the highlight of the entire 
year. Carl Heussy, show man- 
ager, has gone to San Francisco 
and Los Angeles to confer with 
the show managers of those cities, 
and Portland, with a plan for 
unified action on special attrac- 
tions for all four western shows. 

Slight recession in both new 
and used car business is reported 
by Sam D. Stearns, of Sam 





Chgo. Drives on 


Gas Chiselers 


CHICAGO.—With the co-opera- 
tion of the Chicago Herald and 
Examiner, the city sealer’s office 
has just embarked upon a cru- 
sade against gasoline dispensers 
charged with giving short meas- 
ure to motorists. 


According to an_ estimate, 
3,000,000 less gallons than ordered 
go into gasoline tanks of motor 
vehicles in Chicago annually. 

W. R. Bellows, secretary of the 
Chicago Automobile Trade Assn., 
declared in a_ statement that 
motor car dealers of this city 
are vitally interested in the cam- 
paign. He cited particularly the 
fact that a check-up on conditions 
will help to make good the econ- 
omy claims of car manufacturers 
and the trade, whereas a failure 
to inspect equipment and methods 
places unfair blame on those who 
build and sell automobiles when 
less than the expected mileage 
per gallon is obtained. 


Seattle Report 


Stearns, Inc., Hudson-Terraplane 
dealer, who entered the field 60 
days ago. Outlook is promising. 


Similar report is offered by 
Fred Lamping, head of Lamping 
Motors, Inc., Nash-LaFayette dis- 
tributor for western Washington. 


“July is proving to be a fair 
month,” said Lamping. “But the 
past 10 days has shown continu- 
ance of the expected tapering off 
on sales, which started just before 
the Shrine convention here. Va- 
cationists bought their new and 
used cars by that time, and not 
until early fall will the market 
get back into normal swing again. 
The outlook for fall is very good. 

“Our used car stocks are just 
|about average.’ 


‘Old- Time Figur re 
Plans to Retire 


SEATTLE.—One of the west’s 
most colorful dealers, A. S. Eld- 
ridge, has just announced his re- 
tirement from the automotive 
field, to devote his entire atten- 
tion to his financial and securi- 
ties interests. The step will be 
taken as soon as a new Buick 
distributor is appointed for this 
section. 


Eldridge started selling auto- 
mobiles in 1912, when his record 
was 88 cars. Since then he built 
up his Buick distributorship in 
the northwest to a huge enter- 
prise. In one year his Buick sales 
totaled 2,400. During the entire 
period he has handled Buicks, he 
sold 30,000 cars involving a gross 
of $36,000,000. 

Eldridge has been prominent in 
association activities, and at the 
present time is president of the 
state, dealer organization, the 
Washington Automotive Trade 
Assn. He is a past president of 
the Seattle Automobile Dealers’ 
Assn. and a director of the 
National Automobile Dealers’ 
Assn. 

He is head of Eldridge Securi- 
ties Corp. and Eldridge Invest- 
ment Co., the two enterprises that 
will hereafter receive his business 
direction. 


John L. Brock 


TRENTON, N. J.—John L. Brock, 
pioneer automobile dealer and an 
organizer and first president of the 
New Jersey Automotive Trade Assn., 
died July 20 at St. Francis Hospital 
here after six-weeks’ illness. 


Mr. Brock, who was 67, was presi- 
dent and treasurer of Brock’s Inc., 
at the time of his death. He was a 
founder of the Trenten Automebile 
Trade Assn. and president of the 
organization several times. 


as it is called, vies with the neighborhood movies for public attention. 


Makers Will Oppose 


Police Radio Ban 


MILWAUKEE, Wis.—The 
Radio Manufacturers’ Assn. 
of America has indicated it 
will oppose adoption by the 
city of an ordinance sub- 
mitted by the chief of po- 
lice banning the use of 
automobile radios. The as- 
sociation has asked for a 
copy of the ordinance and 
for a schedule of meetings 
of the committee which will 
hold hearings on the sub- 
ject. The ordinance was 
aimed primarily at noise 
nuisances such as hawking 
by peddlers and advertising 
sound trucks. 





‘Dodge Makes 
Field | Changes 


| DETROIT.—The Dodge sales 
| organization, through Forest H. 
Akers, director of sales, announ- 
ces a series of shifts, promotions 
and appointments in field per- 
sonnel. 


H. H. Yardly, Minneapolis 
truck representative, has been 
made district representative in 
the Sioux City district of the 
Minneapolis region. P. A. Robert 
son, Fargo district representa- 
tive in the Minneapolis region, 
has been appointed truck repre- 
sentative in the southern Minne- 
sota and Sioux City districts, with 
headquarters at Sioux Falls, S. 
Dakota. 


J. L. Hustad, Billings district 
representative in the Minne- 
apolis region, has been trans- 
ferred, as district represen- 
tative, to the Fargo district. R. J. 
Winter has been appointed Bil- 
lings district representative in the 
Minneapolis region, replacing J. 
L. Hustad. 

D. D. Munroe has been made 
Davenport district representative 
in the Chicago region. M. R. Sis- 
son now is used-vehicle represen- 
tative in the Los Angeles region, 
replacing J. W. McLaughlin, who 
has been transferred to the home 
office of the Dodge division of 
Chrysler Corp., as assistant di- 
rector of used-vehicle merchan- 
dising. 

A. J. White has been appointed 
truck representative in the Kan- 
sas City region, with headquarters 
at Tulsa. W. W. Merriman has 
been made used-vehicle represen- 
tative in the Greensboro region, 
while W. H. McManus has been 
appointed district representative 
in the Chicago region, with head- 
quarters at Peoria. 


AC Sales at Record 
FLINT—AC Spark Plug division 
of General Motors reports June sales 
of spark plugs for replacement use 
highest in the company’s 28 years’ 
history. 








AT A FIRST NIGHT 


All first-night audiences are not alike. 
But certain players the ineffable 
Lunts, fragile Helen Hayes, the in- 
tense Katharine Cornell . . . and cer- 
tain playwrights... Kaufman, O’Neill, 
Sherwood, Odets . . . bring to the 
theater a keen, intelligent audience... 
not necessarily the richest . . . nor the 
most aristocratic . . . but all men and 
women who recognize the best in the 
theater and in life. 
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IN REDBOOK: 


for First Nights, there is no standard audience. Some 


For magazines, as 
attract men—some lure the ladies—and a few, like 
Redbook, appeal to both. 

The editorial policy of Redbook draws a monthly 
audience of one million men and women who appre- 
ciate adult entertainment. Their intelligence and good 
taste put them out of the reach of mass appeals to 
cheap emotion. Their vitality divorces them from the 
dry ice of intellectualism. 

The fiction, articles, serials and complete novel 
which appear in every issue are written by authors 
whose names appear again and again on “‘Best Seller” 
lists . . . 13 times in the last 34 months with work 
which first appeared in Redbook. 

Redbook is edited for both men and women rather 
than for one sex alone. Its editors know by successful 
experience that men and women are stirred equally by 


the wit of a Wodehouse, the pathos of a Pearl Buck, 
or the insight of a William McFee. 

Redbook’s million readers represent active, earning, 
spending families. They have an average annual income 
of $4156—nearly three times the national average. 

Incidentally, out of 1000 readers of Redbook whom 
we asked in our last survey, 347 said they intended to 
buy a new car in the next 12 months. Don’t you think 
you ought to tell them about your product? You can 
do it for only $2.48 per thousand circulation. 


Authors of quality write for REDBOOK. Alert men 
and women read them. 


WILLIAM McFEE « SINCLAIR LEWIS « DASHIELL HAMMETT 
CORNELIUS VANDERBILT, JR. «© HUGH WALPOLE 
SIR PHILIP GIBBS e« PEARL BUCK e« EDITH WHARTON 
P. G. WODEHOUSE « PHILIP WYLIE « CARL SANDBURG 
PHIL STONG 


> A FINE SHOW SELECTS A FINE AUDIENCE. ADVERTISE TO YOUR BETTER CUSTOMERS IN REDBOOK, 
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Trailer Enthu 


Newest Accessories Will 
Feature Rival Conventions 


By E. M. LUBECK 


DETROIT. 
mer assemblage of the Tin Can 
Tourists, which opens at the Erie 
County fairgrounds at Sandusky, 
O., next week and will continue 


until Aug. 17, is expected to draw | 


the biggest crowd in its history. 
Simultaneously the 
Tourists Assn., the rival organiz- 
ation, will open its summer con- 
clave at Orchard Beach State 
Park, Manistee, Mich. It is antici- 
pated that it, too, will attract an 
unusually large crowd, all coming 
with motor drawn house-trailers 
in which they will live during the 
meetings. 


The two meetings are regarded | 


by trailer manufacturers and 
manufacturers of trailer acces- 
sories and parts as a prime op- 
portunity to exhibit their wares 
for the 1936-37 season. At Manis- 
tee 50 coach-makers have already 
been alloted space. Sandusky of- 
ficials report that 94 makers of 
trailers and accessories’ will 
show their new ideas in trailers 


They're the | 
DOCTOR’S ORDERS — — 


Automobile | 
but will 


The annual sum-| or 





sick used 


accessories. Space at both 
shows will be available even up 
to the day of the opening. 

The Manistee officials have 
designated their meeting as the 
National Coach Trailer show 
which will be open not only for 
the duration of the convention 
be continued for the 
greater part of August as a large 
number of ATA members have 
expressed a desire to stay at the 
park for the remainder of the 
month. 

Complete Facilities 

Co-operating with executives of 
the Sandusky Chamber of Com- 
merce the officials of the TCT 
and C. H. Richardson, secretary 
of the chamber are making plans 
for exhibits which will be in 
place at the time of the conven- 
tion. A special section of the 
fairgrounds has been set aside 
and laid out in streets along 
which each of the trailer makers 
and others exhibiting accessories 
and novelties will be given ample 


* 


car sales! 


7 one up those slow-movers with 
sleek new Goodyear Tires — and 
look out for the rush! Watch buyers 
bid against each other to get ’em. It 
makes a big difference in selling speed. 


You'll see! 


And you'll get better prices — enough 
extra to pay for the Goodyears and 


then some. 


Blue Ribbon Values 


On your various priced jobs the 
Goodyear man can fit the prize quality 
tiresin each class—ask him to showyou. 
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siasts Flock to Two National Meets 





REVOLUTIONARY BUS: Several large manufacturers co-operated with the White Motor Co. to 
produce this “Dream Coach of 1950” which is on display at the Great Lakes Exposition in Cleveland. It 
shows a glimpse of future highway travel as well as tests public reaction to various novel features. 
Among these are air-conditioning, noiselessness, reclining airplane seats and complete streamlining. 








space and demonstrating facil- 
ities. 

Much interest is expected to be 
aroused by new coaches which 
have been actually engineered to 
suit varying road conditions. New 
types of spring suspensions and 
various types of brakes will be 
shown. The brakes will attract 
attention at this time because of 
brake restrictions being enforced 
in several states and in view of 
anticipated legislation pending in 
others. Several manufacturers 
have already adopted vacuum or 
air brakes as standard. 


New Equipment 

Hitches or coupling arrange- 
ments between the towing car 
and the trailers will be another 
feature that will interest the 
trailerites. The majority will be 
of the quick attaching and quick 
releasing type as well as ones 
which will offer better facilities 
for backing the trailers into park- 
ing lots or along city street curbs. 
New safety lighting and signal- 
ling devices will be offered, all of 
which will make for increased 
safety in night driving. 

Trailerites coming to the con- 
ventions will also be shown the 
latest trend in exterior designs. 
Stream-lining in the ultra mod- 
ern manner will show a remark- 
able contrast with some of the 
older jobs. Interior coach work 
resembling that of the finest 
yachts will be seen and novel 
changes in the arrangements of 
the sleeping sections, kitchens 
and lounging compartments will 
be shown. Equipment guch as 
sinks, toilets, shower baths, 
clothes compartments, book cases, 
berths and chairs will be new and 
represent the best in the uphol- 
sterer’s art. 


Interior lighting fixtures adop- 
ted from the boat and yacht 
makers to replace the usual home 
lighting fixtures used heretofore 
will be shown as wall space sav- 
ers. Intercommunicating _ tele- 
phones between the car and the 
trailer will be shown by several 
manufacturers while new and 
interesting ventilating devices on 
the order of air conditioning will 
be introduced. 


Just Like Home 


One maker will show a bath- 
room wall and floor tiling of 
light weight ceramics which will 
equal that of the finest homes. 
He will also show a hot water 
heater and pressure pump which 
will enable the trailer owner to 
automatically maintain a pres- 
sure of 15 pounds on the tank. 


New types of heat circulating 
stoves burning either oil or fuel 
of any type will be included. Gal- 
leys or kitchens lined with monel 
metal and tile with the last word 
in cooking arrangements will 
form a feature of equipment 
along with miniature electric and 
gas operated refrigerators. The 


entire list of exhibitors will have 
forces of salesmen in attendance. 


One outstanding feature will 
be the trailers built for commer- 
cial purposes. Already the in- 
dustry has been asked to build 
trailers for salesmen to tow 
around the country. Inquiries 
have been received from makers 
of paints and finishes, lumber, 
foods products, medical supplies, 
clothing, house building materials, 
circulating libraries, and from 
construction contractors for use 
as portable offices. 


Automobile dealers located in 
the vicinity of the camps have 
taken space to show both new 
and used cars and are anticipat- 
ing a busy time demonstrating 
to the trailerites. Two tire com- 
panies will have booths at both 
Sandusky and Manistee. 


Attract Engineers 


Major automobile companies 
will observe the possibilities of 
the trailer industry which has 
mushroomed into popularity over 
night. Car engineers will also 
study the question of needed de- 
sign of rear ends of motor cars 
for not only facilitating coup- 
lings but to take care of the 
added weight on rear axles, the 
effect on the brakes due to heav- 
ier loads than those imposed on 
the car without a trailer and the 
general operating condition of 
cars with trailers attached. 


Auto Cruiser Co. Selects 


Baltimore For New Plant 


BALTIMORE, Md. — Selection 
of Baltimore as the site for the 
eastern plant of the Auto Cruiser 
Co. of America, is announced by 
Roy J. Miller, an executive of 
the company. 

The company will move into 
and begin schedule production of 
pleasure trailers on Aug. 1, Mil- 
ler said. The new plant will pro- 
vide in excess of 26,000 square 
feet of space. 


As the initial step in national 
distribution, the manufacturing 
organization this week consu- 
mated a contract with the newly 
organized Auto Cruiser Sales 
Corp., headed by Ralph Crouse, 
who has been identified for years 
in the commercial trailer field. 


SUNDAY at 7:30 


SAVING TIME 


Trailer Market 
Seen in Mexico 


WASHINGTON.—That Mexico 
offers a potential market for 
American camping and touring 
automobile trailers is pointed out 
by E. D. McLaughlin, U. S. com- 
mercial attache at Mexico City, 
in a report this week to the 
Commerce Department. 

Local dealers, the McLaughlin 
report states, are showing an in- 
terest in the possibility of de- 
veloping business in the trailer 
field. Facilities exist locally for 
the installment selling of trailer 
equipment which could be handled 
in precisely the same manner as 
the retail sale of passenger cars, 
it is pointed out. 


Trailer Firm Expands; 


Names Sales Director 
BAY CITY, Mich.—Announce- 
ment of the appointment of Ken- 
neth M. Schaefer as general sales 
manager for the 
trailer division 
of the Aladdin 
Co., of Bay City, 
Mich., and Port- 
land, Ore., is 
made by O. E. 
Sovereign, gen- 
eral manager. 
“This appoint- 
ment is coinci- 
dent with a 
general expan- 
sion program kK, M. Schaefer 
for our trailer 
division. Recently we acquired an 
additional factory at Bay City, 
which brings our total manufac- 
turing space at Portland and Bay 
City up to 250,000 square feet.” 
Schaefer, until recently, was 
city district sales manager at De- 
troit for the Pontiac Motor Co. 
Previous to that, he served in he 
sales promotion department for 
Pontiac Motor Co. In addition to 
this experience, he has held exec- 
utive positions with the Paige Mo- 
tor Co. and the Gray Motor Car 


GULF SALUTES 
BUICK 


in one of a series of tributes to the 
automobile industry 


EASTERN 
DAYLIGHT 


COLUMBIA NETWORK 


Julia Sanderson and Frank 
Crumit, starred in GULF’S 
Summer Show, with Hal 
Kemp’s Orchestra and Ed 
Smalle’s 7 G’s. 
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Dollar Volume of Retail Finance Up’ (Th Over 1935 


June Shows Gain on May; 


Six Months 60% Better 


WASHINGTON. —An increase 
of 77 per cent for June as com- 
pared with June, 1935, and an in- 
crease of 80 per cent compared 
with June, 1934, is shown in the 
dollar volume of retail financing 
of new passenger automobiles, 
according: to preliminary esti- 
mates just released by the De- 
partment of Commerce. As com- 
pared with May, 1936, there was 
an increase of 1% per cent. 


The aggregate volume for the 
first six months of this year was 
60 per cent above the first six 
months of 1935 and 94 per cent 
higher than for the correspond- 
ing period of 1934. 


Percentages are based on daily 
average figures with each busi- 
ness day of the week weighted 
according to the relative volume 
of business as determined by ex- 
perience in the trade. Compari- 
son of June, 1936, with the same 
month of previous years and the 
percentage changes from May to 
June in past years are shown 
below: 

June, 1936 
higher than 
higher than 
higher than 
higher than 
higher than 
higher than June, 
higher than June, 


May-June Changes 


June, 
June, 
June, 
June, 
June, 
June, 
June, 
June, 
June, 

Estimates are based upon fig- 
ures reported to the Bureau of 
the Census by a sample group of 
large finance companies that 
have been in continuous opera- 
tion since 1929. The dollar volume 
of these organizations represents 
over three-fourths of the automo- 
bile finance business written by 
all finance companies reporting 
to the Bureau of the Census, it is 


stated. 
Dealers Miss Out 
On Bonus Money 


RICHMOND, Va. (UTPS)—Bo- 
nus, bonus, who’s got the bonus? 

It is certain that the automobile 
dealers didn’t get as much as 
some of them had expected and 
those who hadn’t expected too 
much were not disappointed. 

One big dealer estimated that 
sales are up 10 per cent on new 
cars and 20 per cent on used cars, 
another that the figures are prob- 
ably nearer five and 10 per cent, 


1935 
1934 
1933 
1932 
1931 
1930 
1929 


June, 
June, 
June, 
June, 
June, 


76.8% 
79.7% 
186.2% 
228.7% 
101.9% 
35.7% 
0.8% 


1.6% 
1.5% 





000,000 in cash on an estimated 
total of bonds of between $35,000,- 
000 and $40,000,000 in the terri- 
tory assigned to it. That indicates 
that considerably more than 50 
per cent of the bonds are being 
retained by the ex-service men. 


“They’ve grown a lot older in 
the past few years, and are not 
rushing out to spend their money 
as they did before the depression 
came.” 

Leslie Brown, of the Universal 
Motor Co., and Major Thomas W. 
Campbell, of Emrick’s expressed 
similar opinions, and none of 
those three had anticipated any 
sudden boom in light of general 
circumstances, 


ova 


ged-O 


"Truckers Study 
Signal Tangle 


BOSTON.—More than 250 truck 
and bus owners in Massachusetts 
attended a public hearing before 
the Public Works Department 
July 8 to try to iron out the 
problem of directional signals on 
such vehicles in this state. Regu- 
lations having the force of law 
were passed by the commissioner 
recently stating that they would 
go into effect July 1. As a request 
was made for a public hearing 
and the time was too short to 
equip all vehicles coming under 
the ruling the date was put back 
to Aug. 1. It was brought out 
that the wording of the law 
would include all passenger cars. 

Speakers declared that the sig- 


n Snap Tey 


SAVE 


nals would. trap motorists and 
really lead to more accidents 
than prevent them. Figures were 
given to show accidents at corners 
very small proportionately. It 
was also claimed the cost of equip- 
ping trucks was too much, espe- 
cially some dump trucks. still 
using acetylene gas, which would 
need generators, batteries, etc. 


Fruit Carriers Reduce 


Rate Under Rail Charge 

DENVER.—Reductions ranging 
up to 25 per cent in freight rates 
charged by motor carriers for 
transporting fresh, green and 
dried fruits and vegetables from 
specified western slope areas to 
Colorado common points were an- 
nounced this week by the state 
public utilities commission. The 
lower rates will be effective on 


/O Operations 


OLD WAY 
Screw and Solder 


14 OPERATIONS 


and DEFEAT 


Vibcation and Corrosion 


Today, Vibration and Corrosion have been defi- 


Ever since the first automobile was built, the chief 
enemies of its electrical system have been Vibration 
and Corrosion. By attacking electrical connections, 
they have lowered the efficiency of many excellent 
products. Electrical connections made with solder, 


Min 


and after Aug. 1. At the same 
time, motor freight rates from two 
important eastern slope fruit and 
vegetable areas to certain markets 
within the state will be reduced. 


This will place the truck haul 
rates below rates charged by the 
railroads. Under the new sched- 
ule, fruits and vegetables from 
Mesa, Delta, Montrose and Gar- 
field counties will be hauled to 
Denver, Colorado Springs, Pueblo 
Trinidad and Walsenburg for 85 
cents a hundred pounds. Present 
rates range from 96 cents to $1.12. 
From Durango to eastern slope 
common points the new rate will 
be $1.10. 


Fruits and vegetables from Can- 
on City will be moved to Denver 
and intermediate points, including 
Colorado Springs and Pueblo, for 
50 cents, and from the Buena 
Vista-Salida district for 60 cents 
under the new schedule. 


a 


NEW WAY 
Swage and Snap 


4 OPERATIONS 


nitely defeated by Douglas engineers. Years ago 
H. A. Douglas resolved to provide the automotive 
industry with an electrical connection that would 
be improved by vibration, immune to corrosion and 


less costly to use. After years of 


nuts and screws are attacked by 
corrosion immediately. Later, vibra- 
tion loosens them. In both cases 
the result is the same, high resist- 
ance is set up causing voltage drop, 
loss of electrical energy and, unless 
corrected, complete failure of the 
electrical system. 


33 MANUFACTURERS OF AUTOMOBILES, TRUCKS AND BUSES HAVE ADOPTED AND PROVEN SWAGED-ON 
SNAP TERMINALS—AS WELL AS MOST AIRCRAFT, LAMP AND SPECIALTIES MANUFACTURERS 


H. A. DOUGLAS MFG. CO. 
BRONSON, MICHIGAN 


ORIGINATORS OF 


FG, waged -On & nap Texminals 


and DOUGLAS LIGHT CONTROL SYSTEM 


respectively, and still another 
handler of popular-priced cars 
said he believed the figures too 
high. 

One was disappointed and an- 
other hadn’t expected too much. 

“The boys are a lot older than 
they were when the loans came 
on the bonus in 1931 and they’ve 
been through a dreadful depres- 
sion since then,” said one. 

When the loans were made 
available before the automotive 
business boomed and many Rich- 
mond dealers, overlooking the 
economic changes that have taken 
place since 1929, expected a re- 
currence of that boom. 

“There has been a healthy pick 
up in business,” said W. G. King, 
president of the Richmond Motor 
Co., “and I expect that pick up 
to continue on through the rest 
of the summer, fall and winter. 

“The post office several days 
ago reported that it had distribu- 
ted only a little more than $14,- 


effort by his engineering staff, he 
has succeeded. Swaged-On Snap 
Terminals are the only practical 
improvement in electrical connec- 
tions in 40 years. The system can 
be applied with equal efficiency to 
other types of products. 


FOR 24 YEARS... 


H. A. Douglas has supplied unique and 

practical electrical equipment parts (Sock- 

ets, Switches, Connections and Terminals) 

to the Automobile and Electrical industries. 

He started in 1912 with a small shop em- 

ploying 15 men. The plant now covers a city 
block and employs 700 people. 





(Continued from 


shares of $10 par preferred stock 
and 2,850,000 shares of $1 par 
common stock, will occupy 25 
buildings with about 
square feet of area, or about one- 
half of the old properties. 
Aiming at economy, 


solete and unnecessary buildings. 
Trimming of the plant is expected 


to bring about a marked reduc- | 
tion of inter-factory transportation | 
Consolidation of machine | 
shops for closer relation to the} 
will | 


costs. 


final assembly line alone 
eliminate four or five machine 
shops that now are scattered over 
long distances. These will 
merged into one large improved 
unit. 

The sheet metal assembly di- 
vision has been moved close to 


the building where all enameling | ¥4oq A. Miller, resigned, and from 


was sole receiver, | 
following the death of John N.| 
Plans for rearrangement | 


is done, eliminating in a single 
stroke an inter-plant haul of al- 
most one-half mile. The plant 
will be completely centered about 
the final assembly line, housed in 
a buiding 1,300 feet long by 200 
feet wide. 


250 Cars a Day 

It is estimated the existing re- 
quired facilities will have a ca- 
pacity of 250 cars per day of eight 
hours of labor, equivalent to 60,000 
cars per year on one shift, or a 
maximum of 180,000 cars annu- 
ally on three shifts. It is believed 
the production facilities can be 
increased to 235,000 by the pur- 
chase of additional machinery 
without erection of additional 
buildings. 

The reorganization plan was 
filed by Empire Securities, Inc., 
which was formed Aug. 15, 1935, 
to take up bondholder and cred- 
itor claims to end costly litiga- 
tion and thus pave the way for 
reorganization of the company, in 
receivership since 1933, but oper- 
ating under Section 77-B of the 
Bankruptcy Act since Mar. 20 of 
this year. 

Pursuant to plans by Empire, 
Willys-Overland Motors, Inc., has 
been organized and chartered as 
a Delaware corporation. 

The plan provides that man- 
agement of the new company 
shall be vested in a board of di- 
rectors of not more than 12 mem- 
bers, with Ward M. Canaday, 
president of the United States Ad- 
vertising Corp., as chairman of 
the board, and David R. Wilson, 
trustee of the present Willys- 
Overland Co., as president of the 
new company. 


Headed Willys in 1916 

Canaday, who led the organiza- 
tion of Empire Securities of which 
he is president, for the express 
purpose of saving the Willys-Over- 
land, through presentation of a 
sound plan for reorganization, has 
had intimate contacts with the 
automotive industry for 20 years. 
He became identified with Willys- 
Overland in 1916, at which time 
he was largely instrumental in 


3,000,000 | 


the new} 
company will dispose of all ob-| 


be | 
|he was a 
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Willys Shifts Facilities; Sees Big Fall Output 


Changes Made to Reduce 


Manufacturing Costs 
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initiating the first time-payment 
plan for the sale of automobiles. 
During the next five years 
gave his time entirely to sales and | 
advertising policies for Willys- 


| Overland. 


In 1931 he organized the United 
States Arvertising Corp., which 
undertook from that time the 
formulation and preparation of all | 
Willys-Overland advertising. 


With Firm 20 Years 
Wilson was associated with the | 


re 


he | 


old Willys-Overland Co. for more | 


than 20 years, and 


& Machine Co., 


in 1931 was} 
| president of the Wilson Foundry | 
a subsidiary of | 


the old Willys-Overland of which | 


director. At present 
Wilson is trustee of the old com- 


|pany, having become co-receiver 


on Dec. 30, 1933, succeeding Lin- 
Aug. 25, 1935, 


Willys. 
of the plant for more efficient and 
economical production have been 
under Wilson’s personal super- 
vision. 

Through agreed upon arrange- 
ments with bondholders and cred- 
itors’ committees, Empire Securi- 
ties a few months ago acuired 85 


per cent or $1,415,000 out of $2,-)| 


000,000 of the old company bonds 
(the $2,000,000 represents the un- 


paid balance of the $10,000,000 | 
issue of 1923) and 97 per cent of | 


approved creditor claims, exclu- 


sive of inter-company (subsidiary) | 


accounts, secured claims and 


| taxes. 
The reorganization plan pro-| 


vides certain payments to gen- 
eral creditors and bondholders, 
subscription rights for old stock- 
holders of preferred and common | 
stock and for payments of county 
and federal taxes. 

Bondholders shall be entitled to| 
subscribe for $10 units, consisting 
of one share of preferred and one 


share of common of the new com- | 
pany, at the rate of 50 units for | 


each $500. 
Get Stock Rights 

Creditors of the old company 
and Willys-Overland, Inc., except 
Empire and each assignor to Em- 
pire, shall be entitled to subscribe 
for similar $10 units at the rate 
of three units for each $100. 

Holders of preferred stock of 
the old company shall be entitled 


to subscribe for $10 units at the | 


rate of one for each ten shares 
of old common. 

Subscription rights may be ex- 
ercised any time after submis- 


sion of the reorganization plan | 


and until expiration of 35 days 
after confirmation of the plan, 
with the approval of Empire. 
Subscription may be exercised by 
delivery of subscription certifi- 


cates to the City Bank Farmers | 


Trust Co. of New York, along 
with remittance of the subscrip- 
tion price. 








HERE’S THE NEWEST thing for police radio cruisers—a Plymouth passenger car that is quickly 
convertible into an ambulance. Mayor Roland Reich ert (center), of Parma, O., witnessed the first demon- 
stration. Chief Garry Burezyk (right) shows the emergency stretcher. At left, holding splints from the 
| first aid kit, is Safety Director Edward Buckow. 





Nebraska Registrations Take 
Big Jump in First Halt 


LINCOLN, Neb.—A big jump in| 


registration of all motor vehicles 
and in gasoline tax collections for 
| Nebraska is shown for the first 
|six months of 1936. According to 
figures compiled by the registra- 
|tion bureau of the state highway 
|department, registrations of all 
kinds of motor vehicles for the 
first half of this year increased 
by 11,649 over the same period in 
| 1935, and the license fees col- 
\lected from their owners was ap- 
| proximately $117,000 more than 
last year. 

Gasoline tax collections for 
June totaled $1,076,684, for an in- 
|crease of $161,574 over June, 1935, 
'and a substantial increase over 
|May of this year. This was the 
second time in Nebraska's his- 
tory that gas tax collections for a 
|single month ran over a million 
dollars. 

There was a large gain in both 
passenger cars and trucks as well 
|as in the number of licensed deal- 
ers, for the period. The number 
of local trucks fell off, however, 
as did that of local and commer- 
cial trailers and motorcycles. 
Farm trailers are more numerous 
land the Z-type trailer for family 
and tourist use also is increasing 
in popularity. 

Passenger car registrations for 
the first six months of 1936 totaled 
| 295,290 as compared with 218,369 
for the same period in 1935. Com- 
mercial trucks increased from 
18,474 to 20,809, and farm trucks 
ifrom 18,886 to 19,309, but local 
trucks dropped from 7,600 to 6,954. 








Local trailers dropped from 869 
last year to 497 in 1936. Farm 
trailers jumped from 9,527 to 11,- 
135, and Z-type or tourist trailers 
increased from 2,061 to 2,911. Total 
license fees this year were $1,- 
648,932.63. 


7,500 Olds Workers 


Expect to Picnic Aug. 6 

LANSING. — 7,500 Oldsmobile 
employes and their families will 
participate in the annual Olds- 
mobile picnic at Lake Lansing on 
Aug. 6. 

The picnic committee has or- 
dered three tons of barbequed 
beef, 75,000 buns, a mile of hot 
dogs, a ton of cheese, 5,000 gallons 
of soft drinks and 1,400 gallons of 
ice cream. 

Various games and contests have 
been arranged by “Red” Cherry, 
prizes for young and old will be 
provided. 

C. L. McCuen, Oldsmobile presi- 
dent; J. J. Carter, production 
chief; Gray Bernard, plant mana- 
ger, and other Oldsmobile execu- 
tives will join actively in the day’s 
festivities. 


Ellington Elected 


ATLANTIC BEACH, N. C.—E. H. 
Ellington, of Washington, is the new 
president of the North Carolina 
Truck Owners’ Assn., which held its 
annual meeting here a few days ago 
Cc. B. Efird, of Albemarle, was 
named first vice-president; R. A. 
Blizzard, second vice-president, and 
Miss Frances Johnson, Raleigh, was 
re-elected secretary and treasurer. 


More Lasting Power 


BORG & BECK 
CLUTCHES 


aaions OF BORG- WARNER CORPORATION 








Rips Drunk Driving 


By Movie Heros 
CHICAGO. — Motion pic- 
tures leaving the impres- 
sion of condoning scenes in 
which drunken and reckless 
driving is pictured were 
scored this week by J. J. 
Cavanagh, general manager 
of the Chicago Motor Club, 
in a letter to Will Hays 
movie “Ozar.” 

Referring to a drunken 
driving sequence in the pic- 
ture, “Small Town Girl,” 
Cavanagh said: 

“It is probable that these 
scenes could have been 
managed without the hero 
being shown actually driv- 
ing a car while drunk. Pro- 
perly looked upon, such an 
act is not to be considered 
@ boyish prank. It is a 
thoroughly despicable act. 
It should not be glossed 
over. It should be repre- 
sented in all its hideous 
reality.” 








Chicago Drivers Warned 
to Visit Inspection Lanes 


CHICAGO.—Charges of petty 
graft and a plan to issue arrest 
tickets to laggards featured com- 
pulsory motor vehicle inspection 
activities here this week. 

Edward Gorman, deputy com- 
missioner, was authority for the 
announcement that car owners 
are not reporting in satisfactory 
numbers at the safety lanes and 
that those failing to take tests 
will be rounded up by means of 
arrest slips, starting Aug. 10. Of 
the 178,000 tested, he said, about 
60,000 vehicles have been rejected 
for one cause or another. 

Complaints against two police 
officers and six WPA workers for 
passing cars without inspection 
on payment of $2 resulted in dis- 
missal of the alleged offenders, 
stated O. K. Jelinek, traffic en- 
gineer of the Chicago Park 


| District. 


New Nash Distributor 


LOUISVILLE, Ky.—Following re- 


| tirement of Prince Wells and the 


Prince Wells Co., as Nash distribu- 
tors and dealers, Louisville, the Nash 


| Motors Co. has announced appoint- 
|} ment of the 


Nash-Louisville Co., as 
dealers and distributors for Nash 
and LaFayette cars in Louisville and 
surrounding’ territory. The new 
company is headed by Union Webb, 
president; Nelson Brown, general 
sales manager; and George Simpson, 
service manager. Brown and Simp- 
son were connected with the Prince 
Wells Co. for a number of years. 





MONTREAL—Strongly protest- | tio: | 


ing against the diversion of mo-| 


torists’ taxes—totaling $641,000,- 


000 in the past 10 years—to uses | 


not even remotely related to high- | 


ways, Alfred Reeves, 
dent of the Automobile Manufac- 
turers Assn., speaking before the 
Automotive Trade Assn. Man- 
agers at the Mt. Royal Hotel 
Tuesday, asked that more of the 
motor fees be applied to safety 
efforts by the states and com- 
munities exacting such taxes. 


Could Save Thousands 


“Officials of states that have 
diverted taxes taken from the 
motorists to non-automotive pur- 
poses, cannot evade the responsi- 
bility for the loss of life and limb 
on their highways,” declared the 
AMA spokesman. 


“Last year in the United States 
motorists paid a total of $1,286,- 
000,000 in taxes, an average of 
$49 per vehicle. This includes 
taxes on gasoline, horsepower, 
weight, value, seating capacity 
and insurance. Some states have 
as many as 20 kinds of taxes, in- 
cluding five federal taxes. 


“The percentage of motor taxes 
now being applied to accident 
prevention work is so slight that 
it has no statistical significance. 


“If a reasonable percentage of 
the vast amount of taxes taken 
from motorists were applied to 
highway patrols and other safety 
efforts it would mean the saving 


| 





of thousands of lives and tens of | 


thousands of serious injuries. 


Should Finance Safety 
“It is reasonable to expect that 


had any appreciable portion of | 


those $600,000,000 been dedicated 
to the promotion of traffic safety 


that tens of thousands of lives} 


might have been saved and un- 
told suffering averted. 


“Traffic control engineering and 
accident prevention are 
functions of those agencies sup- 
ported by the motorists’ taxes. It 
is not only reasonable to finance 
those efforts from motor taxes 


| 


logical | 


but it is urgently necessary to} 


inaugurate or expand such ef- 
forts in view of the seriousness 
of the accident situation. 


“There is no class 


torist pays a class tax from 
which everyone benefits 


for the benefit of special classes 


of the public not even remotely | 


concerned with car ownership or 
operation. 


Should Aid Safety 


“Dealers are directly affected, 
as individuals and as_ business 
men, by the twin problems of 
congestion and accidents in their 
own localities. They should be in 
the vanguard of all local safety 
and accident prevention work. 


“One of the larger factors in 
the accident problem is poor car 
maintenance on the part of 
owners. This situation has be- 
come so acute as to bring drastic 
inspection laws, many of them 
of no great benefit to the public 
or the industry, into effect. 
Dealers in their service stations 
can alleviate much of this situa- 


DeVilbiss School 


TOLEDO.—DeVilbiss Co. an- 
nounces the schedule of its training 
school for the last half of 1936. 

This school is open to industrial 
painters, master painters, automobile 


refinishers, and all others interested | 


in learning the technique of spray- 
painting, and the use and care of 
spray-painting equipment. 

The training period lasts for one 
week. Classes will start on July 6, 
Aug. 3, Aug. 31, Oct. 5, Nov. 2, 
Nov. 30. 

Special rates in Toledo hotels and 
boarding houses near the plant have 
been secured by the company for 
men attending the school. 


tax for| 
schools or fire protection, and yet | 
everyone benefits, while the mo-| 


and | 
much of his money is put to uses | 
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Stop Tax Diversion from Highways, Reeves Urges 


Holds Officials ls Responsible 
For Resulting Loss of Life 


tion by emphasizing the impor- 
tance to owners of keeping their | 
cars in safe operating condition. 
This effort can have the 


able. 

“Overburdensome taxation and 
unnecessarily high traffic acci- 
dent and death rates combine to 


detract measurably from the de-| 


sirability of car ownership or op- 
eration. They are among the 
greatest elements of sales resis- 


| 


addi- | 


: - | tional advantage of being profit- | 
vice-presi- 


tance faced by automotive mer-| 


chandisers. They are problems 
that can be solved more effec- 
tively if, in their own localities, 


CM Institute 
Opens Aug. 31| 


FLINT, Mich. 
for General Motors dealers 
positions in their service depart- 
ments are again being provided 
by the General Motors Institute 


| here. The next course opens Aug. | 
31, at the institute and applica- | 


tions are now being accepted. 


There are still a few openings | 


in the Fall class, according to 
Major Albert Sobey, director of 


the institute. Enrollment is open | 
preferably | 
high school education, who intends | 
to make the sales and service of | 


to any young man, 


|} motor cars his life work. 


the dealers will be more aggres- | 


sive in helping toward their solu- 
tion.” 


More than 500 young men from | 


all parts of the country, including | Buffalo office. 
| those of several foreign countries, ! jn 1929. 


“Tag FACT eatnnden- 


HYDRAULIC 
BRARING 


| have completed 


Opportunities 
to | 
train young men for responsible | 


in the past 10 
years this specialized training and | 
returned to General Motors deal- | 
ers for positions of greater re- 
sponsibility as service managers | 
or mechanics. 
This sponsorship entails the | 
employment of the young man 
selected during alternate eight | 
week periods for one year. The 
intervening eight weeks are spent 
in instructional periods in the | 
institute. The courses. offered | 
cover various phases of service | 
station operation and automotive | 
mechanics under expert instruc- | 
tion, outlined and approved by the | 
service managers of General} 
Motors car divisions. | 
| 


Timken Promotion 


CANTON. O.—The Timken Roller | 
Bearing Co. announces appointment | , 
of T. G. Baer as manager of the | 
Baer joined Timken | 


| Trailers 


13 


Motor Vehicle Licenses 


Increase 10% in Denver 


DENVER.—Motor vehicle licen- 
ses issued in Denver the first six 


| months of this year showed an 


increase of approximately 10 per 
cent over the first half of 1935, 
according to a report just issued 
by Charles H, Gunn, state motor 


| vehicle supervisor. 


The following tabulation shows 
the licenses issued in Denver in 
the first half of this year and 
the first half of last year: 

1935 1936 
69,131 76242 
4,591 65,313 

195 414 

Receipts for the first six months 
of 1936 totaled $541,161 as against 
$474,563,27 for the corresponding 
| period of last year. Issuance of 
motor vehicle licenses in Denver 
is continuing rapidly and the last 
half of the year -is expected to 
show an even larger increase. 


| Passenger cars 
| Trucks 


gains every year in popularity 


IFFERENCES of opinion make horse-racing . 


for progress in the motor car industry. If everyone thought the 


. and likewise make 


same, there would be little incentive to seek for newer, better things. 


There are several ways to stop motor vehicles. 


But the FACT remains — 


Hydraulic Braking provides sure, 


smooth, equalized, easy-pedal 


stopping. That is why so many hundreds of thousands of experienced 


drivers prefer Hydraulic Braking. That—plus extraordinarily easy serv- 


icing—is why so many thousands of dealers prefer Hydraulic Braking. 


All that—plus the further advantage of extreme simplicity in factory 


installation—is why such an extremely heavy proportion of leading 


car, truck and bus manufacturers prefer Hydraulic Braking. 


And these, we submit, are most excellent reasons. 


HYDRAULIC BRAKE COMPANY 


DETROIT, 


MICHIGAN 


CKHEED HYDRAULIC 


Four BRAKES Wheel 


OFFICIALLY SERVICED THROUGHOUT THE NATION BY WAGNER ELECTRIC CORPORATION 





Managers Want 1937 Auto Shows to Start in Oct. 
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Approve Plan to Spread 


Dates Over Longer Period 


(Continued from 


planned for the coming year, he 
added. 

Herbert Buckman, president of 
the show association managers, 
was in the chair during the con- 


vention. Among the other promi- | 


nent figures attending the meet- 
ing was Alfred Reeves, vice-presi- 


dent of the Automobile Manufac- | 


turers’ Assn. 


Reeves made it known that in| 


connection with the forthcoming 
New York show, which will open 
in Grand Central Palace, Nov. 11, 
the AMA banquet will again be 
dispensed with. He also 
mated that 1937 production and 
sales will total 4,000,000 new cars. 

The successful efforts of the 


Chicago Automobile Trade Assn. | 


in aiding labor problems of deal- 
ers were in the limelight. 
ences were outlined by A. C. Faeh, 
general manager. Faeh also de- 
livered one of the major talks on 


showmanship, wherein he told of | 


Chicago’s last year’s show, and 


hinted at some of the unusual | 


features to be divulged at the) 
next show. 
Montreal’s hospitality was | 


esti- | 


Experi- | 


Page 1) 

lauded to the skies by the dele- 
gates. Mayor Camille tendered a 
luncheon to the managers and 
| spent the whole afternoon with 
them Wednesday. The city ap- 
propriated $300 for entertainment 
and the Montreal dealers the sum 
| of $500. 

The meetings, which extended 
from Tuesday through Thursday 
noon, with night sessions, at- 
| tracted 35 association executives 
from 17 states and Canada. Es- 
| pecially in the forefront were 
| such topics as shows, used cars, 
new car bootlegging. closed terri- 
tories, labor and legislation. 


New Tire Mons facturer 


EAST PALESTINE, O.—The Na- 
tional Tire and Rubber Corp. will 
begin operations within the next 10 
days, manufacturing “camelbacks,” a 
tire stock, President John Correll of 
nearby Youngstown has announced. 

Within six weeks, Correll expects 
to be manufacturing tires in the 
large plant here. 

“We have closed a contract with 
la large mail order house and have 
purchased machinery worth $15,000. 


WHAT’LL IT BE? 


DOLLARS or DIRGES! 


GULF 
PETROLEUM 
PRODUCTS 


You've just sold another brand 
new automobile. 


This car’s owner can shoot you 
in a lot of new customers, or steer 
a bunch of likely prospects to the 
dealer down the street. 


It all depends on how he reacts 
to his brand new car in the first 
thousand miles. Whether you rake 
in dollars or sing dirges depends 
upon whether the people you've 
sold begin to cheer or crab. 


To get an owner off to a singing 
start, many dealers do two things. 


First, fill the crankcase with 
Gulfpride oil. This phenomenal oil 
can do more to eliminate annoy- 
ing mechanical troubles than any 
other oil that ever went into a 
crankcase! It’s 100% Pure Penn- 
sylvania, refined by the world’s 
most advanced refining process— 
Gulf’s exclusive Alchlor process. 
Gulfpride forms only one/fifth as 
much carbon as many of the most 
widely used motor oils. 


Second, load the tank with Gulf 
No-Nox Ethyl, Aviation Grade Gas- 
oline. This marvelous fuel quickens 
acceleration, spurs a fast car to even 
greater feats of speed, unleashes 
every ounce of power there is be- 
neath the hood. 

Mail the coupon and get the com- 
plete Gulf story—also a FREE copy 
of a brand-new book, “You Can’t 
Call It Luck!” It tells why you make 
more profit with Gulf. 


MAIL THIS COUPON NOW! 


GULF, 3800 Gulf Building, Pittsburgh, Pa. 


©--- 





N. E. WAHLBERG, vice-president in charge of engineering at 
Nash (left) and E. H. McCarty, Nash president, in a happy mood at 
the big celebration of the company’s 20th birthday last Thursday in 


Kenosha, 


ADN-86 


Please send me a FREE copy of your new book for 


dealers, 


Name. 


Street 


“You Can’t Call It Luck!” 


City, State = 








New Spark Plug 
Is Announced 


By Auto-Lite 


TOLEDO.—The electric Auto- 
Lite Co. independent producer of 
ignition, starting and lighting 
systems for the automotive in- 
dustry, has begun the manufac- 
ture of spark plugs. 

Royce G. Martin, President of 
Auto-Lite, points out that inaug- 
uration of actual manufacturing 
operations is not only the logical 
result of the company’s 25 years 
of research, development and 
manufacture of every other ig- 
nition system unit, of which the 
spark plug is an integral part, 
but climaxes several years of 
special spark plug research, orig- 
inally begun with the definite 
idea of some day creating a plug 
entirely new in design and 
efficiency. 

“New materials and new alloys,” 
says L. H. Middleton, chief en- 
gineer, “have been developed by 
Auto-Lite. Konium, for instance, 
is a new electrode, superior in 
vital properties to anything here- 
tofore available. Ziramic is a new 
insulator material that marks a 
definite advance. Its formula 
was developed by Auto-Lite.” 

The most accurate precision in- 
strument ever designed for spark 
plug manufacture, it is declared, 
are used in the company’s new 
plant, which is especially equipped 
for spark plug production. 

The plugs are being manufac- 
tured as fast as the company can 
turn them out, and a world-wide 
merchandising organization has 
been completed. The plugs will 
soon be available through Auto- 
Lite’s official service stations and 
other retail outlets. 


Steel Scrap Advances 


50 Cents in Pittsburgh 


PITTSBURGH.—Sales of No. 1 
heavy melting steel scrap to dis- 
trict mills at $15 a ton have ad- 
vanced the quotation 50 cents from 
$14.75 to $15.25. A _ scarcity of 
scrap continues with brokers pay- 
ing close to the $15 to cover or- 
ders. An unseasonably strong 
tone prevails, with higher prices 
predicted for the next sale. 


Heavy melting steel scrap at 
Chicago is now quoted nominally 
at $13.50 to $14 a ton, up 50 cents. 
No sales have been made at $14 
a ton, but the market is con- 
sidered strong at present levels. 


Ficdtex Coste In 
On Timely Ads 


MILWAUKEE.—This is an elec- 
tion year and the average person 
is receptive to political advertise- 
ments and literature. At the same 
time, newspapers just before an 
election are, for the most part so 
swamped with political advertise- 
ments that the force of ordinary 
advertising is somewhat lost. 

Overcoming this objection and 
at the same time cashing in on 
political publicity, the Robert E. 
Lee Garage, Milwaukee, had de- 
livered to downtown office build- 
ings via Western Union messen- 
gers, a plain, white number 10 
envelope, sealed, with the follow- 
ing printed on the face: “Tax- 
payers, Who Gets Your Vote?” 

The message on a single sheet 
of paper prepared by a process 
similar to that of mimeographing, 
read as follows: 

“Vote for Robert E. Lee for 
your garageman, Running on a 
popular ticket platform. Pledg- 
ing you an honest administration, 
courteous and efficient service, 
highest quality and reasonable 
prices. A complete auto service. 
You will find me conveniently lo- 
cated at 161 W. Michigan St. 
Campaign Slogan—Make Milwau- 
kee Safer with Better Brakes. 
Authorized and paid for by Robert 
E. Lee. Any donations to elect 
this candidate will be accepted 
at campaign headquarters 161 
West Michigan Street.” 


Officials Like 
New Safety Film 


DETROIT. Detroit's official 
traffic experts applauded the first 
showing of a new safety film to 
be used in the current drive 
against motor accidents, at a pre- 
view staged in the office of Traf- 
fic Director, Edward A. Mitte this 
week. 

The applause was followed by 
enthusiastic endorsement of the 
new visual weapon in the city’s 
fight for traffic accident reduc- 
tion. The film was produced by 
the Detroit Police Department in 
collaboration with Plymouth. 

Officials present at the preview 
in Director Mitte’s office included 
the commissioner and traffic di- 
rector; Prof. John A. Worley, 
technical advisor to the depart- 
ment on accident reduction; 
Lieut. J. Wesley Brown, head of 
the Safety Bureau; Otis A. Cros- 
by of the Board of Education, 
and Harry G: Moock, Plymouth 
vice-president who arranged the 
auto company’s co-operation in 
producing the picture. 

The film is titled “The Right to 
Drive Right,” and dramatizes the 
principal traffic regulations now 
in effect in Detroit in such a way 
as to show that every driver has 
a selfish interest in their obser- 
vance. 

Traffic violators brought into 
traffic court will be required to 
view the film by order of the 
bench, beginning Aug. 3. 


WANTED 


FIELD SALES 
REPRESENTATIVE 


Company with thirty years of 
manufacturing leadership will 
interview automobile field men 
who want to become associated 
with the trailer coach industry. 
Only men with a record for 
signing up dealers will be con- 
sidered, State fully your ex- 
perience in confidence, Ad- 
dress: General Sales Manager, 
Box 92. Automotive Daily 
News, New Center Blidg., 
Detroit. 
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Wis. Officials Study “Sales Stealing” 


Dealers, Finance Co’s and 
Salesmen are Represented 


MILWAUKEE.—A hearing on 
proposed revision of the licens- 
ing law governing automobile 
dealers, salesmen and _ finance 
companies was conducted July 28 
in the Mariner tower here by 
State Senator G. Earle Ingram, 
Eau Claire, special counsel for 
the state banking commission, 
which has charge of licensing 
automobile dealers, salesmen and 
finance companies under a 1935 
statute. 

Factory representatives, dealers 
and finance companies com- 
plained of the “sales stealing” 
practice of unethical and irre- 
sponsible dealers, defined as an 
infringement on dealer territory 
rights lending itself sometimes to 
fraudulent schemes _ between 
dealer and finance company to 
the detriment of the trade and 
the public. 

Recommendation was also pre- 
sented for a commission order re- 
quiring a break down of finance 
company charges to car pur- 
chasers which will show interest 
rates, insurance premiums, serv- 
ice fees and dealer participation 
in what is now generally ac- 
cepted by the purchaser under 
the classification “carrying 
charges.” 

Uniform rebates on contracts 
completed prematurely were also 
suggested and the matter of re- 
fusing licenses to dealers without 





Select Cities 
For New Jersey 
Inspection Law 


TRENTON, N. J.—Twenty- 
eight cities have been selected as 
locations for state operated in- 
spection stations to carry out 
provisions of the recently enacted 
New Jersey compulsory motor 
vehicle inspection law, tentatively 
scheduled to go into effect Nov. 1 
according to announcement by 
Arthur W. Magee, state motor 
vehicle commissioner. 

A total of approximately 2,525,- 
418 annual inspections will be re- 
quired by the act, which provides 
for two examinations a _ year, 
Magee estimates. This takes into 
account an anticipated registra- 
tion increase and a 50 per cent 
rejection requiring a re-inspection 
after ordered repairs have been 
made, he explains. The act im- 
poses a 50 cent fee upon motor- 
ists for inspection and provides 
stringent penalties for violation. 

Dealers and repairmen who 
have previously opposed the 
statute due to its provision for 
state inspection instead of by pri- 
vate concerns will, in the belief 
of supporters of the statute, 
change their views when the in- 
spections are started and ex- 
pected benefits to them become 
apparent. The fact that a re- 
check is required where repairs 
are ordered is regarded as a boon 
to repairmen. Inspectors are for- 
bidden from suggesting where re- 
pair work might be done. 

It is reported here that manu- 
facturers of inspection testing de- 
vices are already attempting to 
sell such products to private 
garages so that cars can be tuned 
up in advance with a certainty of 
passing the inspection by the 
state. 

Cities selected as station loca- 
tions are Atlantic City, Ridge- 
wood, Hackensack, Mount Holly, 
Camden, Cape May Court House, 
Millville, Newark, East Orange, 
Montclair, Glassboro, Jersey City, 
Union City, Flemington, Trenton, 
New Brunswick, Perth Amboy, 
Asbury Park, Freehold, Morris- 
town, Toms River, Paterson, 
Salem, Somerville, Newton, Eliza- 
beth, Westfield and Washington. 


showrooms or repair shops was 
also discussed. 

Upon the request of L. M. Je- 
ger, representing the Wisconsin 
Assn. of Finance Companies, in- 
vestigation of matters relating 
particularly to finance companies 
was adjourned until 10 a.m. Sept. 
3 at the Mariner tower, and the 
hearing on automobile matters 
was continued until Sept. 4. 

Others present included Atty. 
Carl Rix and Louis Milan, repre- 
senting the Wisconsin Automo- 
tive Trades Assn.; James Eadie, 
Chicago, representing the Used 
Car Market Report, and Henry 
Meixell, New York,‘ representing 
the Automobile Manufacturers’ 
Assn. 





GMAC Registers 


New Debentures 


WASHINGTON.—A registration 
statement under the Securities 
Act of 1933 covering $50,000,000 of 
10-year 3 per cent debentures, 
series due 1946, and $50,000,000 of 
15-year 3% per cent debentures, 
series due 1951, was filed here 
this week by the General Motors 
Acceptance Corp. of New York 
City, the Securities and Exchange 
Commission has disclosed. 

According to the registration 
statement, the company contem- 
plates applying the entire net 
proceeds from‘the sale of the de- 
bentures to retire outstanding 
short-term notes either by pay- 
ment at maturity or by repur- 
chase in advance of maturity and 
if, and to the extent, made ad- 
visable by current demand of the 





business, to purchase receivables 
in the, ordinary course of whole- 
sale and retail financing or to 
make advances to. subsidiaries 
for such purchases. 

The 3 per cent debentures are 
redeemable at the option of the 
company as a whole or from time 
to time in part in amounts of not 
less than $5,000,000 on any date 
prior to maturity after 60 days, 
notice at 102 per cent if redeemed 
on or before Aug. 1, 1938, and 
with successive reductions from 
the redemption price of % per 
cent during each successive two- 
year period thereafter, to and in- 
cluding Aug. 1, 1944, in each case 





with accrued interest. No prem- 
ium will be paid if the debentures 
are redeemed after Aug. 1, 1944. 


The 3% per cent debentures are 
redeemable at the option of the 
company as a whole or from 
time to time in part in amounts 
of not less than $5,000,000 on any 


15 


Solutions 


date prior to maturity after 60 
days’ notice at 103 per cent if re- 
deemed on or before Aug. 1, 1938, 
and with successive reductions in 
the redemption price of % per 
cent during each successive two- 
year period thereafter, to and in- 
cluding Aug. 1, 1948, in each case 
with accrued interest. No prem- 
ium will be paid if the debentures 
are redeemed after Aug. 1, 1948. 
The price to the public, the 
names of the underwriters, and 
the underwriting discounts or 
commissions are to be furnisned 
by amendment to the registration 
statement, it was stated. 


Mullins Reports 


SALEM, O.—Mullins Manufactur- 
ing Corp., makers of automobile and 
stamped steel parts, with extensive 
plants here, reports for the second 
quarter net profit, after charges 
but before federal income tax, of 
$177,265 compared with $158,021 in 
the same 1935 quarter. 


“Nigeria or Youngstown—no matter where—Salzman is always ahead of me.” 


SELLING THE EARLY BIRD 


HE New Yorker has one way of getting a lot of customers 


thing in common with 
Monsieur Salzman. “‘No matter 
where,”’ it sells the right people 
first...the people other people copy. 


These people— 130,000 of them 
—in big cities all over the coun- 
try, set the styles and start trends. 


Whether it’s a new car or a new 


culotte, a new sheet or a new 
shirt, a new girdle, gun or gaso- 
line, if they buy it first, you may 
be sure thousands of others will 
buy it after them. 


Advertisers who use The New 
Yorker know this is so. 


Selling-wise, they have found 
out that the most economical 


magazine. 


Sixteen 


THE 
NEW JORRER 


SELLS THE PEOPLE OTHER PEOPLE COPY 


is to start by... first—selling the 
people other people copy. 


As we have said before, that 
is the business function of our 


out of twenty-three 


motor cars have used The New 
Yorker thus far in 1936. You? 





Chain Store Tax Collections Upheld i in Louisiana 
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3-Man Tribunal Dissolves 
Injunction; Texas Fights 


NEW ORLEANS, La. — United 
States District Judge Wayne G. 
Borah and United States Circuit 
Judges Rufus E. Foster and Jo- 
seph C. Hutcheson jr., sitting as 
a three-judge federal court here 
on July 24, issued an order dis- 
solving a temporary injunction 
restraining the State of Louisiana 
from collecting chain store taxes 
under Act 51 of the 1934 Louisi- 
ana legislature. 

The court’s opinion, written by 
Judge Borah, said in part: 

“It is well settled that there 
are differences and advantages in 
favor of the large chains and for 
that reason the state may tax the 
large chains more heavily than 
the smaller ones, and upon a 


on the 


graduated basis. In the present 
case the state imposes a license or 
privilege tax, clearly within its 
authority, for the privilege of do- 
ing business in Louisiana. The 
measure of the tax is the num- 
ber of units in the chain in the 
state. The rate is determined by 
the number of stores in the en- 
tire chain. No property beyond 
the jurisdiction of the state is in 
any just sense taxed under the 
statutes .. . Where as here the 
power to tax exists, the extent of 
the burden is a matter for the 
discretion of the legislature. The 
wisdom of its evercise is not the 
concern of this court.” 


DALLAS. Tex. — Formally en- 
tering his order restraining col- 


S. S. North American 


S. S. South American 


Deck sports, dancing, sun bathing, pleasure- 


promenading ... gay parties in the smart 


cocktail bar and ship’s night club. . . happi- 


ness and hilarity at the daily horse-race games 


... entertainment at nighily floor shows... 


relaxation at ship’s concerts and in your pri- 


vate steamer chair... thrills and romance as 


you sail over cool blue waters under a most 


encouraging moon! Interesting shore visits at 
historic Mackinac Island, quaint Midland and 
Parry Sound, Ont., Chicago, Cleveland, Buffalo 


and Niagara Falls. Why don’t you “let your- 


self go” —and join the fun aboard one of these 


clean, oil-burning “ocean liners of the lakes”? 


SEE YOUR LOCAL TRAVEL AGENT, 
OR COMPANY OFFICE 


120 W. Fort Street 


7-DAY 


Ut 


CAdillac 3910 


lection of the chain store tax 
levy, District Court Judge Royall 
R. Watkins described the act pro- 
viding for graduated taxes in ra- 
tio to the number of stores in a 
chain system as “invalid, unen- 
forceable and unconstitutional in 
all its phases.” 

Texas chain stores are basing 
their fight against the levy on a 
suit brought against the state by 
J. W. Cooper and others. This 
test case will necessarily hold up 
the collection of thousands of dol- 
lars of taxes, it was pointed out. 


Stop 6,100 Drivers 
CHEYENNE, Wyo.—The Wyoming 
highway patrol collected a total of 
$10,371.61 during the month of June, 
according to the report issued this 
week by Capt. George G. Smith. 
The 10 on patrol duty spent 3,688 
hours on the job, covered 30,705 
miles and stopped 6,100 drivers. 
Patrolmen collected $827.65 in fines 
on miscellaneous charges and $21 in 
fines for defective lights. 


jo 930 Ya LT 1 


MEALS, AND BERTH 
IN OUTSIDE STATEROOM 





| Terraplane 


Chrysler 


| Chevrolet 
| Ford 

| Plymouth 
| Dodge 


| Buick 


Car Sales Continue Strong 
Ontario and Quebec Report 


MONTREAL. —Continued 
strength in automobile sales in 
Ontario and Quebec, offset some- 
what by a sharp drop in Nova 
Scotia, features early returns for 
June supplied to the Financial 
Post. 

These figures show new car 
registrations in June to have 
been 11.8 per cent higher in On- 
tario and Quebec than a year ago. 
In Nova Scotia registrations 
slumped from 935 a year ago to 
338, bringing total registrations in 
eastern Canada (exclusive of 
Prince Edward Island) to 8,392, 
an increase of 3 per cent over the 
same period last year. Cumula- 
tive sales for the first six months 
of 1936 on the basis of these 
registration figures show the cur- 
rent year’s total to be 10.5 per 
cent ahead of last year. 

Comparative figures follow: 

New Car Registrations 


June 
1936 


June 
1935 


4,709 
2,038 
462 
935 
8,144 
Months 
1935 


28,194 
9,584 
1,516 
2,652 


Ontario 

Quebec 

New Brunswick... 
Nova Scotia 


8,392 
Six 
1936 
Ontario 
Quebec 
New Brunswick... 
Nova Scotia 


41,946 
Continued uneven distribution 
among leading makers features 
June returns. Comparative regis- 
tration figures for Ontario and 
Quebec for the 10 leading pas- 
senger cars follow: 
New Passenger Car Registrations 
(Ontario and Quebec) 


June June 


1935 
1,563 
1,886 

749 
675 
496 
383 
195 

78 
180 

98 


Chevrolet 
Ford 
Plymouth 
Dodge 
Oldsmobile 
Pontiac 


Buick 


Studebaker 


Year to Date 
1936 1935 


11,281 
4,047 
3 007 

Oldsmobile 

Pontiac 

Terraplane 


Chrysler 1,087 
Studebaker 589 
An increase of more than 9 per 


| cent in volume and more than 13 


| by retail 


|; pared with 
| period 


per cent in value was shown in 
new cars, trucks and buses sold 
in Canada during the 
six months ended June 30, com- 
the corresponding 
in 1935, the Dominion 
Bureau of Statistics reports. 

Sales of new cars, trucks and 
buses numbered 74,843 at $76,476,- 
231, against 68,146 at $67,586,596 
for the same period in 1935. 

In the six months’ period 61,687 
passenger cars were sold for $63,- 


| 146,021, a gain of 8 per cent in 
| number and 12 per cent in value, 


| 


while trucks and buses sold to- 
taled 13,156 at $13,330,210, an in- 
crease of 18.4 per cent in volume 
and 20.5 per cent in value. 


Riasaiin Car ciate 


| 


Decline for Five Months 


WASHINGTON. — Imports of 
motor vehicles into Argentine de- 
clined appreciably in the first 
five months of the current year 
compared with the corresponding 
period of 1935, according to a re- 
port from the American consulate 
general, Buenos Aires, made pub- 
lic by the Commerce Department. 

Arrivals of motor vehicles in 


| Argentine during January-May, 


7,870 | 


2,819 | 
2,281 | 
1,071 | 

542 | 





( 1936, amounted to 8,709 units com- 


pared with 9,960 units in the cor- 
responding five-month period of 
1935, a decrease of 1,251 units, or 
12.6 per cent, it was stated. 

Of the total number of vehicles 
imported in the: period under re- 
view, 5,929 units, or 68 per cent, 
were passenger cars and 2,780. or 
32 per cent, motor trucks. Of the 
motor truck imports in the 1935 
period, the Diesel-engined type 
accounted for 25 units, the report 
shows. 


The United States continued to 
dominate the Argentine motor ve- 
hicle market, accounting for 92 
per cent of total imports in the 
first five months of 1936. Germany 
ranked second, accounting for 3 
per cent; England, 2.8 per cent; 
and Italy 1.6 per cent, the report 
states. 


The Italian Fiat and the Ger- 
man Opel are the principal com- 
petitors of American cars in the 
Argentine market. Because of the 
advantage they enjoy in connec- 
tion with official exchange, it is 
probable that they will continue 
to maintain the present position, 
according to the report. 


Ball Crank Ca. 
Marks 3 Decades 


CINCINNATI.—Richard P. 
Field, vice-president and general 
sales manager of the Cincinnati 
Ball Crank Co., has announced 
appointment of J.T. Roth as sales 
manager of the Brookins division. 
He succeeds A. M. Seed, who has 
been appointed advertising 
manager. 

Roth will take over the mer- 
chandising of the new Brookins 
oil measures and other service 
station necessities. He has been 
associated with the Huffman Mfg. 
Co. for the past 10 years as vice- 
president and general sales 
manager. 

Cincinnati Ball Crank Co. is 
celebrating its 30th year in busi- 
ness. The firm was founded in 
1906. By 1913 it had outgrown its 
original small quarters in down- 
town Cincinnati and purchased a 
tract in the suburb of Oakley. 
Here the first unit of the present 
structure was erected. 


Following the war, the com- 
pany began the manufacture of 
its Balecrank bumpers and lubri- 
cation equipment. Balcrank was 
the first to build a lubricator 
other ‘than a hand gun for the 
trade. 

In 1932 the Brookins Mfg. Co. 
of Dayton, O., was acquired. 


N. Y. Taxi Drivers 
Subject to Bus Laws 


ALBANY, N. Y.—Attorney Gen- 
eral John Bennett jr., has ren- 
dered an opinion regarding ap- 
plication of the hours of labor 
for bus and truck drivers passed 
at the last session of the legis- 
lature in which he declares that 
the provisions of the law apply 
to taxicabs. 


Workers Insured 


WAUKESHA, Wis.—Plans -for the 
installation of a life insurance plan 
covering its 1,600 employes has been 
announced by the Waukesha Motor 
Co. here. The plan will become 
operative when 75 per cent or more 
of the employes have indicated their 
willingness to join in it. 

For more than 15 years an em- 
ployes’ mutual benefit association 
has existed in the Waukesha Motor 
organization which affords accident 
and health protection to its mem- 
bers. This association is owned en- 
tirely by its employe members and 
is not affected by the new group in- 
surance plan. The new plan calls 
for a fee payment of 60 cents per 
month by each participant on a 
$1,000 policy. 





Less Than 


CHICAGO. — Judged by the| Ma 
findings of the Corn Belt Farm 
Dailies, just released, automobile 
sales will be less adversely af- 
fected than had been feared as a 
result of the drouth which has 
swept agricultural regions. 


While not belittling the serious- 
ness of drouth visitations, the 
Corn Belt Farm Dailies survey 
declares: 


“The drouth gets first page at- 
tention; the rains, when they 
come, get bare mention some- 
where back in the paper. It is 
for this reason that the public 
impression is likely to be awry 
at any given time. 


“The situation at present is bad 
enough, but not so bad as many 
people seem to think. There is no 
comparison, for instance, with 
the problem that confronted the 
country two years ago. People 
are prone to forget and to ex- 
aggerate. 


“The great difference is that 
this year farmers nearly every- 
where harvested a good early hay 


crop, so that the country is not} 
as destitute of feed as it was two 


years ago. 


“Wheat has made at least part 
of a crop, and some sections did 
very well on the bread cereal. 


Farm Price Rise 
Attributed to 


Drouth Damage | 


WASHINGTON. 
farm products have just scored 
the sharpest rise in any one 
month since August, 1934, 
Bureau of Agricultural Economics 


revealed this week in a report on | 
of prices received by| 


the level 
farmers on July 15. 
attributed mainly 
damage. 


The rise is 
to drouth 


Farm commodities, advancing 
along a wide front, boosted the 
price index eight points. 
is pointed out, puts the level of 
agricultural prices up 15 per cent 
above the pre-war average, the 
highest point reached since Sep- 
tember, 1930. 


Reporting the changes made 
within the month, the bureau 
noted grain up 22 points, truck 
crops up 16, dairy products up 10, 
cotton and cottonseed up nine, 
and chickens and eggs up three. 
Meat animals represented the 
only group to decline during the 
month and the strengthened hog 
prices held this decline to only 
one point for the index. 


A year ago the index of farm 
products stood at only two points 
above pre-war. Within a year’s 
time, the advance in truck crops 
has been 22 points, fruit 19, dairy 


products 19, grain 13, cotton three, | 


meat animals three. The only 


group to show a lower price posi- | 
last year was eggs, | 


tion than 
down one point. 


The present sharp advance in 
prices is not, however, a total net 
gain to the farmer. The prices of 
many of the articles he buys had 
advanced also, the bureau said. 
This was particularly true in the 
case of feed. During the month, 
feed rose from a price index of 
94 to 114 in mid-July. Primarily 
as a result of this sharp upturn 
in feed prices, the index of prices 
paid by farmers for commodities 
bought was boosted from 120 on 
June 15 to 123 the middle of this 
month. 


Nevertheless, the ratio of prices 
received to prices paid rose dur- 
ing this month from 89 to 93. 





—Prices of | 


the | 


This, it | 
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Claim Effect on Car Sales 


First F eared. 


Many farmers have been sur- 
prised at their oat harvest. What | 
appeared to be an almost failure | 
is turning out a fair yield of 
heavy weight oats. A great deal | 
of the corn can still make a| 
crop. What it will do will depend | 
on weather during the next few | 
weeks. 

“So live stock farmers have | 
feed and the promise of more 
feed. 

“The general price level of farm | 
products has become more and| 
more favorable to the food pro- | 
ducers of the land and thus the 
farm market continues to hold a| 
promise to those who are in-| 
terested in it.” 


| tional 


| president of N. W. 


IN W. Ayer & ey 
President Dies 


PHILADELPHIA. — Wilfred W. 
Fry, 61 years old, president of N. 
W. Ayer & Son, Inc., national ad- 
vertising agency, died here Mon- 
day following a long illness. 

Born at Mount Vision, N. Y., he 
was graduated from the Mount 
Hermon Schools at Mount Her- 
mon, Mass., and spent the early 
| part of his career in YMCA work. 
| He married Anna Gilman Ayer, 
|daughter of F. Wayland Ayer, in 
| 1904, while he was general secre- 


| tary of the Trenton, N. J.. YMCA, 


and five years later became a 
member of the advertising firm. 

Fry was a director of many na- 
organizations and main- 


tained homes in Camden, N. J., 
N. Y. He had been 
Ayer & Son 


and Meredith, 





since 1934, and was a director of 
numerous other corporations. 

Last year he was elected presi- 
dent of the Jefferson Hospital, 
where he died. 


June Used Car 
Sales Best This 
Year, Assn. Says 


ST. LOUIS.—In line with what 
is going on in other parts of the 
country, used car sales in the St. 
Louis area during June were very 
active and set a new high mark 
for the year, reports Joseph A. 
Schlect, secretary-manager of the 
Greater St. Louis Automotive 
Assn. 

There were 3,437 June used car 
sales reported which compares to 
3,307 in May, 1936, and 2,753 in 
June, 1935. Inventories in the 


IT’S Easy TO MAKE MONEY 
ON GLASS REPLACEMENTS THIS WAY! 


THE WHOLE STORY at a glance. 


number, 


UST look up the car model—get 
the glass part number—and call 


Pittsburgh Plate Glass. 


shield or door light—cut, 


ready to put in place. No trouble at 


all and P. P. G. sends out 


You'll get 
just the right size—whether wind- 


hands of dealers shrank in “June 
to 3,001 cars from 3,272 units in 
stock during May, 1936. These 
totals compare with a stock of 
3002 on hand at the end of June 
last year. 

The average price paid by St. 
Louis dealers in June for used 
cars was $213, a decrease of $2 
from May when the buying price 
averaged $215. This is an advance 
over the average buying price in 
June, 1935, when the price was 
$207. 

The average selling price dur- 
ing June was $244, an increase of 
$3 over May when the average 
sales price was $241 and a con- 
siderable gain over June, 1935, 
when the average sale price was 
$213. 

In percentages, June used car 
sales increased over May by 2.8 
per cent. There was an increase 
of 28.3 per cent in June, 1936, 
used car sales over those for 
June, 1935. 


Pts shee Set f sie Oe 


The make of car—the year — the model—and the sug- 
gested price of each light of glass with order number for each. As easy to find as a telephone 


Try this service to build a bigger replacement profit. 


edged and 


your order 


That’s a service every auto dealer 
can now get from all Pittsburgh Plate 
Glass warehouses. A complete catalog 
showing suggested selling price for 
the glass—and giving separate part 


dow or back light for any model and 


numbers for every windshield, win- 


If you haven’t received your copy 
of this profit making catalog, send a 
coupon for one right now. Its use 
means the beginning of more profit- 
able business in glass replacements. 


Pittsburgh Plate Glass Company 


2297-B Grant Bldg., Pittsburgh, Pa. 





immediately... the day it is received. 


Ts 


PITTSBURGH 
PLATE GLASS COMPANY 


any and every make of automobile. 


Please send me, without obligation, a copy 
of your Auto Glass Parts Service catalog. 


WOGER: gc éccncenenecantescesensesess 0 seanacead ocecoeeas 
Adds006 oes ccccccccesccccesece cocscooneseses cocceceee 
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Lubrication Sales Gain 


50% as Result of Program 


| PROPERLY GREASED AND 


LINCOLN, Neb.— The DuTeau 
Chevrolet Co. attributes a 50 per | 
cent increase in lubrication busi- | 
ness this summer largely to 
sales campaign aimed at tourists, 


especially residents of the com- | 


munity who were preparing to 
drive to various vacation spots. | 
The necessity of proper lubrica- | 
tion and tuning up of cars for'| 
touring was emphasized in adver- | 
tising in newspapers as well as by | 
direct mail and sales talks by| 
employes of the service depart- 
ment. 

The average sale in the service 
and shop departments to Lincoln | 
motorists about to start on their | 
vacations was approximately $6. | 
Of this amount the lubrication de- | 
partment took in about $2.25, cov- 
ering complete lubrication and oil 
change. Tires, motor tune-ups| 
and various other mechanical jobs 
made up the remaining $3.75. 

An example of DeTeau adver- | 
tising which obtained results from 
tourists, follows: 

“VACATIONS and AUTOMO-| 
BILES: Enjoy your vacation trip | 
to the utmost. Don’t let old tires 
or car trouble of any kind cause 
you any delay or inconvenience. | 
You can do this by taking ad- 
vantage of our FREE VACA- 
TION CHECK-UP SERVICE. 
Drive in and we will give your 
car a thorough inspection. Our 
motor test machine will accurate- 
ly show the exact condition of the 
motor and ignition system. Mod- 
ern machines and instruments will 
be used to test other points on 
the car. 

“YOU SHOULD ALSO BE) 
SURE TO HAVE YOUR CAR 





a} 


| West Virginia was set aside by| 


| such records, 


OILED! Let us serve you. Our 
work is guaranteed.” 

| Advertisements were carried in 
the Lincoln daily papers once a 
week. Ads two columns by six 


|inches were used. 


W. Va. Judge Sets Aside 
$1.70 Insurance Rate 
CHARLESTON, W. Va.—A $1.70 


rate for fire and theft automobile 
insurance effective throughout 





| Circuit Judge A. P. Hudson | 
July 27. 

Judge Hudson granted the Na- | 
tional Automobile Underwriters’ | 
Assn. a review of State Auditor 
E. B. Sims’ order denying the| 
association’s petition to change} 
the fire, theft and collision insur- | 
ance rates, and former rates will 
continue in effect pending his 
ruling in the matter. 

Asserting that he requested the 
National Automobile Underwrit- 
ers’ Assn. to furnish data on 
premiums and losses soon after 
it asked for the rate change, 
Auditor Sims, who is ex-officio 
insurance commissioner, said: 

“The association refused, claim- 
ing the companies don’t keep | 
as the law of the 
state requires. For that reason, 
we prescribed the $1.70 rate which 
was fair and non-discriminatory, 
eliminating favoritism in certain 
sections and the excessive rates 
paid in most sections. 

“The former rates,” he con-| 
tinued, “varied from 90 cents for 
each $100 insurance to $3.85, de- 
| pending upon the car model and 





WE BUILT A ROOM IN DETROIT 


Just For You 


MOTOR BAR 





AND CAFE 


@ The fine facilities of the Book-Cadillac which the 


motor industry knows, are 
smart new addition . . . 


now complemented by a 


the Motor Bar and Cafe. The 


most dynamic spot in Detroit, with its spectacular 
motor motif and huge circular bar. Here the Who is 
Who of the industry gather to chat at the bar or talk 
business across the tables. Luncheon and dinner 

served. Drop in at this friendly ren- 


dezvous . . . you'll like it. 


Rook-Cadillac ‘Hotel 


1200 ROOMS...MI 


Durries Crane, Manager @ William J. Chittenden, Jr., Resident Mor. 


Directed by National Hotel Management Co., Inc. 


NIMUM7RATE $3.00 


4 


@ Ralph Hitz, Pres, 


Aims Ad Drive at Vacationists and Gets Results 


OHEVROLET’S SYSTEM of new car conditioning, used at each of the company’s 10 assembly 
plants, has been of especial value during the recent months of peak production. As cars come off the 
assembly line at a rate that broke all records for domestic production last month, each and every one is 
given a thorough inspection, tightening up, and test before it is shipped to a dealer. 


New Car Sales Remain Strong 
Denver Area Dealers Report 


the section of the state in which 
the insured lives.” 
The underwriters’ 
set forth in 
circuit court that Auditor Sims’ 


order establishing the $1.70 rate | 
“arbitrary and capricious and | 
pro- | 


was 
discriminatory, while the 
posed rates were fair and equit- 
able on an actuarial basis.” 


Eaton Mfg. Plans 
Expansions at 
Two Factories 


CLEVELAND.—Plans 
expenditure of $40,000 
improvements at the Eaton Mfg. 
Co.’s bumper plant at Jackson, 
Mich., were made public, Thurs- 
day, simultaneously with an- 
nouncement that transfer of the 
company’s stamping operations 
from Detroit to Massillon, O., has 
been completed. The Massillon 
stamping plant represents an in- 
vestment in excess of $300,000, 
more than $100,000 having been 
spent on modernization of the 
building which now houses $200,- 
000 worth of equipment for the 
production of deep drawn and 
other stampings. 

A new conveyor system for 
handling bumpers is being in- 
stalled in the Jackson plant, 
which is also purchasing power 
grinders for polishing and new 
buffing lathes. Increased volume 
and changing requirements of the 
automobile manufacturers have 
resulted in these additions, as well 
as expansion of the plant’s plat- 
ing line. George W. Veale, man- 
ager of the bumper plant, dis- 
closed that improvements in the 
lighting system throughout the 
shops are being carried forward 
during the current program at 
an expense of approximately 
$4,000. When completed, they will 
assure conditions equivalent to 
daylight 24 hours a day. 

W. C. Ireland is president of 
the Eaton Detroit Metal Co., a 
subsidiary with offices in Cleve- 
land, which will operate the new 
Massillon plant. J. L. Shanahan 
has been named factory manager 
there. It is expected that em- 
ployment at this plant will ap- 
proximate 450 when a full pro- 
duction schedule is reached. It 
will be the source of automobile 
stampings, refrigerator cabinets 
and kindred products, as well as 
a line of household specialties, 
chromium tableware, kitchen 
utensils and a new type beverage 
syphon for carbonating drinks. 

An addition to office space at 
the Eaton headquarters in Cleve- 
land has also been authorized and 
will bring the total area of the 
Cleveland office and factory lay- 
out to 316,161 square feet . 


association | 
its petition to the| 


f 
| 





for the| 
in plant | 


DENVER.— The sale of new 
cars is holding up well in the 
Denver area, according to local 
distributors and dealers. There 
has been some falling off, of 
course, but this is only normal. 
Dealers point out that there are 


|any number of good prospects for 


new cars now awaiting arrival of 
new models. In speaking along 
this line, L. A. James, head of the 
James Motor Co., Dodge and 
Plymouth dealers, said: 

“We are surprised the way new 


‘car sales are holding up. In past 


years new car sales have moved 
slowly after July 4, but that is 
not the case this year. The con- 
dition this year can probably be 
attributed to the fact that general 
business conditions are better 
right now than they have been 
for several years back and this 
fact is bringing to us people that 
have wanted a car for some time. 
We expect sales of new and used 
cars to continue good right on 
during the coming months of the 
year. Demand for used cars has 
taken a nice up-trend during the 
past several weeks. Truck sales 
are also good.” 

Dealers here say country busi- 
ness is much better this year than 
last and expect it to grow better 
as harvest season advances. The 
drouth which has ravaged farm 
crops throughout the nation has 
not exacted so heavy a toll in 
Colorado as in other western 
states. The 1936 production of 
most crops, as indicated by July 
conditions, will still be above final 
production in 1935 and much 
above the small production of 
1934. Take, for example, the Col- 
orado sugar beet crop is forecast 
at 2,088,000 tons, compared with 
1,826,000 tons harvested in 1935. 
The corn production will be about 
13,234,000 bushels or nearly three 
million bushels above the 1935 
yield. 

R. E. Kelton, R. E. Kelton Mo- 
tor Co. LaSalle and Pontiac 


Big De Soto Gain 


PORTLAND, Ore.—A gain of 323 
per cent in the sale of new De 
Sotos during the first six-months’ 
period of this year over 1935 is re- 
ported by Roy O. Burnett, presi- 
dent of Roy Burnett Motors, Inc., 
De Soto-Plymouth distributors. 

This is by far the largest six 
months enjoyed by this firm during 
its 10 years in business here. 

Among the sales are included 
wholesale sales to Burnett associate 
dealers in Oregon and . southern 
Washington, as well as retail busi- 
ness here. They expect to make up- 
wards of 1,700 deliveries before ad- 
vent of the new models. 





dealer, reports business good this 
summer and ahead of what it was 
during the same period a year 
ago. 

“Our business has_ increased 
from 75 to 100 per cent this sum- 
mer over last year,” reports O. L. 
Davis jr., general manager of the 
Mountain Motor Co., Packard dis- 
tributors. “Sale of used cars is 
also better and there is an in- 
crease of from 65 to 75 per cent 
in truck sales. We look for good 
fall business gauging our predic- 
diction on the farm crop outlook 
in the state, the boom in mining 
and general business improve- 
ment.” 

Reports from large department 
stores in Denver is to the effect 
that up to the present time retail 
sales are 20 per cent better than 
during the same period last July. 
This is true in other businesses 
and shows the trend of the times 
in the Denver area. 

A number of local automobile 
dealers are reporting a shortage 
of new cars and also state that 
they have low stocks of used cars. 
This shortage, they say, is hold- 
ing down sales to some extent. 


Re-elect Peterson 


OMAHA, Neb.—Peter S. Peterson 
of Omaha was re-elected president 
of the Central States Motor Car- 
riers’ Assn. here recently at a meet- 
ing of the association’s board. 
Thirty-four board members, 19 from 
Iowa and 15 from Nebraska, at- 
tended the meeting at which plans 
for the ensuing year were discussed. 
R. M. Freeman was named vice- 
president and John Shanahan execu- 
tive secretary. 

Purpose of this group, organized 
last spring, is to acquaint truckers 
in Iowa and Nabraska with the 
laws of the interstate commerce 
commission. During the meeting, 
vice-president Freeman suggested the 
association express more strongly 
the board’s willingness to pledge 
financial support to all operators 
and strengthen truckers’ confidence 
in the association. 

A membership drive begins Aug. 1. 


Plan Consolidation 


SHELBY, O.—John R. Miller, gen- 
eral manager of the Miller Products 
Co., has announced that the firm, 
which has been operating in two di- 
visions, would consolidate in one 
large plant within 60 days. 

The Shelby divisions are subsidi- 
aries of the Michigan Steel Products 
Co. of Detroit and manufacture 
mufflers, grease guns and jobbing 
pumps. Largest customers are Ford 
and Chevrolet. The first plant was 
established here in 1930 and the sec- 
ond last year. About 125 men are 
employed. Miller said more would 
be hired after the consolidation. 
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Replaces Order-Taking With Planned Selling 


New Service System Boosts 
Profits, Pleases Customers 


SPRINGFIELD, Mass.—Chang- 
ing its service department policy 
from a basis of order-taking to 
planned selling, Ralph D. Jones, 
Ine., Chrysler and Plymouth 
dealership here, has increased the 
gross income of the department 
55 per cent in six months. Em- 
ployment of four service sales- 
men and installation of new 
equipment were major factors in 
the increase, according to John 
G. Seybold, service manager. 


“Until six months ago, this de- | 


partment, like other departments 
of its kind in Springfield and else- 
where, was an order-taking prop- 
osition,” Seybold said. “We asked 
a customer what he wanted done 
to his car and did that without 
attempting to do anything else. 
We did not suggest to him that 
such and such a thing might just 
as well be done at the same time. 
Now we do that. We employ four 
service salesmen whose job is to 
sell the customer in an honest 


d li ings at | 2 
oo pee way on things that | the triplicate goes on file in the 


really should be done. 
Takes Careful Check 


“A service salesman meets the | 
|}on the hard copy. 


car-owner as he drives up to the 
station. As he talks, and makes 
a list of the things that the cus- 
tomer wants done, he notes the 
mileage on the speedometer. Then 
he asks permission to drive the 
car into the garage. He must 
note the condition of the steering 
gear, the brake and clutch pedals 
and emergency brake. Then, if 
he sees something wrong, he sug- 


gests that this be taken care of | 


| time 
terms and instructions. After list- | 





sion and differential grease and 
general lubrication of the car. 
If he sees that customer is one 
who cannot be sold in an honest, 
sincere way, he does not attempt 
to go any further. 


“The service salesman must 
fill out a repair order, on which 
he lists the name and address, 
home and business telephone, 
type of car, motor number, license 
number, speedometer 
received, time promised, 
ing all instructions, he draws a 
line in red ink through the re- 
mainder of the lines in this col- 
umn and then hands it to the 
customer for an _ authorization 
signature. The salesman signs it 
himself and hands it in to the 
stock room clerk. 


“The repair order is carboned 
in four sheets. The original later 
is sent to the main office, the 
duplicate is given to the customer, 


service department and the shop 


| copy and hard copy goes into the 


| 


time file. Mechanics’ time is kept 


“A thorough inspection is made 
of each car. If the mechanic 
finds something wrong which is 
not covered by the repair order, 
he reports to the service sales- 
man who contacted the customer 
and a check-back is made with 
the latter. For instance, take a 
brake adjusting job. The mech- 
anic must examine all linings be- 
fore he starts adjusting. If he 


at the same time. He also asks finds that the linings are worn 


about the changing of transmis-| almost to the rivets, he reports | 


reading, 





EDMUND RICHARDSON, 14, of Royal Oak, Mich., carried off top 
honors July 25 in the Detroit Soap Box Derby sponsored jointly by 


the Detroit News and the Chevrolet Motor Co. 
Fisken, Chevrolet advertising manager and the M. E. 


Cc. P. 


He is shown here with 
Coyle 


Trophy. He will also represent Detroit in the national finals at Akron, 


O., Aug. 16. 


this fact to the service salesman 
who handled the order and he in 
turn calls the customer. 


Adds Drama 

“If the salesman knows the 
customer well he states the plain 
fact, but if not he adds a dra- 
matic touch to his solicitation. If 
it is brakes, he will tell of the 
danger of the rivets scratching 
the drum and that the drum will 


later have to be turned and trued. | 


He tells of the possibility that if 
the drums ar too badly scored, 
they may have to be replaced, 
and concludes by advising the 


customer that if the rivet heads 
wear off, the lining will 
locking the brakes and throwing 
the car into the ditch. If the cus- 
tomer then agrees to have further 
work done on the car, the sales- 
man makes out another sheet, 


labeling it “Additional Work Au- | 
and writes down the | 
date and the time the phone call | 


thorized” 


was. completed. 


“On the other hand, 
mechanic finds nothing 


port that fact to the salesman. | 
The salesman then calls up the 


curl, | 


if the | 
else | 
wrong with the car, he must re- | 


customer and says: ‘Mr. Jones, 
we have just completed a thor- 
ough inspection of your car and 
we are happy to report that there 
is nothing else needed to be done.’ 
The customer then gets the feel- 
ing that we are not attempting 
to put anything over on him and 
he will remember this the next 
time he needs his car serviced. 


Flat Rate on Time 


“To make sure that the cus- 
tomer gets a fair deal on the 
labor price, we now quote a flat 
rate on the time. All mechanics 
when they are on a time basis 
chisel a little because it’s human 
nature, but when they are on a 
flat rate and they know they are 
getting 40 per cent of the selling 
price, as they do in this shop, 
they try to do the job just as fast 
as they can but at the same time 
do it carefully because they know 
if something goes wrong and that 
car comes back they have to do 
the job over again on their own 
time. 

“While the 55 per cent gain re- 
| corded in the first six months was 
|very satisfactory, my ambition is 
to show 75 per cent greater gross 
receipts at the end of this year 
and we won’t stop until we get 
'there. As it looks now, we have 
an excellent chance of exceeding 
|that figure.” 

In the past six months, the de- 
partment has sold two and one- 
|half tons of transmission and 
| differential grease and 2,400 gal- 
| lons of motor oil, indicating ag- 
| gressive effort on the part of the 
service salesmen. 


Abenden Street Cars 
COLUMBUS, Ga.—The city com- 
mission on July 27 adopted an ordi- 
nance providing for complete aban- 
donment of street cars and per- 
|}manent substitution of buses in Co- 
lumbus. The ordinance will become 
effective within 30 ) days. 


ALADDIN raaier Homes 


A NAME KNOWN THE WORLD OVER 


YOUR TERRITORY 


may 83 9 


N 


aU ae 


THE MARKET 


It 


is apparent to keen 


students of the trailer 
business that if there is a 
saturation point to 
trailer production, it is 


as 


far in the dim and 


distant future as _ that 
phantom condition was 


in 


the early stages of the 


automobile business. 


Every owner of an auto- 
mobile is a potential cus- 
tomer for a trailer. Big- 
ger fields than the tour- 
ist market have now 


opened 


up. Establish 


yourself now. 


Write us for the facts. 


K. M. SCHAEFER 
General Sales Manager 


Box 91, Bay City, Michigan 
Dear Mr. Schaefer: 


profits being made, 


The Aladdin Co. (Trailer Division) 


Without obligation, send me the FACTS on the immedi- 
ate trailer market and how I can share in the substantial 


(Attach letterhead) 
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Hudson Provides Service for 


July New Car Sales Advance 
After Seattle Strike Truce 


SEATTLE — With the “truce” 
entered into by the dealers and 
the automobile mechanics, follow- 
ing the recent strike, apparently | 
becoming a “peace,” hopes are 
that, with wage and hour condi- 
tions satisfactory to the workers 
as well as the employers, there 
will be no further flareup of labor 
troubles. This would presage 
good summer and fall business 
for new and used car dealers. 


July slowed up a bit over the 
holiday and the Shrine convention 
of the following week, which 
seemed to take buyers minds 
away from buying. However there 
has been an increase in pur- 
chases since the Shriners finished 
their fun-making week in Seattle. 
And figures for the period July | 
1-18 are flattering. Total of all 
makes for this period, 876. This 





is close to the 1,039 total for the | 
entire month of July, 1935, and | 
looks as though this month will | 
beat the prior July by 50 per| 
cent. This is equal to the June in- | 
crease of this year over 1935's | 
June. 

Ford sales again lead in King 
county (Seattle) with 221 up to} 
and including July 18. Other lead- 
ers: Chevrolet, 196; Plymouth, 
141; Dodge, 64; Terraplane, 54; 
Pontiac, 39; Oldsmobile, 36; 
Buick, 22 and Studebaker, 17. 

In trucks, Ford likewise is 
leading with 27 for this period, 
closely pushed by Chevrolet with 
25. Dodge is third with 12, and 
then come International, Willys 
and GMC with 8, 7 and 6 respec- 
tively. Truck sales total 103 up 
to and including July 18. 

R. P. Lewis, head of Lewis Mo- 
tors, Inc., recently formed to suc- 
ceed Lewis-Culberson, Inc., Stude- 
baker and Pierce distributors, re- 
ports June as having been the 


second best month of the year, | 


with used cars topping any month 
since October, 1932, and this in 





Coming Events 


AUGUST 


Mont. Automobile Show. 


3-9—Great Falls, 
State fair. 

15—Goshen, N. Y. 

22—Springfeld, I. 
fair. 


Automobile Show. 


Automobile race. State 


SEPTEMBER 


7-12—Pittsburgh. American Chemical 
ciety, semi-annual meeting. 
21-22—Reading, Pa. Pennsylvania Automotive 
Assn. Sixteenth annual convention. 
Abraham Lincoln Hotel. 
OCTOBER 
{-ti—Paris. Automobile salon. 
12—Mineola, L. 1. Automobile race. 
velt Field, Mineola, L. IL. 
45-24—London. Thirtieth International Auto- 
mobile Exposition. Olympia. 
49-21—Chicago. American Trucking Assn. an- 
nual convention. Stevens Hotel. 
{9-22—St. Louls. National Assn. of Inde- 
pendent Tire Dealers, Inc. Annual 
convention. Statler Hotel. 
49-23—Cleveland. American Society for Metals, 
18th national Metal Congress and Ex- 
position. Exposition Hall. 


NOVEMBER 
3-7—Newark, N. J. National Motor Truck 
Show. 
9-12—Chicago. American Petroleum Institute, 
17th annual meeting. 
41-18—New York. Automobile Show. 
Central Palace. 
43-19—Toledo. Automobile show. 
{4-20—Columbus. Automobile Show. 
44-21—Chicago. Automobile Show. 
14-21—Detroit, Automobile Show. 
14-21—Boston. Automobile Show. 
14-21—San Francisco. Automobile Show. 
14-21—Seattie, Wash. Automobile Show. Civic 
Auditorium. 
14-21—Washington. Automobile Show. 
14-22—Los Angeles. Automobile Show. 
15-22—St. Louis. Automobile Show. 
§5-21—Cincinnati, Automobile Show. 
*16-2i—Denver. Automobile Show. 
16-21—Pittsburgh, Pa. Automobile Show. 
16-21—Philadelphia, Pa. Automobile Show. 
19-20—New York. National Industrial Traffk 
League. Annual Meeting. 
19-25—Asbury Park, N. J. Automobile Show. 
*20-26—Lansing, Mich. Automobile Show. 
21-28—Cleveland. Automobile Show. 
21-28—Brookiyn, N. Y. Automobile Show. 
*21-28—Buffalo. Automobile Show. 
21-28—Newark, N. J. Automobile Show. 
21-28—Kansas City. Automobile Show. 
22-298-——-Milwaukee. Automobile Show. 
23-28—Meriden, Conn. Automobile Show. 
28-Dec. 5—Bailtimore. Automobile Show. 
*30-Dec. 5—Peoria. Automobile Show. 
30-Dee. 5—New York National Exposition of 
Power and Mechanical Engineering. 
Biennial meeting. 


DECEMBER 
ASI Show. Navy Pier. 


So- 


Roose 


Grand 


9-13—Chicage. 
*Tentative. 





the face of a full-month strike. 
Forepart of July was slower, but 
sales began to perk up around the 
15th, he stated. “During the four 
years that we have been Pierce- 
Arrow dealers, we find this year 
rating the best of any,” he said. 
“It shows that there are more 
buyers ready to put $4,000 into a 
car than during the past three 
years.” 

This firm’s used car stock is 
down, due to recent heavy used 
car sales. “Our inventory is $10,- 
000 lower than on June 15,” said 
Lewis. 

Service and repair business is 
brisk at all shops. Most of them 
are still swamped with business. 
During the strike there was an 
accumulation of work that is now 
being done. 


Kaye Don Visits 
Detroit; Sees 
First Ball Game 


DETROIT.—Although Kaye 
Don, famous British sportsman, 
has made dozens of trips to this 
country and is a familiar figure 
in Detroit, he had a brand new 
experience in Detroit Monday. 

He saw his first game of base- 
ball. 

And a better game could not 
have been selected for his initia- 


tion to the great American na-| 


tional past-time. 

Don, thrilled and excited after 
his Gold Cup victory on Lake 
George Saturday, was here on a 
fast trip by plane to deliver the 
trophy to the Yacht Club and 
to visit with officials of Pontiac 
Motor Co., whose cars he dis- 
tributes in England. 


He was ready for more thrills| 
|and jumped at the suggestion of| 


a ball game about the way he 


|flew across the starting line on 
| Saturday. 


“You know I’ve never seen one 
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of your ball games and I’d like 
to go,” he said to F. A. Berend, 
advertising manager of Pontiac, 
and W. S. McLean, advertising 
manager of Fisher Body Corp. 


And first class instructors these 
two Tiger fans turned out to be. 
From a front row box they had 
to explain all about strikes, balls, 
curves, plates, bags and umpires. 


In fact, one of Don’s first ques- 
tions as soon as he had surveyed 
the big Monday crowd was, “Don’t 
all these people work or is this a 
holiday?” 

But the Britisher caught onto 
the sports lingo in a hurry. The 
brain of a sportsman who lives 
for the thrill of a fast boat or 
car or game of any kind could 
not be long in catching onto even 
so puzzling a game as baseball. 


Dealers Go Wild West 


DENVER.—Four hundred business 
leaders and men in public office of 
this city made a trip to Cheyenne, 
Wyo., during the past week in a 
special train to attend the opening 
of the annual Frontier Days pro- 
gram there. The automobile indus- 
try of Denver was represented on 
this 11-coach train by the following: 
C. F. Aurand, Ford Motor Co.; Tom 
Botterill, Tom Botterill, Inc., Hud- 
son distributor; Thomas C. Braden, 
secretary Denver Automobile Deal- 
ers’ Assn.; A. S. Brodhead, Tom Bot- 
terill, Inc.; E. L. Ford, Pontiac Mo- 
tor Co.; E. O. Hunting, Auto Equip- 
ment Co.; Leonard A. James, James 
Motor Co., Dodge and Plymouth; O. 
L. Larson, Larson-Nash Motor Co., 
Nash and LaFayette; Sam M. Mar- 
cus, Marcus Motors, Inc., Stude- 
baker; Ward J. Thompson, Cullen- 
Thompson Motor Co., Chrysler and 
Plymouth; C. D. Walker, 
Buick, Inc. 


Diesel Champions 


PORTLAND, Ore.—The Consoli- 
dated Freight Lines of this city are 
now the largest owners of diesel 
trucks in the United States, reports 
P. E. Letsinger, vice-president of the 
Cummins Engine Co. This firm op- 


|erates over the entire northwest and 


has 105 Cummins four and six-cyl- 
inder diesel engines. The 


erly held the record of America’s 
largest diesel truck owners and at 
| this time are only four units behind 
| Consolidated. Pacific Freight’s diesels 
are likewise Cummins. 





Walker- | 


Pacific | 
Freight Lines of Los Angeles form- | 


Mexico City Tourists 


DETROIT.—Furthering its pol- 
icy of rendering every possible 
aid to tourists, the Hudson Motor 
Car Co. announced Friday addi- 
tional service designed to assist 
Americans traveling to Mexico 
City over the new Pan-American 
Highway connecting the Mexican 
capital with the United States. 

Realizing the interest that was 
bound to focus on this new route, 
Ward Orsinger of the Orsinger 
Motor Co. in San Antonio, Hudson 
and Terraplane distributor, made 
several trips over the new high- 
way, familiarizing himself thor- 
oughly with it and making him- 
self somewhat of an authority on 
the trip. With the opening of the 
new route July 1, Orsinger an- 
nounced special service for inter- 
national tourists, inviting them to 
call at the Orsinger Motor Co. in 
San Antonio for any assistance or 
courtesy that might be needed. 
At the Orsinger service station, 
hundreds of tourists already have 
been advised as to driving condi- 
tions and their cars inspected and 
checked preparatory to the 900- 
mile run from there to the Mexi- 
can capital. 

Special consideration is given 
to these tourists, with lubrication 
and inspection provided in the 
quickest possible time. At the 
Orsinger station, maps of the new 





Set Show Dates 
In Three Cities 


PHILADELPHIA. —Definite 
dates have been chosen for the 
Philadelphia, Pittsburgh and 
Brooklyn automobile shows, re- 
ports W. P. Berrien, secretary- 
treasurer of the Automotive 
Trade Assn. Managers. Philadel- 
phia will have its show from 
Nov. 16-21; Pittsburgh will ex- 
|hibit on the same dates as Phil- 
jadelphia, while Brooklyn will 
|stage its exhibition from Nov. 





| 21-28. 








route are available while special 
information about the sights of 
San Antonio, the missions, 
Brackenridge Park, Randolph 
Field, the Alamo and other points 
of interest are given visitors. 

At the opening ceremonies for 
the new highway, held on the In- 
ternational Bridge over the Rio 
Grande at Laredo, Tex., a Hudson 
car, provided by Orsinger, was the 
official car of the San Antonio 
Automobile League. 


Auburn Reports 
2nd. Quarter Loss 


AUBURN, Ind.—Auburn Auto- 
mobile Co. Friday reported a 
consolidated net loss for the com- 
pany and all subsidiaries amount- 
ing to $145,724 for the second 
quarter of 1936, comprising the 
months of March, April, and May. 
This compares with a loss of 
$410,890 for the same period in 
1935 and a loss of $703,564 for the 
first quarter of 1936. 

With the release of the first 
quarter’s statement on May 14 
of this year, it was pointed out 
that drastic economies had been 
effected in the Auburn plants 
and all subsidiaries which should 
materially affect operations here- 
after. The March consolidated 
net loss of the company was the 
heaviest of the second quarter, 
totaling $132,829. April losses 
were reduced to $18,965, and a 
profit of $6,071 was shown in May. 


Declare Dividend 


MUSKEGON, Mich.—The Mus- 
kegon Motor Specialties Corp. has 
declared a dividend of 50c a share 
on the class A stock on account of 
accumulations payable July 30 to 
stock of record July 24. Similar 
dividends were paid June 1 and Apr. 
1 of this year. 





NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold 
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speed Charley Nash works at. He, 
contacted Charley Jeffery with his | 
proposition on July 5, 1916; on 
July 13 he met him at the Black- 
stone Hotel in Chicago and the| 
deal was closed. Nash Motors} 
Co. was incorporated in Mary-| 
land on July 29; the new company 
was licensed to do business in 
Wisconsin on Aug. 14 and on 
Aug. 16 the property of the Jeff- 
ery company was turned over to 
Nash. The first Nash car came 
off the assembly line in July, 


1917. 


* * 


SINCE THE organization in| 
1916 the Nash Company’s sales 
have totaled over $1,067,000,000, 
and Nash has paid over $54,000,000 
in taxes. In Kenosha its plants 
are located in a 100-acre area 
with the buildings using 31 acres 
of it. Its Racine plant is the old 
Mitchell factory, while in Mil- 
waukee is located the Seaman 
body plant, financed at the start 
by Nash and completely taken 
over by him not more than two 
weeks ago. 


* 


* ok 


AND TODAY we find Nash Mo- 
tors a fighting organization which 
cuts for itself a huge slice of the 
automobile cake. The founder of 
the company, now titled chair- 
man of the board, has surrounded 
himself with a personnel that 
makes the Nash company a fac- 
tor to be reckoned with. Earl 
McCarty, a veteran in the auto- 
mobile industry, sits at the helm 
as president, with C. Hascall 
Bliss as vice-president in charge 
of sales and Courtney Johnson, 
formerly Hudson sales chief, and 
later an executive of GM's B-O-P, | 
as Nash’s general sales manager. 

But don’t kid yourself that the 
“old man doesn’t know what’s 
going on at the factory and in 
the field. 


* 





es « * 


IN CHICAGO I crossed trails 
with Howard Crawford and was 
given a peep at the literature he | 
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is about to drop into the mail box | 


for the edification of jobbers and 
automobile dealers 
that Pines Winterfront 


winterfront at a surprisingly low 
price. Details of the new job will 
be announced in next Saturday’s 
ADN. But that doesn’t stop me 


from venturing the opinion that | 


the job is one of the most radical 


departures from past practice in | 


this particular field that I have 
ever seen. 


ok 


ALSO WHILE 


* * 


in Chicago I 


helped our own Bill Cotton move | 


into his new offices in the Bell 
building, 
avenue, room 1122. Besides hous- 


announcing | 
is put- | 
ting on the market a new type of | 


307 North Michigan | § 


ing ADN’s western advertising | im 


manager, this office is sufficiently 
large to accommodate our Chi- 
cago editorial representative, Mel 
Adams. 


Fatalities Decrease, but 


Accidents, Injured Gain 


WASHINGTON. —A _ reduction 
in the number of fatalities result- 
ing from accidents at highway- 
railroad grade crossings, but an 
increase in the number of persons 
injured and in the number of ac- 
cidents, was shown by reports 
for May, 1936, compared with the 
same month in 1935, the safety 
section of the Assn. of American 
Railroads announced this week. 


Fatalities resulting from high- 
way-railroad grade crossing acci- 
dents in May, 1936, totaled 127 
compared with 158 in the same 
month last year or a reduction 
of 31. Persons injured in such 
accidents totaled 365 in May, this 


year, compared with 325 in the} 


same month one year ago or an 
increase of 40. Reports showed 
308 highway-railroad grade cros- 
sing accidents in May, this year, 
compared with 282 one year ago 
or an increase of 26. 


FOR JUNE. 


TWENTY YEARS AGO when 
unit, and Charles W. Nash, fresh 


that meeting. 
Truck Firm Says 


INDIANAPOLIS. — With every 
indication pointing to 1936 as the 
most successful year in its his- 
tory, the Marmon-Herrington Co., 
Inc., has expanded the all-wheel- 
drive engineering and manufac- 
turing activities at its factory in 
Indianapolis to include many 
branches of motor transportation 
never before served by the com- 
pany. 

During the past few months, 
the company has produced a large 
number of specially engineered 
and constructed all-wheel-drive 
units in addition to a steady size- 
able production of its standard 
line of Marmon-Herrington four 
and six-wheel drive units and the 
newly introduced Marmon-Her- 


1936-193 





tors, met to settle the transfer of title. 


1936 Best Year 





the Jeffery Automobile Co. became 


Nash Motors Co., Thomas B. Jeffery (left), president of the Jeffery 


from the presidency of General Mo- 
This picture was snapped at 


rington all-wheel-drive Ford V-8 
line. 

The company recently com- 
pleted a fleet of six-wheel-drive 
units for use as wreckers on the 
U. S. Government air fields and 
}also a fleet of all-wheel-drive 
| Ford V-8'’s with special equip- 
|ment for the chemical 
| service. Only a short time ago, 
| delivery was made of another 
fleet of all-wheel-drive Ford V-8’s 


for maintaining parks in Wash- | 


ington, D. C. 


One of the most recent pur- | 


chasers of of Marmon-Herrington 
vehicles for road maintenance was 
the Colorado State Highway De- 
partment. Among oil industry 
purchasers of Marmon-Herrington 
built units is the Continental Oil 
Co., which recently placed in serv- 


ice all-wheel-drive Ford V-8 equip- | 


ment equipped with “spudder” fa- 
cilities for use in exploitation 
work in the oil fields. 
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away with him in his enthusiasm, 
and says it “looks, runs, talks, 
walks and cries like a new car”; 
“practically” new tires . . ete. 


Then the dealer expects the cus- 
tomer to be satisfied with the 
automobile he ACTUALLY buys! 
It has been driven 25,000 miles 
at least, the tires have been re- 
cut, the brakes have merely been 
taken up the last notch. 


It would seem to me, as a 
dealer or as one of the unsus- 
pecting public, that this was not 
the car he bought from the ad- 
vertisement. The advertising was 
misleading in every detail. 


The average dealer sells used 
cars in the community in which 
he lives. He should protect his 
reputation for honest statement. 
Let him admit that it is a used 
car, and make that name mean 
something positive, and not some- 
thing negative. The main evil at- 
tached to “used cars” is the mis- 
representation of the dealer. 

May I state in conclusion that 
I speak from experience and that 
my policy of associating the word 
“guaranteed” with the phrase 
“used car” has proven quite satis- 
factory in most of the cases of 
the 5,000 used cars I have sold.— 
Max M. Warshaw, general man- 
ager Nevins Auto Co., Lawrence, 
Mass. 


Discounts Discord 


In answer to your editorial of 
| the 25th, may I offer a word of 
comment, regarding the double- 
faced demon of the new car busi- 
ness—discounts and _ over-allow- 
| ances, 

I have reduced the causes of 
this menace to four. At bottom 
they are all outgrowths of the 
same force: the factory has gone 
volume-mad to the extent of 
jeopardizing its legitimate dealers 
who are the backbone of the 
industry. 

First: the constant harping on 
‘percentage of price class’ from 
the district representative all the 
| Way up, regardless of any con- 
| sideration of dealer profit. 

Second: multiple dealerships. 
Competition may be the life of 
business; but this kind of cut- 
throating, necessitated by the 
factory, has killed plenty of 
dealers. 
| Third: open territory. The men- 
ace is the same as in multiple 
dealerships, except that it is a 
| bit more trouble for the customer 
|or the dealer to go into another 
town to do business. 

Fourth: the setting up of in- 
competent, underfinanced dealers; 
carried by the factory until his 
| spasm of cutthroat discounts and 
overallowances has petered out; 
all in the interests of the factory’s 
being represented at all costs. 

This is a condensation of my 
experience with this problem.—A 
| Massachusetts Reader. 
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Increased Sales 


Put Little Ones 
Back in ‘Black’ 


By C. J. ALEXANDER 

NEW YORK.— Recovery that 
was reflected first in the opera- 
tions of the larger companies 
now has spread throughout the 
automotive industry. Progress is 
more uniform this year among 
the various operating units, large 
and small, than at any time since 
business recovery got under way. 
This is clearly demonstrated by 
the earnings statements for the 
first half of 1936. 

Most of the smaller corpora- 
tions now have emerged from the 
“red” into the “black” through a 
combination of increased sales 
volume and greater operating ef- 
ficiency and there is general 
agreement that the automotive 
industry has been and still is the 
pace setter in business recovery 
in the United States. 


Brings Surprise 

Those in financial circles who 
have come to accept startling per- 
formances in the automotive in- 
dustry as a matter of course have 
been stirred to expressions of sur- 
prise and amazement at the 
achievements in the first half of 
this year, particularly as they 
came on top of the remarkable 
fourth quarter of last year. It 
had been generally expected that 
the policy of bringing out new 
models earlier, inaugurated last 
fall, would bring curtailed opera- 
tions in the first half of the next 
year. If it has, production and 
earnings thus far in 1936 should 
be taken as an indication that the 
industry definitely has achieved 
recovery. 


Among the companies that have 
come on this year to show sharp 
improvement in earnings on top 
of almost unanimous _record- 
breaking performances in the 
final quarter of 1935 are General 
Motors, Chrysler, Packard, Hud- 
son, Studebaker, Nash, White, 
Yellow Truck & Coach, Bendix, 
Motor Wheel, Borg-Warner, Elec- 
tric Auto-Lite, Motor Products, 
Spicer, Reynolds Spring and 
others, 

The earnings statements help 
tell the story. Twenty-five im- 
portant automotive companies 
that have reported for the second 
quarter and first half had an ag- 
gregate net income in the second 
three months of the year of $120,- 
000,000, as against $66,500,000 in 
the like period of last year. For 
the first six months, these cor- 
porations had an aggregate net 
income of $201,000,000, comparing 
with $112,000,000. 


Earnings Nearly Double 

Twelve car and truck manufac- 
turers earned $112,500,000 net in 
the second quarter, as against 
661,000,000 a year ago. The chief 
significance of this figure, how- 
ever, is the fact that in the like 
period of last year, the combined 
net income of General Motors 
and Chrysler was larger than for 
the 12 corporations, reflecting the 
fact that the other 10 had a 
deficit, in the aggregate. Those 
10 companies this year contributed 
$6,500,000 to the net profit in the 
quarter, comparing with a net 
loss of $350,000 a year ago. 

For the first half year, the 12 
units had a combined net of 
$178,834,000, as against $97,789,000. 
Excluding GM and Chrysler, the 
remaining 10 companies reported 
an aggregate net profit for the six 
months of $8,787,000, comparing 
with a deficit of about $4,600,000 a 
year ago. Here is an improve- 
ment in earnings among the 
smaller companies of well over 
$13,000,000. 

General Motors and Chrysler 
had a combined net profit of 
$106,128,000 in the second quarter, 
comparing with $61,715,000 a year 
ago, and in the six months of 
$170,047,000, as against $102,389,000. 

GM reported a net income for 
the 12 months ended June 30 of 
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Recovery Spreads to Smaller Units of Industry 


$224,000,000, as against $248,000,000 
in the calendar year 1929 and 
$276,000,000 in 1928. This com- 
pany’s net income in the second 
quarter was $88,108,000, as against 
$52,219,000, and for the first half 
was $140,573,000, comparing with 
$83,730,000. 
Chrysler at New High 

Chrysler’s net income of $29,- 
474,000 in the first six months 
compared with $18,659,000 a year 
ago and was a new high mark for 
all time. The second quarter net 
was $18,020,000, comparing with 
$11,453,000. 

Recovery in earnings has been 
well balanced among the parts 
and accessory companies over re- 
cent years but only within the 
past year have the smaller car 
and truck manufacturers in point 
of production volume participated 
fully in the industry’s gains. 
Their progress was particularly 
pronounced in the first half of 
this year. Packard earned $3,- 
520,000 in the six months, as 
against only $290,000 a year ago. 
Hudson exceeded $2,000,000, com- 
paring with $561,000 and Stude- 
baker’s net profit in the half was 
$1,005,000, as against aloss. Stude- 
baker earned $900,000 in the sec- 
ond quarter alone, comparing 
with a net deficit of $120,000 a 
year ago, an improvement of 
more than $1,000,000. 


White Motor reported $287,000 
for the first half, as against a 
loss of $852,000 and Nash showed 
for the six months ended May 31 
a net profit of $426,000, compar- 
ing with a loss of $962,000. Yellow 
Truck & Coach had a striking 
recovery, with a first half profit 
of $2,174,000, as against $192,000 a 
year ago. Checker Cab turned a 
deficit into a profit, Hupp cut its 
deficit sharply and Auburn had a 
smaller loss. 

Among the parts companies, 
Motor Wheel in the first half 
earned $1,014,000, comparing with 
$505,000 last year, Borg-Warner, 
$3,458,000, comparing with $3,011,- 
000; Electric Auto-Lite, $2,356,000, 
as against $1,343,000; Motor Prod- 
ucts, $806,000, against $693,000; 
Reynolds Spring, $421,000, against 
$247,000, and Spicer, $695,000, 
against $249,000. 


Twenty parts and accessory 





Last Minute Wall Street Wires 
From C, J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, July 31 (3:15 P.M. 


).—Weakness cropped out in 


General Motors and Chrysler toward the end of today’s 


session. 


liquidation prompted by drouth news. 


The entire list sagged under the weight of 


Losses were sub- 


stantial in the farm implement, mail order and can com- 


pany stocks. 
General Motors Monday 


For the time being the dividend meeting of 
has been sidetracked as an 
immediate factor on prices. 





companies had a combined net 
income of $23,000,000, comparing 
with $15,000,000 in the first half 
of 1935. Their second quarter net 
approximated $11,000,000, as 
against $9,000,000. 


Parts Companies Up 

Striking improvement in finan- 
cial position of the industry took 
place in the first half of this 
year. Cash and current assets 
were sharply higher in most in- 
stances and working capital gen- 
erally increased. Chrysler paid 
off the balance of the bank loans 
incurred in retiring the Dodge 
bonds and now has no debts ex- 
cept current liabilities. The amount 
paid off in the first half amounted 
to $10,000,000. And yet Chrysler 
had about $83,000,000 in cash and 
marketable securities on June 30, 
as against $71,000,000 a year ago. 
Working capital was $86,000,000, 
comparing with $66,000,000 a year 
ago. 

General Motors had cash and 
marketable securities on June 30 
of $307,000,000, comparing with 
$230,000,000 a year ago and $199,- 
000,000 at the end of 1935. Net 
working capital as of June 30 
amounted to $389,000,000, as 
against $320,000,000 at the end of 
1935. 





Shares Strengthen 


The action of Chrysler in de- 
claring a dividend of $4 on its 
capital stock concurrent with the 
announcement of record earnings 
was one of the strongest market 


factors of the past week. General 
Motors’ report also strengthened 
motor shares, 


The Automotive Daily News 
stock price averages for July 29 
compared as follows with the pre- 
ceding week and a year ago: 

Last This 

Week Week Change 

49.95 50.28 +.0.33 

53.07 53.42 +0.36 

41.37 42.19 +0.82 27.52 
4 Tire-rubbers ... 27.32 60.28 is 14.44 

New highs for the year were 
reached by the car and truck 
companies and by the composite 
average. The tire and rubber 
stocks lost a little ground after 
the sharp gains of the preceding 
week. 


Year 
Ago 
27.68 
28.81 


24 Motors 
10 Car-truck co’s.. 
10 Parts-accessories 


Creates Sensation 

Something of a sensation was 
created in financial circles by the 
filing of a $100,000,000 issue of 
debentures by General Motors 
Acceptance Corp. this week with 
the Securities & Exchange Com- 
mission. The sale price was with- 
held until the marketing date but 
the proceeds are to be used to 
retire outstanding short-term 
motes and to the extent made 
available by current demands and 
business, to purchase receivables 
in the ordinary course of whole- 
sale and retail financing, or to 
make advances to subsidiaries to 
make such purchases. This was 
the largest single registration, 
with the exception of the $109,- 
000,000 Brooklyn-Manhattan Tran- 
sit issue, to be filed with the SEC 
since its inception. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, JULY 31, 1936 
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1936 
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Allis Chalmers Mfg. ..........-. 


American C. & F.... 
American Chain 
Auburn Auto ... 
Bendix Aviation 
Bethlehem Steel 


Bohn Aluminum & Benes. - 


Borg-Warner 
Briggs Mfg. ... 
Budd Mfg. Co., 

Budd Wheel Co 

Chicago Yellow Cab (1) 
Chrysler saa , 
Clark Equipment 
Cleveland Gr. Br.. 


Ses a PE, on ca nchaceneos 
Commercial Credit ............; 


Commercial Inv. T. 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 

du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products 

Federal Motor 

Firestone Tire & Rubber 
Gabriel Co. 

General Electric (80c) 
General Motors 
Glidden 

Goodrich, B. F 
Goodyear Tire & Rubber 
Graham-Paige 

Hayes Body Corp 
Houdaille-Hershey B 
Houdaille-Hershey A 
Hudson Motor 

Hupp Motor 
International Harvester 
Johns-Manville 
Kelsey-Hayes Wheel 


24%, 
16'/, 
65) 
35 

373/, 
505, 
471 
414 
2242 
22% 
21% 
19%, 


18 
12 
47'/4 
224% 
27% 
41 
21% 
28/4 
15% 
14 
15% 
14, 
67% 
287, 
4% 
16% 
1242 
5% 
13% 
162 
9% 
8 
24% 
124 
56 
31 
16% 
94, 
18% 
BY, 
42, 


5312 
40 
51 
33), 
29%/, 


48 
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49 
331/, 
295% 
552 

47 
79, 
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17 
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Ludlum 
Marlin 
Motor 


Murray 
Nash 


Packard 


Socony 


Spicer 


Timken 


Yellow 
Young 


2% 
21% 
64 
22% 
38Y, 
32 

2% 


Bendix 


Perfect 


9Y, Federal 
5% 
15 


Stewart- 
Studebaker 
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Kelsey-Hayes Wheel B 
Lee Rubber & Tire 
Libbey-Owens-Ford Glass 


Steel 


Mack Trucks (1) 


Rockwell 


Midland Steel 


Products 


Motor Wheel 


Corp. 


Raybestos Manhattan 
Reo Motor 
Republic Steel Corp. 


Vac. 


Sparks-Withington 


Mfg. 


Warner 


Thompson Products 
Timken- 


Det. Axle 
Roller Bear. 


U. S. Industrial Alcohol 
U. S. Rubber 
Westinghouse E. & M. 
White Motors 


Truck 
Spring & Wire 
CHICAGO 


Asbestos Mfg. 


Aviation 


Borg-Warner 
Houdaille-Hershey B 
Modine Mfg. 


Circle 


Pines Winterfront 


DETROIT 
Mogul 


Hall Lamp Co. 
Murray Corp. 


White Profits 
Show Big Gain 


CLEVELAND, — White Motor 
Co. in the first half of 1936 pro- 
duced a net profit of $287,421, the 
first profit it has shown since 
the mid-year statement in 1930, 
and comparing with a net loss 
of $851,573 for the first six months 
last year. The profit was after 
all normal charges except pos- 
sible income taxes. The showing 
is equal to 45 cents a share on 
the company’s 625,000 shares of 
common stock, its only capital 
issue. 

Robert F. Black, president, 
issuing the financial report as of 
June 30, said the greatly im- 
proved showing for White was 
a reflection of the work that was 
done last year in bringing the 
White line of new streamlined 
trucks up to their present degree 
of efficiency. 

“The profit,” Black said, “was 
made on sales of $13,775,740, 
which was an increase of 51.1 
per cent over the sales for the 
same period last year, while unit 
sales of the company amounted 
to 5,349, a gain of 83 per cent 
and within 1,471 trucks of the 
total for the entire year 1935.” 

The White financial position 
showed improvement along with 
the gain in business and profits. 
The balance sheet which was 
issued as of June 30, showed 
cash on hand of $1,470,126, while 
current assets were $16,975,407 
and current liabilities only $4,577,- 
152, which gave the company 
working capital of $12,398,255, a 
gain of $766,511 over the amount 
the company had at the end of 
1935, which was the time of the 
last financial statement. 

“The outlook for the cmpany, 
we feel, is exceptionally good,” 
Black said. 


Yellow Truck Reports 


On 6-Month’s Operations 


PONTIAC, Mich.—Irving B. 
Babcock, president, Yellow Truck 
& Coach Manufacturing Co., an- 
nounced Friday the following: 

“Net sales of Yellow Truck & 
Coach Manufacturing Co. for the 
six months ended June 30, 1936 
were $27,412,187. After deducting 
provision for depreciation of $455,- 
704 for plants and equipment and 
provision for Federal income 
taxes of $465,089, the consolidated 
net profit for the six months 
ended June 30, 1936 amounted to 
$2,174,431. The above compares 
with net sales of $16,752,352 and 
a net profit of $192,343 for the 
six months ended June 30, 1935. 

“For the 12 months ended June 
30, 1936 net sales were $46,516,634 
and net profit amounted to $2,- 
485,087 after deducting provision 
for depreciation of $907,763 for 
plants and equipment and pro- 
vision for Federal income taxes 
of $456,307.” 


Budd Wheel Co. Shows 
$310,087.52 Net Profit 


PHILADELPHIA.— The Budd 
Wheel Co. Friday reported a pro- 
fit of $310,087.52 for the second 
quarter of the current year after 
deducting all charges, including 
depreciation, interest and taxes 
but not including any provision 
for the new Federal undistributed 
profits tax. This compares with 
$224,640.48 earned in the second 
quarter of 1935. 

Earnings for the first six 
months of this year were $518,- 
692.78, equal to 49 cents per share 
on the 990,675 shares of outstand- 
ing common stock, after providing 
for preferred dividends. This com- 
pares with earnings of $516,560.97 
for the first six months of the 
previous year, equal to 49 cents 
per share on 990,675 shares of 
common stock. 





Texas Reports 
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Harvest Festivals Garner 
Prospects tor Wis. Dealers 


June Sales 


Show Sharp Improvement 


SAN ANTONIO, Tex.—New car | 
sales for June and for the first 
six months of 1936 sharply re- 
flected the marked improvement 
in the automotive industries as 
well as general business condi- 
tions which has stimulated greater 
buying. Heavy gains were re-| 
ported in practically all makes of | 
cars, with new records being in- 
dicated on several occasions. New 
car and truck sales for the month 
of June for Bexar County were: 

Buick, 48; Cadillac, 7; Chevro- 
let, 261 (and 52 trucks); Chrysler, 
8; De Soto, 2; Diamond T Truck, 
1; Dodge, 31 (and 11 trucks); 
Ford, 197 (and 45 trucks); GMC 
Trucks, 10; Graham, 7; Hudson, 
12; Hupmobile, 1; IHC Trucks, 
20; Lafayette, 2; LaSalle, 6; Lin- 
coln-Zephyr, 3; Nash, 2; Oldsmo- 
bile, 69 (and 1 truck); Packard, 
11; Plymouth, 52 (and 1 truck); 
Pontiac, 39; Studebaker, 51; Ter- 
raplane 21 (and 4 trucks); Willys, 
1 truck. 

Total sales were 822 cars and 
148 trucks for a grand total of 
965 units. June sales for the five 
preceding years are as follows: 
1931—584; 1932—390; 1933—504; 
1934—-661; 1935—617. a 

Total sales for the first six 
months of 1936 are as follows: 
January, 625 cars and 1 truck, 
total 742; February, 797 cars and 
118 trucks, total 915; March, 968 
cars and 148 trucks, total 1,116; 
April, 677 cars and 141 trucks, 
total 818; May, 688 cars and 131 
trucks, total 819; June, 830 cars 
and 146 trucks, total 976. 

Total sales of individual makes | 
for the first six months of 1936 
were as follows: Auburn, 3; | 
Buick, 268; Cadillac, 35; Chevro- 
let, 1,365 (and 312 trucks); Chrys- | 
ler, 80; Cord, 3; De Soto, 15;| 
Dodge, 197 (and 58 trucks); Fed- 
eral Truck, 7; Ford, 1,020 (and 
240 trucks); GMC Truck, 25; Gra- 
ham, 31; Hudson, 49; Hupmobile, 
9; IHC Truck, 128; Indiana Truck, | 
5; Lafayette, 5; LaSalle, 31; Lin- 
coln, 2; Lincoln-Zephyr, 18; Nash, | 
13; Oldsmobile, 256; Packard, 83; 
Pierce-Arrow, 6; Plymouth, 352; | 
Pontiac, 236; Studebaker, 268 (and | 
1 truck); Terraplane, 179, (and 8} 
trucks); Reo, 1; Willys, 5 (and 4 | 
trucks); Twin Coach, 15; and,/| 
Sayers Hearse, 1. 

Dealers, generally, are optimis- 
tic concerning the second half of | 





Denver Sales 
Running Good 


By IRA R. ALEXANDER 


DENVER. — Business continues 
good in the Denver area, accord- 
ing to local automobile distribu- 
tors and agents. What is more a 
good fall business is predicted. | 
L. A. James, head of the James | 
Motor Co., Dodge and Plymouth 
dealer, in speaking of business | 
said: 

“Our new car sales so far this | 
summer are 35 per cent ahead | 
of the same period last year, 
while truck business is from 65 | 
to 70 per cent better. We sold | 
a large number of cars this 
Spring, but summer business is 
holding up. Usually sales remain 
good up until July 4, but this year 
we have not noted the usual 
slump. Used car sales are in-| 
creasing and at the present time 
we have but a two-weeks’ supply | 
of used passenger cars on hand 
and a four-weeks’ stock of trucks. | 

“We are optimistic over the| 
outlook for fall business and ex- | 
pect a big sale of cars during that | 
period. Farm crops in Colorado, 
for the most part, look very prom- | 
ising at this time and farmers 
will receive good prices for their 
products, which, of course, makes 
people living in farm communities 
very good new car and truck | 
prospects.” 

One proof that the automobile | 
business is good in Colorado is | 
the fact that motor vehicle gaso- | 
line consumption in the state in- | 
creased 6.3 per cent during the 
year over the same period a year 
ago. } 


the year. Attention is called to the 
fine improvement in sales in cars 
in the middle-price brackets in- 
cluding Dodge, Buick, Oldsmobile, 
Studebaker, Pontiac. There is also 
a marked improvement in the sale 
of cars in the de luxe class, as in- 
dicated by Cadillac, Packard, 
Pierce-Arrow and Lincoln sales, 
notably the first two. 


Truck sales are well ahead of | 
those for the same period in 1935, | 
and the general improvement in| 


business conditions is expected to 
reflect in increased sales through- 
out the rest of the year. Some 


improvement in general business | 


is seen in the influx of visitors to 


the Texas Centennial, as well as| 


the opening of the new highway 
straight through to Mexico City. 
These two events are expected to 
materially improve auto travel, 
especially in the late summer and 
fall months. 

Payment of the soldiers’ bonus 








has shown some improvement in 
sales which is expected to con- 
tinue to show its effect as the 
money continues to turn over. 
Commercial sales are expected to 
improve in July. Good business is 
predicted for July and August 
with a gradual dropping off in 
sales as the public becomes con- 
scious of the new models for 1937 
in the fall. 

It is expected that 1936 will 
round out the best year in new 
and used car sales in the last 
eight years. 


Must Comply 

WASHINGTON. — Truckmen 
seeking to obtain work from the 
War Department first must show 
compliance with the Federal Motor 
Carrier Act. 

The office of the quartermaster 
general here, it was learned this 
week, has issued instructions to ship- 
ping quartermasters to the effect 
that bids of highway carriers for 
interstate services will not be con- 
sidered unless they contain assur- 
ance that the operators are meeting 
the requirements of the law. 





MILWAUKEE. — Aimed at a | 
farm market with an annual 
value of approximately $350,000,- | 
000, automobile dealers in many 
of the smaller Wisconsin cities 
are engaging in co-operative har- 
vest festivals to attract rural | 
trade in late October and early | 
November. Last year these events | 
helped to boost business substan- | 
tially for many of the participat- 
ing auto firms. 

As an example, more than 100 
Whitewater, Wis., merchants in- 
cluding Triangle Motors, Plym- | 
outh and Chrysler dealers, and 
Everhardt’s Ford garage, staged 
a harvest festival on Nov. 15 and 
16 which included a free movie 
Saturday afternoon and evening 
for the children and 10 prizes to 
farm wives who canned the best 
produce during that year, In ad- | 
dition, the various firms pre- 
sented merchandise prizes. 

Merrill’s 1935 harvest festival 








demonstration puts 


a prospect’s name 
on the dotted line 


OU spend too much money getting a prospect in your car to 
take a chance on anything less than the best performance. 
The average sales department overhead runs from $7 to $15 per 


demonstration, That’s rent, taxes, insurance, advertising, salaries, 


gasoline, etc. 


The gasoline part is about two gallons’ worth. Two gallons of 
Ethyl cost only 4c more than two gallons of regular gasoline. And 


the difference Ethyl makes may swing the sale! 


'. SMART SALESMEN DEMONSTRATE WITH 


| $2 


P. S. If : 
able spark for the octane quality 
of fuel used, be sure you set it 
to take full advantage of Ethyl 


23 


got under way in mid-October 
with an essay contest, the sub- 
ject of which was to tell in 100 
words what could be purchased 
for $200. Cash prizes of $5, $3 and 
were awarded the winners. 
The festival was climaxed by the 
distribution of $1,250 in cash 
prizes the night before Thanks- 


| giving Day. 


was 
this 


Newspaper advertising 
used consistently during 


| trade expansion sale, which was 


concluded with an outdoor pro- 
gram at which the prizes were 
awarded, Automobile dealers par- 
ticipating included Grand Avenue 
Garage, G. C. Goetsch Garage, 
Merrill Motor Sales, Sixth Ward 
Garage and Zimbal Bros. 

When divided between 100 or 
more merchants, as is usually the 
case, the cost of such a sales 
promotion plan is comparatively 
small for the individual dealer. 


A may song a sale! 


your car has an adjust- 


\esneee 
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